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For over twenty years, 
Numark has delivered an 
amazing list of trend set i ing 
products that have li rerally 
revolutionized the DJ indust i y. 
Numark and Numark PPD 
have provided the DJ market 
with die finest in professional 
mixers, digital sampling mix¬ 
ers, audio electronics and now 
lighting equipment. 

The only American manu¬ 
facturer offering a complete 



as earned it’s number one 
market position by providing 
products that offer the fea- 
tures and perfon 1 ranee that 
professional DJ’s demand. 

your livelihood 
depends on tire perlormance 
and reliability of your equip¬ 
ment, look t:o Numark, the 
preference of serious I )■ I pro¬ 
fessionals the world over. 





Numark 


INDUSTRIES 


1445 Wamponoog Trail, East Providence, Rl 02915 
ielephone: (401) 437-9383 ♦ Pax: (401) 437-9386 
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We've completely redesigned THE portable DJ speaker, the SoundTech US15C. 

A massive cast framed, 15" woofer with a special domed back prevents voice-coil bottoming 
An extra stiff, moisture resistant, long excursion cone pumps out the bass without distortion 

A constant directivity, horn-loaded tweeter for sizzling highs up to 21 KHz 
Rear porting of the cabinet uses “the in-phase floor boundary effect’ to give you an extra 3dB of bass 

(that’s like doubling your amplifier power for FREE!) 

A Dynamic Analog Compression Network provides built-in tweeter protection 
Rugged cabinet construction, full metal grille and carpet covering ensure years of high performance 

Call us at 1800 US SOUND (ext.: 131 or 132), we’ll tell you where to... 

Soundlfcch 

PROFESSIONAL AUDIO 
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585 West Lamm Road Freeport, Illinois 61032 815-232-2000 








COUNTRY STAR SLAMS SALE 
OF SECOND-HAND CDS 


U pdating our story in the last issue 
about the controversy over the sale 
of used CDs, shortly after that issue 
went to press, country star Garth Brooks 
said in Billboard Magazine, “I’m against 
anyone who sells used CDs, and if I have 
my way. we won't send them any product." 
Shortly thereafter, CEMA, which distributes 
Brooks' product, threatened to not ship the 
artist's latest release, “In Pieces,” to retailers 
who sell used CDs. The move is the latest in 
an ongoing effort by the four major 
distributors to curb the sale of used product. 

which, fiusiness Week estimates to be about 

■* 

one-percent of total ('D sales. The recording 
industry is concerned that there are no 
royalties paid on used CDs. The retailers 
response is that royalties are paid on the sale 
of new' releases, for which there is a much 
smaller profit margin. In an effort to end the 
battle, entertainment lawyer Laurence 
Rudolph has proposed a system whereby 
used CD-retailers pay a sliding-scale fee to 
an agency similar to BMI or ASC'AP. This 
agency would in turn divide the fees among 
its member artists. Retailers have yet to 
respond to the proposal. 

THAT'S 

ENTERTAINMENT 

There's been a friendly takeover, of sorts, 
in the karaoke field. Entertainment 
Marketing Concepts (EMC), a recently- 
formed entertainment marketing services 
company based in Wichita, KS. has 
announced it will acquire the assets and 
operations of Rent- A-Center Entertainment 
(RACE), Formed in 1991, RACE, an 
off shoot of parent company Rent-A-Center, 
had established a nationwide karaoke rental 
network, with more than 40 offices and 
hundreds of free-lance operators. 

EMC Chief Operating Officer and former- 


RACF, General Manager Bill Wynne 
maintains that EMC plans to use several 
marketing activities initiated by the original 
company, including retention of many field 
operators as affiliates, honoring existing 
RACE accounts and contracts and keeping 
the 1-800-KARAOKE hotline. These 
efforts, it is hoped, will help ensure 
continuity and case transition. 

As part of its long-range goals, EMC w ill 
also market new and used Pioneer Laser 
Karaoke equipment and will explore 
opportunities to add other proprietary 
products and services to its network, 

NEW AMMO BOARD 

Members of the Association of Mobile 
Music Operators (AMMO), which services 
DJs in San 
Diego County, 
voted in a new 
Board of 
Directors this 
past June. The 
officers are; 

President. Ron 
Jones; Vice 
President, 

Greg Racklev; 

Secretary, 

Steve Cosio; 
and Treasurer, 

Allen Walker. All are Mobile operators in 
the greater San Diego area. 

As President. Jones' hopes to obtain a 
broader profile for AMMO and expand the 
membership base. “It would be a good 
thing to pump new blood into the 
organization,” ho says. Also high on the 
priority list is networking with area 
businesses, including participation in 
seminars and shows centered on various 
companies also involved in the wedding 



Incoming AMMO 
President, Ron Jones 


trade, such as florists and photographers. 

Jones, a twenty year DJ veteran, is greatly 
enthused about associations like the three- 
year-old AMMO, "l think, as performers, 
something we all need to do is keep re¬ 
inventing ourselves.” he slates. “I've never 
claimed to know all there is about being a 
DJ. even after this many years. And when 
you've got 22 guys sitting around a table, 
there's an energy there.” 

There must be something to that theory. 
AMMO has sent out their charter to 
numerous DJ> inquiring about setting up 


similar associations in their home cities. 


“We re all working for the same goals.” 
reasons Jones, “making a buck and doing a 
good job.” 

Jones and the other officers will sit for a 
year'sterm. Members ofthe 1994-9? Board 
will be voted on next June. 


EXPANSION AT 
TRACOMAN 

After years of distributing Martin light/ 
fog effects and professional video products, 
Tracomanhasannounced that it hascreuted 
a division that will focus on the needs ofthe 
professional audio industry. Heading the 
new 1 enterprise will be Sales Manager 
Andrew' C. Broitman (formerly with NESS ), 
a national account rep who has been active 
in club management, design and installation 
of entertainment devices since 1978. 


MICHIGAN MUSIC/DJ 
EXPO ANNOUNCED 

DJs in the North Central US should set 
aside Sunday, October 24th to attend the 
First Annual DJ EXPO sponsored by DJ 
Supply of Troy/C'larkson (MI) and The 
Michigan Disc Jockey Network. The event 
will feature great sale prices on DJ products 
plus workshops, seminars and a l)J Spinoff. 
Over twenty manufacturers' reps will beon 
hand to demonstrate new products. Essential 
yet often forgotten DJ needs such as 
insurance, tuxedos, custom t-shirts and 
novelty items will also be featured. 

The event's organizers say this inaugaural 
expo will test the ability of different 
organizations to work together for a 
common goal. The sponsors hope the 
success of the event will cause a yearly 
impact on the Detroit market. Doors open 
at noon (until 8PM) at the 1 loliday Inn on 
Telegraph Road in Southfield. Tickets are 
SI? advance, $20 at the door. For more 
information call DJ Supply at 313-673- 
7050 or the Michigan DJ Network at 800- 
732-5756. 
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flRSTtOOK! 

STANTON-VESTAX UNVEILS 
FLIP-TOP / FLAT-TOP DUAL CD 

The new CD-I 1 from Stanfon-Vestax is the first CD player 
system to offer Dis hands-on operation similar to that of 
manual turntables. The unit's unique flip-down transport 
allows users to load and unload CDs in seconds. A oy- 
stick controls search and pitch bend functions with dual 
pitch controls providing +/- 8% speed variation, Dual 
stereo outputs are provided. Look for an in-depth review of 
the CD-I 1 in the December/January issue of MB. 

DJ MIXES CONFISCATED 



With assistance from the RIAA (Recording Industry Association 
of America), officers from the Clifton. NJ Police Department and 
the New Jersey State Attorney General have shut dow n a distributor 
of alleged pirate recordings of unauthorized club and DJ dance 
mixes. Approximately 7,000 pieces, mostly 12"-vinyls, were seized 
during the August 18th raid on J&J Distribution in Clifton. RI AA 
spokesperson Alexandra Walsh, says this is the largest raid of a 
distributor of alleged pirate material to date that has involved the 
RIAA. 


ready-to-air te lev ision spots I > »r $299, you get the TV spots, plus 
a professional looking demo video on 3/4”, ready for your own 
logo, -a custom voice -over Complete scripts ami instructions arc 
supplied. A V1 IS sample is available for % 11 > by calling After Hours 
DJ Supply, 1 -800-782-3033. 

CONGRATULATIONS TO: 


With regard to the matter of possibly licensing DJs and/or DJ 
companies who make their own copies of recordings for use in their 
shows, in a recent interview-by-fax, Jesse Abad of the RIAA 
disclosed that no such plan is currently under consideration. 


Mobile Beat contributor Mike Starnes, the new Director Ot 
Audio Services for J & S Audio, Dallas, TX. 

Eric Leskin and Mick McNeil, w ho have been promoted to Senior 
Sales Engineers at Ness, Hackensack, NJ. 


CANNED ADS 

Now that our society is virtually 
overrun with camcorders, it s ail 
too common for potential clients to 
request a video preview of a DJ’s 
performance. Unfortunately, what 
clients see on the video may not he 
what they'll get, and some clients 
put far too much emphasis on the 
quality of the video. If you want a 
professional-quality video but don't 
want to drop $3,000 in the process, 
here's a great alternative. Rob 
Alberti of Al ter Hours Disc Jockey 
Supply has created the generic DJ 
video, complete with two, almost- 
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DISCO FORUM XXI? 

Billboard Magazines last Disri) Forum was held over'6*decade . 
ago, but the memories- amont/DJs who participated linger cl. : 
But wait, In a recent column, Billboard's dance music editor Larry 
Flick teased of a Billboard sponsored dance music event to be 
held January 19 through 21, 1994 in San Francisco. More on 
this upcoming event in the next issue of MB. 


Andy Ebon, owner 
nl I Vsigner Music, w ho has 
been awarded ‘’1993 Small 
Business Owner of the 
Year*' honors from the San 
Francisco Small Business 
Network. 

And a special 
congratulations and ilumks 

to Mobile Beat’s Editorial 
Associate, Jeanne Nagle, 
who has taken a new 
position as staff writer for 
the Arts and Entertainment 
section of the Georgia 
Guardian iti Savanah, GA, 
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THE DJ’s CHOICE 


Lineartech: The name stands for DJ equipment quality, reliability and affordability. In addition to our 
large selection of mixers, we offer a complete line of DJ equipment; amps, pre-amps, CD players, 

turntables, and DJ accessories at prices you won't believe; nobody else gives you so much for so little. 

Lineartech products are also backed with a Three Year Warranty. 

For your nearest lineartech authorized dealer, call (718) 9464134 


♦ Warranty - 3 years labor, 90 days parts 

HRRBRO CORPORATION 


Phone (718) 946-4134 


£691 West 15th Street 
Brooklyn, NV 11224 


fax (718) 946-4151 
















SOLID GOLD CONNECTION 

This past summer, The Music Connection of Butte, MT had the great 
opportunity to work with one of the bigger names in the radio 
industry. Mike Harvey, from the syndicated live show Super Cold, 
comes to Butte every year to do a show called Super Gold Sock 
Hop, bringing back great memories from the 50s, 60s and 70s. 

Th is year, all the audio equipment was provided by The Music 
Connection, who pushed 2000 watts out of the Bud Light Magic 
Truck to fill the room of over 1,200 people. Reports state that the 
videotaped show was a success, and The Music Connection expects 
to handle next year's version as well. Pictured: Music Connection 
owner Grant Nelson (left) and Mike Harvey. 
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Complete the appropriate seciionis) below 
and mail entire coupon to; 

MOBILE BEAT MAGAZINE | 

P.O. Box 309. Earn Rochairr, NY 14445-0309. . 

CHANGE OF ADDRESS? | 

If you are planning a move, please attach I 
your magazine label here, then print your i 

name and new address in the space below. I 
Send early to insure continuous service. | 

BACK ISSUES | 

Back issue* of Mobile Ben ire available for $4 each, $5 * 

Canadian I include* poMagei Circle number of Usur|*) you I 
art ordering I available k*uci lifted he low I, then print your 
runic arid address m (lie space pro* ided and return with | 
check or money order for the proper amount To order b\ I 
Vi si tw MasterCard, call 14WCM136-9355 
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1 heard that slacking Community's CSX608 and CSX70II was the ullimate rush; but I 
didn't believe it 'til I tried it. The 60B has four Ferro-fluid cooled 15" bass drivers with 
built in filters. The 7011 bos four Ferro-fluid cooled 12", one M200 7 compression 
driver and four V super tweeters. Incredibly, this stack con be biamped or powered 
with a singleTJmp. The power really pulses. 



professional soundsystems 


POWER THAT WILL BLOW YOU AWAY. 

10 CHECK OUT THE 606/7011 SUPER STACK,(AIL I 800 292 1 165 FOR THE DEALER NEAREST YOU 
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These days, you've got to 

use Protection. 



12" Aibum Case 

Holds 95 Albums 


AC-1 


$68 





Dual 12" Album Case 

Holds 190 Albums 



AC-2 


$88 


Turntable Case 

Heavy Duty, Foam Lined 


Utility Case 

Store Equipment Safely 

utl $68 

with foam $20 extra 


$83 


grundopf 


Cases & Racks 


•Extra Bonus* 


* 


& 


45 s Cases 

SC-1 Holds 155 45 s $53 
SC-2 Holds 310 45 s S72 

SC-3 Holds 465 45's dj0Q 

We carry a complete line 


DCT-168 Holds 168 CD's 



•Mixers *Turntables 

•Lighting *Amps 

•Speakers -Cartridges 

Order Your FREE Catalog. 



CD Cases 

DCT-84 Holds 84 CD's $60 

DCT-112 Holds 112 CD's $73 

$93 

Visit our showroom. 1*800*355*SPIN 

Abracadabra Lights & Sounds ln ca " 667-2300 
1153 Deer Park Ave 


Free Shipping 


Free Shipping Applies to Cases Shown. 
Prices valid through November 30, 1993. 


Abracadabra 


The DJ Pro Shop North Babylon, NY 11703 




1993 EAST COAST DJ FORUM 
KING OF PRUSSIA, PA AUGUST 8-9 
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!)J Express 400 
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Together, these two continue to create a sensation among mobile DJs 

Shouldn't you see what easy transport of 400 CDs is like? 

Call 1-800-992-8262 to order or for a FREE catalog & sample 

In Canada 1-800-563-3656 


UNI V E N T U R E P.O. Box 570 • Dublin, Ohio 43017 FAX (614) 793-0202 


Salety-sieeve 


TN 



Highlights of the 3rd Annual East Coast DJ Forum, sponsored \ 

by the ADJA, included (from right to left): 

• Former ADJA member Dave Buldoc, (New Jersey Chapter), is congratulated by ADJA National Director, 
John Roberts on receiving the Association’s “Chapter President of the Year Award. 9 Dave has since resigned 
and started a new regional association, A.M.E., The Association of Mobile Entertainers. 

• “Bride ” C'Loni Brooks calls attention to Vince Montana’s latest productions for DJs:, “ The Greatest 
Wedding Albums, ” Volumes 2 & 3. 

• Sunday evening, the spotlight was on DJs entertaining DJs, with John Roberts and Mobile Beat columnist 
John Rozz getting the crowd involved in such games as “Pass the Ball. ” 

• John Rozz leads the "Longest Diiiiiiiiiiiick" competition. 
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NEWS 

FROM 

CANADA 

(Contributed by Mobile Beat’s 
Canadian Editor, Dennis Hampson) 


REGIONAL REPS 
JOIN CDJA 

Disc jockeys in Nova Scotia and 
Saskatchewan have new contacts 
representing the Canadian Disc Jockey 
Association. Craig Robertson, of Truro 
and Kim Groff of Saskatoon have been 
named Regional Co-Ordinators for the 
CDJA. Craig and Kim join the ranks of 
established RC's Luc LaFlainme of Quebec 
and Perry Woods of British Columbia. DJs 
in the newly covered areas can call Craig at 


(902) 893-4235 and Kim at (306)978- 
1900 for information about the 
Association, or contact the National 
office at (416)755-3898. 

HEARD IT 
THROUGH THE 
'GRAPEVINE ' 

Richard Gastmeier, Vice President 
and Director of Administration &. Sales 
for Entertainment Resources Group, 
announced that reaction to the pilot 
copy of ERG newsletter “Grapevine” 
has been so positive, the company plans 
to make it a going concern. The 
newsletter, originally a one-time deal, 
was developed to bring current new 
release music news to active jocks 
who found it difficult to keep up with 
the increasing number of new titles. 
The second edition was released in 
September, and future issues should 
be available monthly. For subscription 
i n format ion. contact ERG at (416)270- 
7474. 

KARAOKE 

SEMINARS 

JVC Canada Inc. has approached the 
CDJA with the idea of setting up 
karaoke information and equipment 
training seminars this fall. The plan 
calls for Mobile Beat Canadian Editor 
and Spbuiin ’ 2000 co-author Dennis 
I lampson to act as facilitator. More to 
come. Stay tuned. 

FREE TRADE 
FOR DJS 

Disc jockeys in the U.S. looking to 
receive info and materials normally 
sent unly to their Canadian counterparts 
can now arrange to have a Canadian 
address (with forwarding, of course). 
Call Mona Willoughby at (416) 261- 
5597 or FAX (416) 261-8072 for 
details. 

WEDDING BELLS 
IN TORONTO 

Congratulations to Mobile Beat 
columnist anti CDJ A c 1 ub co-ordi nator 
Joe Ragona, who tied the knot with 
Donna DiMaria on September 25. The 
magazine staff and all your friends 
across the US and Canada wish you 
both the best, and may al I your troubles 
he “little ones.” djf 





wver Mixer 


1 arge mixing consoles can come in mighlv handy when the situation 
rails for lots of microphones and several different mixes. But what about 
those applications when the needs arc much more basic? Introducing the 
MM-6 PowrrCard from AS HI Y. Just plug this input option into any of 
ASlll.Vs new amplifiers and you've got all the power the job requires 
w ithout the extra complication and cost of a separate mixer. 

I lie MM h has separate controls Tor each line level channel, allowing 
for the connection of two stereo sources or four monaural ones. 
Phantom power Is provided for condenser microphones, and there arc 
even patch points on each channel for the connection of an equalizer or 
any other signal processing device. Combine all this flexibility with any 
of ASHLYs latest amplifier models, and yon have a tntlv powerful pow¬ 
ered mixer! Sometimes the best solutions come in small packages. 
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Push this Karaoke button and switch instantly from the performance ot the legendary Denon DN 20001 to Karaoke 
video With the nev,' Denon DN-2200F Dual CD Player and DN-820 Karaoke Preamplifier, you'll tinabl to play 
inexpensive, easy-to-handle CD+G Karaoke discs to produce exciting Karaoke shows... and an extra night o> business 

Even better, you can go beyond conventional Karaoke and its canned videos. With the DN-820 and a video camera 
put louutif in ini KMuoK pkiube. ygy Qgp pyt yourself and your customers on-screen, live, to get the most Irom the Karaoke experience. Of course, it takes 

more than a picture to do Karaoke right. The DN-820 also has powerful Digital Signal Processing (DSP) to really punch up the show with great audio eflecls 
Put yourself in the Karaoke picture. With Denon. 


Denon America Inc 227 New Arad. Parsippanv UJn/iM (?0>) 575*7810 





DENON 

The Industry Standard. 


DN 2200T REMOTE CONTROL UNIT 


ON ??OOf DUAL CO PLAIN R 


ON 020 PWAMPtMR 








































"DJ Horror Stories" remains one of Mobile Beat's most popular regular 
features, and the stories sent in by our readers, regardless of the circumstances, 
are appreciated. Granted, many of the situations featured in Horror Stories 
may have resulted from an error in judgement, and to what extent that error 
reflected on an individual's professionalism is a tough call. Although we 
continue to encourage readers to submit Horror Stories, regardless of the 
situation, we do have an obligation to present these alternate viewpoints. 


RECOILING IN "HORROR" 


I 'm writing in response to Mr. Bartlett's letter in the last issue of Mobile Beat, 
"Horrified By Horror Stories." I have to agree with Mr. Bartlett's article that 
almost all of the stories submitted by Mobiles across the country are totally 
avoidable. 

First. you should clarify what a "horror story ' is. A horror story is the unforeseen, 
indirect circumstance that is totally out of a DJs control. For example, you are on 
the way to do an event on the other side of town. On the way to the event, a car runs 
a red light and does major damage to your vehicle. You then call for a tow truck to 
take your vehicle to the event site and complete your gig. That could be a horror 
story. Having sex with the bride on her wedding night, and wanting to "lunge" at a 
catering manager because she wouldn’t supply you with an extension cord is not! 

Stories such as Mr. Tracewell’s are not horror stories at all; in fact, it is just plain 
stupidity and incompetence. If Mr. Tracewell actually called the hall and asked if 
they had electricity and they said yes. why would he have to ask "several times"? 
Isn’t once enough? My guess is that he never asked. 

I have every issue til Mobile Beat, and after reading these so-called "honor stories’ 1 
submitted by unethical and unprofessional DJs. I have decided to pull all copies of 
your magazine out of my reception area because I don't want ANY ot my clients to 
see the stupidity that some people in our profession do. 


Philip Stein, Star Struck Mobile DJ. 

Sacramento, CA 

Just curious . Please let us know which DJ magazines you left In 
your reception area and WHY? Ed* 

S ome of your Horror Stories are truly stories of problems encountered in the 
field, and in that respect are beneficial. But.. .1 couldn't agree more with 
Randy Bartlett' (Feedback, Issue #15.) I was astounded to find people foolish 
enough to sign their names to these incompetence stories. It shows how many 
amateur DJs and business novices there are in this business. 

I have actually used these articles to show my clients what they can expect when 
they hire a $250.00 DJ, (You should re-title this column "Client & Banquet Manager 
Horror Stories.") Keep those cards and letters coming, so I can add to my file. 

Kenny Zail, Party Hits Entertainment 
Atlanta. GA 


SEND LETTERS TO 
FEEDBACK, 

PO BOX 309, 

E. ROCHESTER, NY 
14445 
OR FAX TO 
(716)385-3637. 


I HEAR THEY LIKE 
JERRY LEWIS, 
TOO 

I am a French KJ and 1 just moved to 
NYC a few weeks ago. I was wondering if 
there were anv Karaoke clubs in Manhattan. 

I read your article about Karaoke's, u'hich 
was really interesting, and maybe you know 
where 1 could find a list of those clubs, or 
you could give me the list if you have it. 

Thank you for your help, because I'm 
totally addicted to Karaoke and 1 need to 
sing (or I'm gonna die). 

I’m looking forward to hearing from 
you. Thank you. 

Lauren Benveniste, New York, NY 

We suggest gou contact 
Karaoke International Sing-Along 
Association (KISA) at 1-800-243- 
5442, They should be able to direct 
you to some clubs around your 
neighborhood, or at least tell you who 
you can call. Always happy to save a 
life! 


DISGRUNTLED 

FORMER 

EMPLOYEE 

So you finally had enough. First, you 
asked me to write a satirical column and 
then said you were getting too much "heat" 
from readers. Then 1 pick up the last issue 
of Mobile Beat and my column is gone. 
Phone calls and faxes go unanswered. 

Whenever I think back over my 
greatest accomplishments, of w'hai I’ve 
done for your stinkin' magazine, there are 
two things that come to mind. First, you 
guys claim to be pros on Karaoke, but who 
w rote the review that caused the producers 
to pull the plug on that asinine Karaoke I V 
show? Wasn’t it a strange coincidence? 
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DON’T MISS OUT ON THE DJ SPECTACULAR OF THE YEAR 

SUNDAY, OCTOBER 24,199312N00H -8PM AT THE HOLIDAY INN OF SOUTHFIELD, MICHIGAN 


THE 1993 DISC JOCKEY EXPOSITION 



INCREDIBLE SAVINGS - SOUND & LIGHTING EQUIPMENT • RECORDS • CDS • DJ ATTIRE AND MUCH MORE 
TICKETS ON SALE AT DJ SUPPLY COMPANY CLARKSOWTROY OR FROM THE MICHIGAN DJ NETWORK 

CALL 313-673-7050 (CLARKSTON) 313-689-1654 (TROY) 


Secondly. 1 alone am responsible 
for the success (?) of Howard Stern. A 
little over a year ago I happened to catch 
Stern signing off his show with a promo 
plugging his production assistant Scott 
Salem's Mobile DJ Service. Although 
the editors of your rag fought me tooth 
and nail. I convinced them that this Salem 
guy would make a great ProFile. At the 
time, virtually nobody outside of NYC 
had ever heard of Howard Stem. 

Well, here it is over a year later and 
Stern is now on the air in many US radio 
markets, and much of this expansion is 
due to my foresight to suggest Mobile 
Beat do a story on Salem. Eventhough 
your story made Salem look like some 
squeaky-clean, pansy-ass Brother 
Teresa. You would think that Stem would 
be grateful but he continues his insecure 
babble accusing every DJ in the country 
of copying HIM. He has concocted 
more conspiracies against him since the 
Kennedy assassination. 

Furthermore, Stern used the moniker 
"Shock Jock," something I originated 


years back. 1 may feel a bit slighted, hut 
I'm not going to lose any sleep over it, 
especially when it is ob\ ious that before 
long Salem will probably have his own 
show. 

1 doubt this will be printed so you can all 
go to hell, including your ADJA friends. 
Is everybody so damn touchy these days 
or wasn't 1. . . POLITICALLY 
CORRECT? Excuse me while I puke. 

Oh-so-sincerely, 

Dr. Shock Jock (Oh, Howard, you know 
mv real name) 
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We 've had quite a positive 
response to our unique cover on Issue 
#75, Getting Down to Business, Most 
of this feedback centered around how 
the cards were selected to make the 
cover. Rumors abound over the 
persuasion techniques used by the 
chosen few. But, in fact, the selection 
process turned out to be quite random 
indeed. 


Our original design consisted 
of over 500 cards in a patch quilt-like 
design, but as the final proof came 
together, it was nixed by the art 
department in the eleventh hour, 11 ith 
less than a day to meet the print 
deadline, our art director set up 
another shoot with a new design. < >n 
the wag to the studio, he grabbed a 
batch of extra loose cards not yet sorted 
through and headed out the door. 

The end result is what you 
see on the now-infamous cover, based 
on the artist’s and photographer's 
determination of the perfect concept. 
This also explains how the business 
card of our favorite chicken wing outlet 
made it in! 

On a related item , due to a 
printer error, not bg design,the Biz 
Cards .4 wards on page nine (bestowed 
on a very informal selection basis) 
were printed in black and white. 
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LAST CALL ■ WINNERS ANNOUNCED IN NEXT ISSUE 



THE MIC FIT FOR “THE KING 
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MOBILE BEAT MAGAZINE & SHURE BROTHERS ARE GIVING AWAY 3 CLASSIC 55SH SERIES 
II MICROPHONES [AS FEATURED IN LAST ISSUES'MOBILE BEAT MUSEUM). JUST TELL US 
(IN 25 WORDS OR LESS) WHY YOU THINK YOU DESERVE TO WIN ONE OF THESE HISTORIC 
MICROPHONIC MASTERPIECES! SEND YOUR ENTRY ALONG WITH YOUR NAME, MAILING 
ADDRESS & PHONE NUMBER TO MOBILE BEAT/SHURE MIC CONTEST, P.0. BOX 309, EAST 
ROCHESTER, NY 14445. WINNERS SELECTED ON BASIS OF ORIGINALITY AND HUMOR. IN 
CASE OF A TIE, A DRAWING WILL DETERMINE WINNERS. ALL ENTRIES MUST BE RECEIVED 
BY OCTOBER 25,1993. WINNERS ANNOUNCED IN THE DECEMBER/JANUARY ISSUE OF 
MOBILE BEAT. ONE ENTRY PER PERSON, PLEASE! 
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call: i«j o s r a 
of oua LAiair, mls 

I11-800-248-4848 


Licensed exclusively for CD Jukehoxe* 
Mobile t Club, and Radio DJ's only by 
MCA Records, Inc . Special Products 
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SPECIAL OFFER!! 

90 MINUTE VIDEO + 2 CDS & SONGBOOK 

Info" 0 * 


JUST $59! 


26 All-Time Favorite Jewish Party Dances 

including; Horas Mayim Dance. Hasidi Dance, line S Chair Dances, Wedding Love Songs, 
Bar/Bat Mitzvah Dances, Fo k Dances, Anniversary Waltz. Swing Steps. Yeminite Steps, 

Chicken Dance. Electric Slide and More! 

3 VERSIONS OF EACH, INCLUDING SLOW-MOWN 

$0$ PLUS 

The Real Complete Jewish Party CDs #1 & # 2 

66 ALL-TIME FAVORITES! 

The Music You Need For Any Jewish Event! 

OM* PLUS $$$ 


Songbookwith Lyrics, Translations & Music! 

$115 Value-NOW JUST $59.00! 

ORDER NOW WITH YOUR VISA OR MasterCard 

800-292-3389 


or send check payable to The Complete Jewish Party, 
14204 Haynes St., Van Nuys, CA 91401. 

Please include $5 for shipping and handling. 
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In this digital audio era. many companies have forgotten how important the 
analog cassette deck is to professional applications. Well, one company never 
forgets the professional—DENOW. • 

Denon's new DN-770R Bi-directional Twin Output Dubbing Cassette 
Deck is proof positive. This dual deck has all the features you'd expect, such as 
high speed dubbing and ultra last auto-reverse, plus a few you've only dreamed 
of, like two independent variable speed controls to change tempo or match vocal 
ranges. 

Haven't you ever wished you could use your dual-well machine as two 
separate decks? With the DN-770R, you can because each deck works indepen¬ 
dently and has separate outputs. 

The DN-770R gives you all the features you should expect, but most often 
don’t get, such as a long-lasting amorphous tape head, memory rewind, and 
Dolby HX Pro. Add relay recording and playback to these features and you'll 
see—the reason Denon takes professional cassette decks seriously is because 
we take the professional seriously. 

Dt D< Pra if a stthf Dot** Cdipcrjlan 


DN-77QR I WIN OUIPUI DUBBING CASSINI HICK 

tenon America. Inc JSHem Rojd Prc«any NJ 0 n£ 4 ( 201 )S 7 $JII 0 


DENON 

The Industry Standard. 
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Get 'The Club' 


LSS Laboratories, Inc, 
has added a 
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new 
Lightcraft controller to its 
ever expanding American made lighting 
controller line. The 1200 Club Machine is a four channel 
chase controllerwith aneightchannel effects section. Its IB pattern chase 
section includes fourindependentchannelsof dimming with a master control, 
An LED chase pattern display indicates the chase pattern number currently 
running. The patterns can run automatically or can be manually changed with 
the pattern select button. The effects section includes eight on/off toggle 
switches with eight momentary flash buttons. A unique feature of this section 
is the auto shutoff {timed delay) circuit provided on channels 5-8. This circuit 
protects lamps and motors from overheating by shutting off automatically 
after 10 minutes. They can then be manually reset The 1200 Club Machine is 
19“ x 3.5" rack mountable. Retail list price is $499. Lightcraft, P.0. Box 1670, 
Center Harbor, NH 03226. 800-634-5227. 



Stepping Ahead 


MBT Lighting and Sound has just introduced the SC-100 
Foot Controller. The SC-100 is a four-channel, four-scene 
foot switchable controller that operates in four different 
modes {manual, scene, 4-pattern, and 4-pattern speed 
chase) allowing the DJ/KJto manage a complete lightshow 
while keeping hands free to operate audio equipemnt. 
MBT Lighting and Sound, P.0. Box 30819, Charleston, SC 
29417 800-845-1922 


SMOOTH SAILING 

Pioneer New Media Technologies' new LaserKaraoke player is 
outfitted with state-of-the-art features, including an independent 
CD tray that allows smooth segues between LaserDiscs and CDs. 
The unit also offers: an instant song selection button; 11-step digital 
key control; a button to rescue songs; two independent mic level 
controls; DSP-3 ambient sound control; and a “One-Touch" key, 
which lets singers perform over recorded tracks on most CDs. 
Pioneer Laser Entertainment, 310-952-2990. 


UPDATES AND UPGRADES 


Marantz Professional Products has just donethemselves at least one better. The CDR610compactdisc recorder has all the advantages 
of their CDR600 — namely analog and digital I/O, automatic/manual track incrementing and easy stand-alone operation. The new model, 
however, packs a little more punch. The CDR610 will be shipped with a 16-key wired remote control that works with the unit as well as CD 
players, cassette decks and DCC recorders. Also equipped with a parallel remote port, the control will allow external controllers and event 

generators to automate the majorfunctions of the recorder. Additional 
new features are true AES/EBU digital I/O, Cascade connections for 
^ ~ parallel operation of several recorders, balance-10 and+4 operation 


* 





■m * 







Suggested retail on the CDR610 is S4000. Marantz 
Professional Products, 1000 Corporate Blvd., Suite 
D, Aurora, IL 60504,708-820-4800. 

Customers with a CDR600 will be offered 
an upgrade program directly from Marantz, which 
will effectively convert their current unit into a 
fully-functioning CDR610. Cost of the program is 
$400, and those who wish to participate may call 
Marantz directly at the number listed above. 



18 


Mobile Beat 






































































































































































FOUR WIRELESS FOR DJS 

Announcing the Nady 401 VHF, an affordable multichannel unit 
that makes operating tout wireless systems on the same stage virtually 
carefree. The 401 features four single channel VHF receivers in thin 
rack space component, along with four transmitters usable in any 
combination of mic applications. Like all Narly wireless systems, the 
401 has 120 dB dynamic range and the company's patented noise 
reduction, which delivers sound quality comparable to hardwire. 
Suggested list price, with four Nady HT-10 handheld transmitters, is 
SI519.95. Nady Systems, Inc., 6701 Bay Street, Emeryville, CA 94608, 


510-652-2411 



A SOUND IDEA 


Many professional DJs like to wow their audiences with breathtaking repeat effects. Problem is, that sort of technology usually is found 
only in recording studios or high-end audio mixers that carry an equally high price tag. Imagine if such effects could be incorporated into a 
mixer that retails for less than S600! 

Harbro/Linartech kept this in mind when they introduced their newest mixer, the SL 9000 The unit features full memory sampling and 
repeat effects, plus it enables DJsto record four individual sections, giving them the freedom to record different parts of songsthey are playing. 
At the push of a button, each section can be incorporated into the music that is playing. 

The SL-9000 allows all four sections to be looped, includes a pitch controller for the sampler, equalizer, cross-fader and echo effect and 
is backed by a three-year warranty on labor. It retails for $599. Habro Corporation, 2691 West 15th Street, Brooklyn, NY 11224,708-291-1616. 



"WORLD'S 

SMALLEST 

MIXER" 

In response to the needs of Mobile 
DJs, Gemini introduces their newest 
mixer, the PMX-7. Designed with 
flexibility in mind, the small size does 
notmean less performance. Forstarters, 
the mixer has 2 phono, 2 line and 1 mic 
inputs. There are also gain controls for 
each channel, removable crossfader 
control,talkoverswitch,cueingandLED 
meters. Atonly 3 lbs., the unitmeasures 
6 1/2" wide by 8‘ deep and 3 1/2" high. 
Expected to retail under $140. Gemini 
Sound Products, 1100 Milik Street, 
Carteret, NJ 07008, 908-969-9000. 



with Beat 
Alignment. 

Streamlined 
Cue-marking 
and access. 

Frame-by-frame 
advance and 
review for razor- 
sharp manual 
cueing. 

Dual-Well 
Repeat Play. 

ft fluch more... 


r Call or ~ 
write for a 
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brochure,, 


Kosa Technology, Inc, 6910 K Nth Street, Buena Bark. CA 90620 


New Leade 
Dual-Well CD Play 


The CD-30 Dual 
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BEST PRICES AROUMD - GUARANTEED! 

Shure L523/58 wireless mic -- $399.00 
Shure Prologue 24 mic -- $49.00 
Lightcraft Mobile 460 Controller -- $129.00 
Complete Mobile DJ Lighting System -- $319.00 
(includes Ness Chaser, 4 PAR Cans, Stand) 

Ness Par 38 light cans -- $25.00 ea. 

Ness E-Z Fogger -- $315.00 
Carver Amp - PM900 ■ 450 watts, 24 lbs. -- $675.00 
Carver Amp - PM1250 - 625 watts, 11 lbs. -- $989.00 

Knight Speaker Stands -- $79.00 ea. 


r 


MTX mixers 




L 


Unbelievable prices TOO LOW TO PRINT! 




CALL 

(716) 352-4623 - Information 

or 

(800) 254-3444 - Orders 




L ast year when we reviewed the 
ECLER MAC 60S mixer(MB 
issue #11), we were impressed 
with its versatility, magnitude of bells 
and whistles and professional quality. 
On the flipside, our opinion was that 
the MAC 60S w*as too pricy to score a 
significant chunk of the Mobile 
market. We also noted that the 
“Manual De Instructions" could stand 
a little after-translation clean-up. 

Now, ECLER is back with the MAC 
50 and MAC 50S (with digital 
sampler), new, less expensive mixers 
of comparable quality bin with fewer 
of the features you probably didn’t 
need anyway. 

A LITTLE 
BACKGROUND 

ECLER mixers are produced in 
Spain by ECLER Motors of Barcelona 
(hence our problems with 
understanding the ownier's manual). 
While a top-name among European 
DJs, the brand has yet to become a 
household word in the U.S. This is 
due partly to the fact that, until the 
middle of last year, ECLER lacked a 
strong distribution network on this 
side of the Atlantic. That appears to 
have changed substantially since 
Tracoman took over distribution last 
year. Tracoman’s 1993 full-line 
product catalog includes the 
previously mentioned MAC 50 and 
MAC 60, along with the “few frills” 
model MAC 4-2F. D.l mixer, the ultra 
high-end SC LA'I 8 sixteen-input 
professional mixing console and the 
MAC-41 Video Mixer. To hasten the 
establishment of the ECLER name in 
the U.S., Tracoman is taking 
aggressive steps to keep the cost of 
these products, particularly the MAC 
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50 urul MAC 50S. in a range comparable 
with other DJ mixers. As a result, the 
MAC SOS, with 8-second digital 
sampler, carries a retail price of $850. 
Without the sampler, the price drops to 
$695. 

COMPARED TO A 
BIG MAC 

With a price nearly $ 1,000 less than the 
ECLER MAC 60S, one would expect a 
significant reduction in either the number 
of features, or the quality. This is not the 
case. Unlike their big brothers, the MAC 
50s do not have independent bass and 
treble controls on each channel but do 
have them where you need them most, on 
the input for the main mic. The new 
Macs are also 3.5" shorter from front-to- 
back, so they will fit in most standard 
19" rack cases. 

The most noticeable difference, 
however, was in the digital sampler. 
Where the MAC 60S offered only four 
seconds ol memory, its 16-bit technology 
produced playback cleaner than the 8 
second (4 bank/2 second, 2 bank/4 
second or single 8 second), 12-bit 
sampler on the MAC 50. A noticible 
background hiss was present during the 
playback of sampled material. One of 
ECLER's hottest innovations has been 
the end-point control, which allows a 
sample to be shortened to a precise 
length. This, along with pitch adjustment, 
are included on the MAC SOS. A dual- 
button, start-stop control is also standard, 
allowing for lighting-fast start/stop/ 
stutter effects. 

MASTER MIXER 

According to Tracoman. a considerable 
amount of input from U.S. DJs went into 
the design oJ the MAC 50s. It certainly 
shows. A total of five channels 
accommodate up to ten inputs, including 
two phonos, two CDs, three lines and 
three mics. It you need more line ins or 
CD ins, an internal modi Heat ion makes it 
possible. This multitude of inputs makes 
this not just a good DJ mixer, but opens 
up possibilities lor the KJ as well. 

The crossfader is assignable, 
replaceable and convenient located away 
from the four main mix channels. The 
announce mic (channel I) is also isolated 
from the mains, while the two sub mics 
are selected via channels two and live. 
This arrangement allows the user ample 
inputs for most mobile situations. 

There are plenty of output options as 


welt, with dual, independent controlled 
("zoned"i mains and two for recording. 

A five-band equalizer provides a +/- 12 
dll boost/cut at 80, 500, 1000, 4000 and 
10,000 Hz on all channels except the 
main mic. 

Cueing is accomplished via the PFL 
(Pre Fader Listening) system that allows 
headphone monitoring of each input with 
tlie fader all the way down. Pressing the 
ALL (Alter Fader Listening) button 
switches (lie cueing s> stem so what you 
hear through the phones and sec on the 
LED VUs is the actual live output signal. 
Impressions 

Overall, the ECLER MAC 50 and 
M AC 508 offer DJs eood sound in a 


user-friendly package. Construction is 
sturdy. The buttons, sliders and 

■If 

connectors are located for easy hook-up 
and operation. It retains most the 
features we liked on the MAC 60S 
except the price and comes backed w ith 
a one-year, mo charge for parts or labor 
guarantee. 

Now they just need to find a good bi¬ 
lingual DJ to clean-up the ownei s 
manual. 

For wore information, contact 
Iracoinan Incorporated, South Florida 
Industrial Park, ft US (incur Street, 
Hollywood, FL 2M120. Phone 


MS*927»300S. 


We work hard to save DJ'e money. Put us to work for you." 
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Cool Lights From $29 



TURNTABLES 

Technics • Gemini 
Denon 
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MTX • Gemini 
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Wired And Wirele' 
Mics On Sale !1! 




Great Prices On 

Oenon & Gemini 



QSC • Carver 
Soundcraftsmen 
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650 WATTS/ch - $7&9 
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by Henry Collins 



BESf OF BOTH WORLDS 

Stanton-Vestax PMC-46 Review 

The PMC-46 is the latest addition to Stanton-Vestax's line of high- 
quality, professional DJ mixers. Patterned after the Bozak and Urei 
mixers that became standard issue in all of Richard Long's* installations 
during the late seventies and mid-eighties, the PMC-46 offers a 
number of design innovations that will win it high marks with re- 
mixers, DJs and sound installers. 

To make certain that the PMC-46 was on-target with features and 
performance, Stanton-Vestax teamed up with re-mixer/producer 
Roger Sanchez. This rare combination of technology and talent has 
given life to a thoroughbred mixer that is certain to have some of the 
competition choking on its dust. 

The PMC-46's front panel layout comprises six banks of rotary 
controls. One bank is devoted to Main and Sub Mic controls, while 
a rear panel XLR connector is provided for use with a balanced mic 
(Main Mic) and a 1 /4" phone jack is featured on the front panel for 
convenient use with an unbalanced mic (Sub Mic). A pan control is 
also provided for L/R positioning of the Main Mic source. 

Four banks, each with a three-position input selector, allow you 
to choose between a phono and two line sources. A gain control, as 
well as separate high- and low-frequency equalizer controls, let you 
tailor the input level and tonal quality of each channel. 

For outboard effects processing, the PMC-46 features an AUX 
button on each of its five program channels, used by depressing the 
button routes that program channel to the AUX SEND jacks. Each AUX 
button has an LED indicator. 

Designing a mixer with ergonomically-friendly rotary pot controls 
is an art. The PMC-46's high-profile sculptured pots are a masterpiece 
ofuser comfort and precision control. A full inch in height with molded 
and knurled fingertip grips, the units rotary pots offer a positive, 
comfortable feel. Their above-average height enables the operator to 
use the controls with plenty of clearance from surrounding push-button 
and toggle switches for "fumble free" mixing. 

One nasty side effect of rotary pots is that the taper characteristics 
often don't match the mixing style of the user. For example, some pots 
have a sweep of 320 degrees or more between the minimum and 
maximum level settings, whereas a sweep of 180 degrees would be 
considered comfortable for most DJs, as it requires minimal wrist 
action. To address this problem, the PMC-46 allows users to adjust the 
taper (the level of sweep degree) on each of the mixer's four program 
level controls. 

I toyed with this feature a bit and noted that it varied the sweep 
on the level control as much as 90 degrees. This enabled me to fade 


into a program with minimal pot rotation. 

For those occasions when you prefer 
to slide than twist, the PMC-46 offers an 
assignable crossfader. A three-position 
switch below each program level control 
enables you to assign each channel to 
either side of the crossfader or to the 
master level. This feature and the four- 
channel buss make it easy to crossfade 
between sources without the use of the 
input selector switch. Simply connect your 
turntables to channels 1 and 2 and then 
hook up your CDs to channels 3 and 4. 
Switching the Crossfader Assign Switch to 
MASTER enables you to bypass the 
cross fader for those times when you would 

rather twist than slide. 

As Far as "bells and whistles" go, on the plus side, the PMC- 
46 offers an LED Beat Indicator on each of its four input channels, 
a real plus when you are beat mixing CDs. Separate SEND and 
RETURN level controls are provided for adjusting the program 
signal level going to and coming from your effects equipment. 

The mixer also has a TALKOVER switch for voice-over 
announcements. The muting level is adjustable from -6d8 to -50dB, 
so there should be no problem being heard. 

Another nice touch that is perfect for closed-booth installations 
are the Cue and Sub Master outputs. When used with a dedicated 
monitor amplifier and speakers, the Cue enables you to preview 
any input channel without the use of headphones. The Sub Master 
outputs can also be used with cue monitoring and for remote zone 
applications. 

In addition to the separate low- and high-frequency EQ 
controls, the PMC-46 offers a House Loud feature that enables you 
to punch up the high end or bass with ore button. To complete the 
extras list, the unit also includes push-button Cue Selection with 
individual LED source indicators, Master and Sub Master balance 
controls and fast-acting peak hold level meters. 

Priced at $1 750, the PMC-46 is clearly intended for professional 
mixing and production use. Sound quality and low-noise 
performance were excellent. I made a series of CD recordings to 
test the mixer's audio fidelity using Sony's SLV585HF hi-fi VHS 
video recorder and T-120PRO-X master tape. I noticed no 
discernible difference in sound quality between the tape copy and 
that of the original CDs. The hi- and low-EQ were clean and 
produced worthwhile results. There's no need to add any program 

E Q . 

The unit's rack-mount chassis is made of heavy-gauge metal 
and is smartly detailed. High-quality hardware is prevalent 
throughout. There are no "pops" or annoying transient noise at 
power-up, making the PMC-46 an ideal candidate for high-power 
sound applications. 

Stanton-Vestax's PMC-46 is indeed a fine machine, certain to 
find its way into a number of Mobile system upgrades. If you are 
considering purchasing this mixer, be sure to add 1 /4" phone plug 
cables to your shopping list, as the unit's outputs are 1 /4" phone 
jacks and XLR connectors. 

'The late Richard Long is one of the early pioneers of club sound, 
and is best known for his award-winning installations, which 
include New York's legendary Studio 54 and Paradise Garage, 
Annabel's of London, England, and City Hall in Caracas, Venezuela 
to name a few. jSC 


22 


Mobile Beat 























Stanton Electronics is known the world over as the leading name in phono cartridges specifically designed 
for DJ applications, Now Stanton-Vestax brings you a complete line of professional DJ mixers, as well as 
double CD players and digital sampling effects unit, all offering the features and performance you have come 
to rely on from the name Stanton. 


The PMC 610 is a full-size 19’ rack 
mountable mixer with inputs for two 
turntables, two mics and four inputs 
for CD, tape and other stereo sources. 
Pushbutton "Transformer" controls let 
you perform this popular mixing effect 
with finger-tip ease. The 610’s low 
2-1/2' profile and sturdy all-steel 
chassis make it ideal for mobile DJ 
use. The sliding crossfader is user 
replaceable and there is a five-band 
graphic equalizer for custom sound 
tailoring. 


PMC 610 




PMC 62S 


For serious DJ’s, the PMC 625 features inputs tor 
three turntables, effects send and receive channels 
and trim controls on each input. There’s also 
Transformer controls, two-band mic EG, user- 
replaceable crossfader and a left/right balance 
control for the main output. A high-gain monitor 
output provides ample amplification for use with a 
wide range of headphones. The unit’s rugged 
all-steel rack mountable chassis make it perfect for 
mobile and club use. 


PMC 900 


The PMC 900 borrows its looks and features from 
recording studio mixing consoles. Each of the 
900's four input channels can be assigned to a 
turntable or two separate stereo line sources. The 
unit also features LED clipping and beat indicators, 
as well as a separate option peak level meter for 
balancing an input source level with the main 
program. All input channels can be assigned to the 
crossfader and there are pushbutton Transformer 
controls. Add rotary gain controls, two-band EQ, 
effects send and receive, mic pan and more and 
you are ready to tackle any DJ mixing assignment. 



STaNTon 



Stanton Electronics, Inc. 

101 Sunnyside Blvd., Plainview, NY 11803 

Fax (516)349-0230 
Phone (516) 349-0235 
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RED AND BLUE SET DUE 

The Beatles' two "Best Of" LPs, titled / 962-1966 
and/ 967-1970 and better known as the "red" and "blue" 
albums, will become available on CD beginning October 
5th. This time, unlike the original plastic sets, all except the 
four earliest tracks have been re-mastered in stereo, In total, 
the two sets include fifty-four of the Fab Four's finest. Both 
releases will be double-CD sets and priced in the $30 range. 

CHRISTMAS IS COMING — 
HAPPY HAPPY! JOY JOY! 

New material for holiday programming is showing up, 
and among this year's offerings is Crock O' Christmas by 
cartoon super-stars Ren & Stimpy. The collection features ten 
yuletide traditionals recorded while supposedly caroling with 
the pop-cult duet. 

Topping the list of other "Sounds of the Seasons" sets 
include Harry Connick, Jr .'s When My Heart Finds Christmas, 
Gloria Estefan's Christmas Through Your Eyes, Aaron 
Neville's Soulful Christmas and Hey Santa by Beach Boy 
Brian Wilson's daughters Carnie and Wendy. 

From Motown comes Christmas Interpretations by Boyz 
II Men and a compilation entitled Christmas In The City. On 
the country side, Vince Gill tops the Christmas list with Let 
There Be Peace On Earth, along with Good News by Kathy 
Matfea. 


MORE POP ON CD+G & LD 

DKKaraoke has announced the addition of 144 currents 
and recurrents to its commercial karaoke CD+G sing-along 
library. Included on the eight digitally recorded compact 
discs are songs by artists such as Garth Brooks, Travis Tritt, 
Steely Dan, Lenny Kravits, Celine Dion and John Lennon. 
Also included are many popular show tunes and favorite 
standards. Along with high quality CD graphics, the discs 
also feature the best in digita audio. The addition of these 
discs puts DKK's extensive song collection at 1,350 songs on 
75 CDs. 

Nikkodo U.S.A., Inc., has announced the first wave 
release in a mass of new CDG, LaserDisc, and VHS format 
karaoke which is expected to continue throughout the 
remainder of 1993 and into 1994. The initial release includes 
the first country music software offerings made in conjunction 


with Warner-Chappell Music, Inc. of Nashville. The new CDG 
country software includes lyrics from songs made famous by 
such artists as Willie Nelson, Alan Jackson, Mary Chapin- 
Carpenter, George Strait and Doug Stone. Still to come this 
year are top-40 karaoke releases featuring lyrics from artists 
including Michael Jackson, REM, Madonna, Prince, Elton John 
and George Michael, 

On LaserDisc, Karaoke Entertainment Internationa I, North 
American distributor for Sun Fly, has announced the availability 
of Volume 5, "Ladies Night", with 1 5 contemporary releases all 
originally done by female artists such as Whitney Houston, 
Natalie Cole, Amy Grant, and Annie Lennox. 

BMP RELEASES PARTY DISC#5 

The latest release from Bobby Morganstein Productions 

contains newly created versions of classic specialty dances, 
including ballroom dances, line dances and childhood dance 
favorites. Highlights of The Specialty CD include "funky" and 
"Thrash" versions of The Hokey Pokey, The Stripper (with a 
drum roll intro), The Bristol Stomp and The Alley Cat. 
Additionally, there'sa sped-up version of The Electric Slideand 
The Chicken Dance with ethnic promenades, plus the original 
censored and uncensored versions of Issac Payton Sweat's 
"Cotton Eyed Joe/Scoftishe" and much more. 

The Specialty CD, priced at $28, can be ordered directly 
from BMP on Visa or Mastercard by calling 215-947-6935. 
Or, send a check payable to Bobby Morganstein Productions, 
3736 Wheatsheaf Rd., Huntingdon Valley, PA 19006. Please 
include $3,00 for shipping and handling. Allow 1 -3 weeks for 
delivery. 

DIGITAL BALLROOM 

The Real Complete Jewish Party Ballroom Dancing Music 
Collection features 45 great ballroom party songs blending 
Yiddish, English and Latin beats. The digitally mastered collection 
includes foxtrots, waftzs, mambos, Cha Chas, Meregues, 
Rhumbas, Congas and much more. The CD includes a Jewish 
Swing Medley, along with traditional favorites, like the Bunny 
Hop and Hokey Pokey. The Real Complete Jewish Party Ballroom 
Dancing Music Collection CD costs $18.95 and is available 
through The Complete Jewish Party, 14204 Haynes Street, 
Van Nuys, CA 91401 or cal! 800-292-3389. 

DANCE NET BBS NOW ONLINE 

Announcing Dance Net Bulletin Board Service, an online 
system dedicated to the promotion and development of dance 
music. Dance Net BBS features national and regional club 
charts, beats-per-minute information, new releases and industry 
message bases. Through the system you can communicate with 
others around the world with one call. All you need is a 
computer with a modem. Message bases include: Club DJ 
Forum, Mobile DJ Forum, Record Poo! Director's Forum, Record 
Label/Promoters, Retail & Radio, DJ Equipment, DMA Charts, 
Reviews and more. Record companies and record pools are 
encouraged to participate. The board will operate on a part- 
time basis until there is enough interest and the number of users 
increases. Registration forms are available online. The service 
is operated jointly by Dance Beats and the Albany (NY) 
Association of Disc Jockeys. For more information, call Joe 
Giannini at 518-446-9063. 
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HOT HITS DJ DISC 7 

UB40's summer smash Can't Help 
Falling In Love" leads oft Hot Hits DJ Pop 
Collection #7. Other hits on the 14 song 
CD include "I Don't Wanna Fight" by Tina 
Turner, Taylor DayneV'Can'tGet Enough 
Of Your Love," "Ooh Child" by Dino, 
Shai's "Baby I'm Yours," "Come Undone" 
by Duran Duran and Wreckx-N-Effect's 
latest rump-shaker "My Curie." 

Alan Jackson's "Chattahoochie" tops 
the list on the 14-track country disc, which 
also includes "Reno" by Doug Supernaw, 
Carlene Carter's "Every Little Thing," "Beer 
and Bones" by John Michael Montgomery, 
"Trashy Women" from Confederate 
Railroad and Kenny Roger's "Old Red." 

DISCO TIP-OFF 

Fred Sebastian at AVC in WestOrange, 
NJ, has tipped us off to the CD availability 
of th ree new volumes of classic disco and 
alternative dance music. Entitled "Dance 
Classics: The Hits" the d iscs feature mostly 
original 1 2" versions by such artists as Gloria 
Gaynor, Barry White, Sister Sledge, Kool 
and The Gang, Pointer Sisters, 
Technotronics, Thomas Dolby, Talk Talk, 
France Joli and the Trammps. For a 
complete listing of tracks and artists, contact 

AVC at 201-731-5290. 

FOR "SUNDAY 
SPINNERS" 

CDX has launched a monthly country 
music disc entitled Positive Country. 
According to President Paul Lovelace, the 
CDs are "filled with music with a message, 
songs dealing with family values, positive 
lifestyle and inspiration," Geared primarily 
to radio stations looking to fill Christian 
music slots (re: Sundays) without leaving a 
country format, the tunes are overseen by 
Rick Bowles, current director of a Nashville 
satellite network presenting Christian 
country tunes. For more informa tion, contact 
Bowles or Al Snyder at 615-321-0867. 

DANCE "PROMO" 

Orlando (FL) distributors Promo Only 
CDs adds a second series to their 
promotional arsenal. The Promo Only 
Radio Series joins the company's original 
CD (now called the Promo Only Club 
Series). The new monthly series will feature 
newly released radio cuts of selected hip 
hop, dance, alternative, ballads and rock. 
For qualification and subscription info, 
contact Promo Only at 407*331 -3600. 
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IN SELECTING MOBILE BEAT’S 

1994 TOP 200 


For each of the ten catagories below, 
write in your top 5 titles 6* artists and return to: 
MOBILE BEAT’S 1994 TOP 200, P.O. BOX 309 
EAST ROCHESTER, NY 14445 - OR FAX 716-385-3637. 


BALLOTS MUST BE RECEIVED BY DECEMBER 1ST, 1993 
RESULTS TO BE PRINTED IN THE FEBRUARY/MARCH 1994 ISSUE 


5 MOST PLA YED SONGS 


I 


I 


5 MOST PLA YEO COUNTRY SONGS 


I 


5 t.m T PLA YED VINNER MUSIC ‘ SONGS 


5 MOST Pi A YEO NOVEL TY ON SPECIAL TY SONGS 


5 MOST PLAYED SONGS f POM 199. 


5 MOST PLAYED BAl 1 ADS Ot SLOW SONGS 


5 MOST PLAYED 8W0AL DANCE SONGS 


5 FREQUENT REQUESTS YOU HAVE SENSE ENOUGH NOT TOPLAY 


L 


SM0S1 PL AYtD SONGS 1955-1975 


5 WP SONGS wtw m umi 
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THE ORIGINAL 
17 MAIL-ORDER 

SERVICE 


New releases arrive daily. Our personalized 
sates staff listens to all new records to give 
I you incredible service, 


Call fur our latest free catalog listing all 
VC. CD's. CD Singles,, CD Maxis; Maxi 
Cassette Singles, Cassettes, Cassette 
Singles; and IP's In stock. 


• •1-4 »_* » 


SAME DAT SERVICE 

On Orders Received 
by 2PM (N.Y. time) 


IN STOCK 

AM Major & Independent 
Label 12". Over 1000 
Dance Classics - 
Factory Sealed. 




PHONE HOURS 


Monday thru Friday 
9:30AM - 5:30 PM 
(N.Y. time) 


MflIL-O-DISC. INC. 

110 Denton Avenue 
New Hyde Park, N.Y. 11040 



Tel.# 516-294-5111 


V/SA 


mmrnm 

Fax# 516-741-1873 




WolframVideo 
MakesYouMore Appealing. 


They want you, you bad dog. Want you 
more than those other mobile entrepreneurs. 

You have video—llie only truly legal video-to 
set you apart from the pack.' ou can charge 
more, get rich and turn down the weenie-profit 
jobs. Jusi pluck the big. fat ones. You won’t have 
io spend a lot. Wolfram's l iotVideo costs only 
about $3.80 per video-less 
than vinyl or CDs. They 
want you, so don’t let that 
wolf-like panting on the 
phone scare you. It's only us. 

We want you, too. Call toll- 

tree, 800-433-1652. WolframVideo 
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“We’re ready It) parly. Ploy Something 
We Can Dance Tor 

Your first reaction to that statement 
should be to play something upbeat. After 
all, very few people would define party 
music as something slow from The Platters 
or Michael Holton. 

Still, ballads have their place. After a 
barrage of jammin' tunes, you'II probably 
want to slow things down a bit for variety, 
and so even the most lively of dancers can 
catch their breath! There may also be 
times when, because sections of the crowd 
are not familiar with the music or they’re 
just plain afraid to boogie, the up-tempo 
tunes won’t get people on the floor. 
Sometimes the best way to get folks out 
there is to play a ballad from this issue’s 
list. 

Whether you are playing a slow tunc 
as an ice breaker or to change the pace 
after a fast set, I recommend using a pair 
of ballads. My experience has been i f you 
play only one. several people will finally 
come to the dance floor toward the end. 
missing most of the action. Playing a 
second slow time will keep them out there 
longer. Two seems to be the limit, though. 
If you play three ballads in a row. chances 
are a lot of people will sit down, and you 
will be reminded, “This is a party—could 
you pick up the beat a little?” Every' 
crowd iis different, of course, but as a rule 
of thumb, I recommend tw o ballads after 
each half hour of party music. 

To spruce up your slow music set and 
create some excitement, you could 
announce that the next song will he a 
“ladies choice” dance. This gives women 
who might be hesitant a good excuse to 
ask someone to dance. 

Another way to energ i zc you r s low l u n e 
sets is to find out if it’s someone’s wedding 


anniversary. You can dedicate an 
appropriate song to the couple and ask 
everyone to honor their special celebration 
by joining them on the dance Hour, (At 
weddings, it might be w'isc to ask the 
bridal couple if this is okay, since they 
may not w'ant another couple stealing their 
thunder!) 

Regarding this issue's song list, there 
are two interesting features worth noting. 
First, al most 25% of the tunes are remakes. 
For example, “I Will Always Love You” 
was a number one hit for Dolly Parton 
before Whitney Houston recorded it. Even 
the newest song on the list, “1 lave I [’old 
You Lately,” was first recorded by Van 


BY JAY MAXWELL 


Morrison in 1989. The second point of 
interest is that would you believe — 
over 40% of these itits were featured in a 
major Hollywood film: “Unchained 
Melody” from Ghost . “(Everything I Do) 
I Do It For You” from Robin Hood: Prince 
of Thieves and the previously mentioned 
“1 Will Always Love You” from, 
interestingly enough. The Bodyguard 
(Houston’s version) and The Best Little 
Whorehouse In Texas (Ms. Parton), to 
name just a few. 

Next issue, get ready to rock-n-roll, 
because we’ll be listing the best Rock and 
Roll songs of all time. Until then, keep the 
mix right! 

Jay Maxwell owns and operates Jay 
Maxwell's Music By Request, Charleston, 
South Carolina’s "most-requested DJ 
service ." He also teaches mathematics as 
an adjunct professor at Charleston 
Sou them Universit v. 
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Maxwell’s Forty-Top Ballads 



ARTIST 

TITLE 

YEAR 

ARTIST 

TITLE 

YEAR 

1. Whilney Houston 

1 Will Always Love You 

92 

21, The Temptations 

My Girl 

65 

2. Bryan Adams 

(Everything 1 Do) t Do It For You 

91 

22. Bette Midler 

From A Distance 

90 

3. Natalie/Nat Cole 

Unforgettable 

91 

23. L. Ronstadt/A. Neville 

Don’t Know Much 

89 

4. The Righteous Brothers 

Unchained Melody 

65 

24. Phillips/ Honey drippers 

Sea 01 Love 

59/85 

5. Bette Midler 

Wind Beneath My Wings 

89 

25. Chicago 

Colour My World 

71 

6. Eric Clapton 

Wonderful Tonight 

78 

26. The Commodores 

Three Times A Lady 

78 

7. Boyz II Men 

End Of The Road 

92 

27. The Platters 

Only You 

55 

8. P. Sledge/M. Bolton 

When A Man Loves A Woman 

66/91 

28. Garth Brooks 

Shameless 

91 

9. V. Morrison/R, Stewart 

Have 1 Told You Lately 

89/93 

29. Elvis Presley 

Can't Help Falling In Love 

62 

10. Heatwave 

Always And Forever 

78 

30. Mariah Carey 

I'll Be There 

92 

11. Atlantic Starr 

Always 

87 

31, Louis Armstrong 

What A Wonderful World 

67 

12. Luther Vandross 

Here And Now 

90 

32. Chicago 

You're The Inspiration 

85 

13. Chris DeBurgh 

Lady In Red 

87 

33. Journey 

Faithfully 

63 

14. C. Dion/P. Bryson 

Beauty And The Beast 

92 

34. Vanessa Williams 

Save The Besl For Last 

92 

15. P. Bryson/ R. Belle 

A Whole New World 

93 

35. The Platters 

The Great Pretender 

55 

1 16. Michael Botton 

Soul Provider 

89 

36. Anne Murray 

Could 1 Have This Dance 

80 1 

17. Taylor Dayne 

I’ll Always Love You 

68 

37. Berlin 

Take My Breath Away 

86 

18. D. Warwick (& Friends) 

That's What Friends Are For 

86 

38. Simply Red 

If You Don’t Know Me By Now 

69 

19. The Righteous Brothers 

You've Lost That Lovin Feelin' 

65 

39. Eric Clapton 

Tears In Heaven 

92 

20. Sam Cooke 

You Send Me 

57 

40. L. Richie/D. Ross 

Endless Love 

81 


ATTENTION MOBILE DISC JOCKEYS!! 


Finally 


A Case Company That Understands Your Needs 


10 Space Rack and Stand 

AH in on*! Standard Console Case 
shown on our Rich Stand. Easy as 1-23! 



Aeip tr( 
Intel Ricfci 
Ami'IM 


Single Turntable & Mixer Cases 


CiUclid 
Hjmhf !l 

Can 


Madunr Dili fi*c h t 
Cltti or SlMiic 
Hjftfwjn Carpi! ^ 
Wnyi Uirifiil* 


Heavy DA; 
F tgll CM 



Prices starting at $79* 


CD s Available In Any Case Style 


De n bit Row 

Trip)* Bow 

5 flow 

Novi es 

Holds 100 

HOW 165 



Albums Available In Any Ca 



II* 

id* 

MvfrH Be* 

Hods *35 

Holds 100 

Ho ct 200 


45’s Available in Any Case Style 


Si ft fit Bow 

Oflubla flew 

Tripll Re* 

Ho Id i 225 


Hold* 550 



Heavy Du *V 
Polyethelene 
Travel Cases 


CO Caw 


4 Row Mold! 

120 



A I Jff Cau 


Console Can 


Heavy 


lAKllf 


Flight Caw 


UKkftn Duty 

Rcc oi Sa«i*c# 
Hr0*ir» Carpet 
or V*rv imnm 


Cr pried 
Marflih* i Ca»4 



Hess starling 
at $139* 



A?* Hoidt 

120 
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Cassette Cam 
Available in Any Cist Style 


1121-1 Lincoln Avenue, Holbrook, NY 11741 Phone 516-563*0633 • Fax 516*563-1390 
OUTSIDE NEW YORK CALL 1*800*343*1433 


SEND 13.00 FOR COMPLETE CATALOG 


t ——-■—* 

1 f Wk 


■■■■ 



MasterCard i 


VISA 



Jm, _J 
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he most complete and eeonoinical 
Country Music Service 
CALL: 615-321-0800 
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RON BURT 


I hope you all had a great summer. 

Unfortunately, as always, the summer months took 
their toll on clubs and jocks. A number of part-time Dls 
lost their ;obs to the summertime business slowdown, and 
several clubs had to close their doors. 

The good news, however, is that most Mobiles I've talked to 
believe it will be a great fall and winter, ineluding Denver 
Baxter (owner ol The Party Touch in Marietta. GA) Donny 
Stahl (spinnin’ at the Corral in St. 

Petersburg. FL) and David Boyer 
(Chicago's Whiskey River), who 
stopped by the C'rystal Chandelier 
for a visit. If you’re ever in the 
Atlanta area, I invite you do the 
same and say hello. 

NEW MUSIC/ 

ARTISTS 

Okay, down to business. The 
new Garth Brooks CD, In Pieces, 
is out. and it has some great club 
cuts. The first release, “Ain't 
Going Down (Til The Sun Comes 
Up)." quickly went to everyone’s 
club play list. Early indications 
show club jocks also favoring 
"American Honky-Tonk Bar 
Association.” It has u great dance 
beat and adds a lot of atmosphere 
in a club. DJs are also giving early 
spins to “Callin' Baton Rouge” and 
“One Night A Day.” If you don’t 
have this CD, you need to gel it. 


Fifty clubs around the nation, the first to receive the In Pieces 
CD, recently had a Garth Brooks listening party. Customers 
could purchase the new album at the stroke of midnight at these 
clubs. Some establishments tied in their promotion with local 
radio stations and record stores. 

There are a couple of new artists who arc really getting heavy 
club play. Doug Supernaw, w r ho is on the BNA label, has just 
hit a number one with his single “Reno.” Another cut to give 
some spins to is "Daddy's Girl.” Doug has a traditional country 
sound. 

Liberty artist Ricky Lynn Gregg has the sound and looks too. 
His self-titled CD is loaded with good dance cuts. 1 he first 
single. “If I Had A Cheatin' Heart." is still a top request. Club 
jocks are also having great success with “Three Nickels And A 
Dime.” Liberty has put out a Ricky Lynn Gregg dance mix CD 
that has these two singles plus “Bring On The Neon” and his 



BURT'S TOP-15 COUNTRY PICKS 

1 . 

Ain’t Going Down.. 

.Garth Brooks 

2 . 

Moldin' Heaven. 

.Tracy Byrd 

5, 

Working Man's PhD. 

.Aaron Tippin 

4. 

Prop Me Up Beside The Jukebox.... 

.Joe Diffie 

5 . 

One More Last Chance. 

.Vince Gill 

6. 

What’s It To You.. 

.Clay Walker 

n* 

( . 

Beer And Bones... 

.John Michael Montgomery 

8. 

Easy Come, Easy Go. 

.George Strait 

9. 

True Believer. 

.Ronnie Milsap 

10. 

Trashy Women.. 

.Confederate Railroad 

11 . 

Just Like The Weather. 

.Suzy Bogguss 

12 . 

Cowboy Boogie.. 

.Randy Travis 

13 . 

I Fell in The Water.. 

.John Anderson 

14. 

Til P Ri 1 0 

.Maiy-Chapin Carpenter 

15 . 

She Used To Be Mine..... 

....... Brooks & Dunn 
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NEW & FORTHCOMING 
CD RELEASES OF NOTE 

ABBA 

Gold Greatest Hits 
Bryan Adams 

So Far ; So Good (Best of + New) 
Barney 

Barney's Favorites - Volume I 
Blondie 

Blonde and Beyond 
The Bee Gees 
Size Isnt Everything 
Garth Brooks 
In Pieces 

DJ Jazzy Jeff & The Fresh Prince 
Shadow Dreams 
Earth, Wind & Fire 
Millenium 
Fleetwoods 
The Very Best Of 
k.d. lang 

Even Cowgirls get The Blues 
Meatloaf 

Hits From Hell (best Of) 

Bette Midler 
Greatest Hits 
Partridge Family 

Shopping Bag & Sound Magazine 
Tommy Roe 
Greafesf Hits 
Ready For The World 
Oh Shieta: Best Of RFTW 
Linda Ronstadt 
Greatest Hits 
George Strait 
Easy Come Easy Go 
The Shirelles & King Curtis 
Give A Twist Party 
Donna Summer 
Anthology 
Southside Johnny 
Best Of Southside Johnny 
Compilation; 

Hitsville li Motown Singles Collection 


TOP TWENTY VIDEOS 

COURTESY WOLFRAM VIDEO, INC. 
414-546-1379 

Alan Jackson 
Chattahoochee 
Tony! Toni! Tone! 

If I Had No Loot 

swv 

Weak 

UB40 

Can t Help Falling In Love 
Radioheadl 
Creep 

Tears For Fears 
Break ft Down Again 
Marrah Carey 
Dreamtovor 
Janet Jackson 
If 

Dr. Dre 
Dr. Dre 
Onyx 
S/am 

Tag Team 

Whoompl There It Is 
Duran Duran 
Come Undone 
John Michael Montgomery 
Beer And Bones 
Robin S, 

Show Me Love 
Confederate Railroad 
Trashy Women 
Porno For Pyros 
Fefs 

Mark Chesnutt 
It Sure Is Monday 
TLC 

Gef it Up 
Travis Tritt 
T-R-0~U*B'L-E 
Sawyer Brown 
Thank God For You 



E-Z JUNIOR™ 

NO WORRIES, 

NO GADGETS, 
JUST FOG! 

Retail: $2*? 

You Pay: *245 only! 

(DEALER S PRICE MAY VARY| 

LIMITED OFFER! 

The E-Z JUNIOR'* model EZ- 
700 by NESS is our newest and 
lowest cost fog machine. The E-Z 
JUNIOR™ is equipped with high 
quality poweful piston pump, 
thermostat and high quality heat 
exchanger A thermo-fuse is 
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current release, “Can You Feel It." 

Speaking of dance mixes. Paul Lovelace and his staff at CDX recently sent out a 
special Dance Trax CD. It's loaded with elub favorites. CDX has always kepi up 
with the dance mixes, and I know Mobiles and club jocks receiving CDX who 
appreciate Paul's putting out this compilation. 

WELCOME TO THE CLUB 

Club jocks are playing musical chairs in Texas, Barry Tabor has left the Cheyenne 
Cattle Company in Fort Worth to start his own dub consulting business. Paul May 
has taken over as music director at three clubs in the Foil Worth Stock Yards; he used 
to spin at Rockin' Rodeo, Congratulations to Paul Perry, who has taken over as music 
programmer for the Burch Management club chain. Kenny Baker is now top-jock at 
Cutters, (1 also got word that Cutters may open clubs in other cities.) 


A WORD 

FROM OUR SPONSORS 


I only endorse products that I use. Recently ! was sent a copy of ('outUry Dance 
Steps, pul oul hv Country Creations. If your new to spinning country music, (Ins 
publication, which lists artist, song title and dance steps, could be a life saver. For 
those more familiar with country, it s still useful. 

I also recommend Hot Hits. Although I use CDX for my country. I do mix in a lot of 
rock and club dance music in my sets. In a forty-five minute set, I will start out with 
ten minutes of pop/rock. This is where Hot Hits comes in handy. They pul a number 
of current hits on one CD. which makes it real easy for those of us who hate repeated 
trips to the record store. 

Until next time, KEEP IT COUNTRY! 


added inside of the heat 
exchanger as a fail safe advice. 
The EZ-700 is a powerful 700W 
machine capable of producing 
up to 3000 cubic feet per minute 
of white fog. Simple construction 
and ease of operation make the 
E-Z JUNIOR™ more reliable and 
subsequently more profitable. It 
comes with a 30' remote con¬ 
troller. mounting bracket and I 
quart easily removable fluid tank. 

TECHNICAL SPECIFICATIONS: 
Power: I 10-220V 5G/60HZ 
Heater: 700W 
Fuse: Maximum 10 Amp. 

Warm-up time: 1 minutes 
Finish: Blue 
Housing: Steel 

Dimensions: t2*l/2'Lx5 l/2"Hx6- 
l/2“W (31.75x14x16.50 cm,) 
Weight: I 3 Lbs. (6kg.| 



CALL FOR YOUR NEAREST DEALER 


1 - 800 - 536-3513 
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HIGHLIGHTING THE BEST FRO 
INDEPENDENT REMIX SERVIC 


BY "DJJOE"RAGONA 


I am back with a bunch of things to report on, including the 
classic issue from — 

POWERHOUSE #17 

I must say that PowerHouse has come from behind a 
remix shell to rank among the top ten services of the umpteen 
out there, providing us with quality remixes. This became 
apparent when Issue 16 was released. Virtually every DJ in 
the US and Canada raved about the Robin S and 
Nightcrawler remixes, to name just two. 

Well, #17 is no different. From Robin's new release to a 
new RuPaul mix, the issue has something for everyone. When 
I first heard it, I was impressed; when I heard it for a second 
time, I was already dying for the vinyl portion of my promo 
(as my promo review is on cassette). The mixes that are 
featured on PH #17 are somewhat like the now-classic PH 
#16 (sold out on vinyl). 


Let me begin with Love For Love. Th is song has got 
everyone and his brother in an uproar. It's ten times better 
than the first mega smash. Show Me Love, I thought it was 
perfect from the twelve inch, but I was wrong, because PH, 
taking the master to the computers, added an extended intro 
with just a touch of energy added to make the dance floor 
jump. 

Happy is Housed-up all the way with a true PowerHouse 
feel. It allows you to change the pace on the floor while 
keeping a strong dance smash in the set. 

Whoomp! There It Is creates a new feeling. The edits at 
the beginning are simple but average. As a PowerHouse fan 
myself, I was expecting a slammin' edit but I never got it. The 
mix can pace itself, but it 5s nothing spectacular. Step It Up 
has also been taken to the PH House level. A new fee! gives 
the ever-so-disco original a new cover. 

The classic this issue features is a club smash from the 

O 


THE REMIX WAREHOUSE 


THE GREATEST REMIXES AT WAREHOUSE PRICES 



CALL ANYTIME FOR YOUR FREE CATALOG 

24 HOUR ORDER LINES 

1 _«00-241-MIXX 


TOLL-FREE WORLDWIDE 


FAX (404)623-0905 

OR WRITE: THE REMIX WAREHOUSE, 2180 PLEASANT HILL RD, SUITE A-5168, DULUTH, GEORGIA, 30136 


— 



VISA 



WE SHIP EVERYW11 ERE 
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MB Top Traxx 


CONTEMPORARY / HOCK / TOP40 
1* DREAMLOVEH Caroy/GOLUMBIA 

2, IF Janet Jaekson. VIRQIN 


THE RIVER OF DREAMS Rllh 


iiiy t 


on 


COLUMBIA 


4, HUN AW 


AY THni 


Soul Asvlum/OQLU MBIA 


C 

i 5 


WIL1 




j 1 


BE THEBE Michael Jticks- 


>:nn 


fi. RIGHT HFRR (HUMAN NATURE)/DOWNTOWN SWV/RCA 

7. RAIN • Madonna/WARNER BROS. 

8 . ALRIGHT - Krlee Kross, feat. Supercat/COLUMBIA 

l). REASON TO BBI.IEVE Rod St ewurc/WARNFR BROS. 

10. WHEN I FALL IN LOVE - C. Dion &rC. Orlffln/EPIG 

11. ANOTHER SAD LOVE SONG • Toni Braxton/ARISTA 

12. BOOMl SHAKE THE ROOM Jazay Jeff & Fresh Prlnoe/JIVE 

13. CRYIN' AoroDmlth/QEFFEN 

14. 00H CHILD DIno/RASTWKST 


o. 


I OET AROUND * 8PA0/1NTER800PB 


16. BREAK IT DOWN AGAIN • Team For Feura/MERCURY 

17. RUFF NECK - MC byte/ATLANTIC 

18. SWEAT (A LA LA LA LA LONG) - Inner Circle/ATLANTIC 
10. HEY JEALOUSY - Oln Bloafioms/A&M 
20. THE WAYS OF THE WIND * P.M. Dawn/ISLAND 
Pk MEGA MEDLEY Zapp * Roger/REPRISE 
Pk SOMETHING IN YOUR EYES - Bell Blv Devoe/MCA 
Pk NO RAIN Blind Melon/CAPJTOl. 

Pk HEY MR D.J, - Zhane/EPIC 

Pk SUNDAY MORNING - Earth, Wind & Flre/REPRISE 
COUNTRY 

1. AIN’T GOING DOWN (TIL THE SUN COMES UP) • Garth Brook* 

2. ONLY LOVE Wynonno/MCA 

3. LOOKING OUT FOR NUMBER ONE Tmvto Trltt/ WARN HR BROS 


4. 

6. 


IF I DIE) 


Iff 


MCA 


PROP ME UP BESIDE THE . JUKE BO) 

ONE MORE LAST CHANCE - Vince 01 

6. NO TIME TO KILL - Clint Black/RCA 

7. EASY COME, EASY GO George Strait, MCA 

8. THE BUG Mary-Chapln Uarpontor/COLUMBIA 

9. ANOTHER SATURDAY NIGHT Jimmy Ruffntt/MCA 

10. TROPICAL DEPRESSION - Alan Jackeon/ARISTA 

Pk DOES HE LOVE YOU Reba MaEntlre w/Linda Davis/MCA 
I 1 • FBI LRU HE WAT KB J> 'it. Ai, f. BN A 


EPIC 


Dame To 


"no 


courtesy of Streefsound Magazine 


1. 

2. 

3, 


5* 

0, 

ry 

7 * 

8 , 

0 * 

10 . 

11 , 

13, 

13. 

14, 
16. 
10 * 
17* 
18. 
]0, 
20 . 


32. 

23. 

*>A 

<■ r 

38. 

26. 

27. 

28 . 

29. 

30. 

31. 

32. 

33. 

34. 
36. 

36. 

37. 

38. 

39. 

40. 


IF Janet Jaokson/VmaiN VARIOUS 

1 LIKE IT - Jamanda/ATLANTIC • VARIOUS 
WHAT IS LOVE - Haddaway/ARISTA ■ 126 BPM 

GIMME LUV - D. Morales & Bad Yard Club/MERCURY VARIOUS 
LOVE FOR LOVE - Robin S./BIO BEAT - 116 BPM 
PLASTIC DREAMS Jt^v dee/EPIC 128 BPM 
ALRIGHT Kris Kroua/COLUMBIA 08 BPM 

2 THE RHYTHM - Sound Factory/HOA 120 BPM 

THE WAYS OF THE WIND PM Dawn/OKF ST. 120 BPM 
KILLER George Michael/HOLLYWOOD 123 BPM 
WHOOMPI (THERE IT IS) - Tag Team/LIFE - I 30 RPM 
RIGHT HERE/HUMAN NATURE SWV/RCA 94 BPM 
ONLY WITH YOU - Captain Hollywood/IMAOO -126 BPM 
SINO HALLELUJAH Dr. Alban/ARISTA 1 I 0 BPM 
HUMAN BEHAVIOR BJork/ELECKTRA VARIOUS 
JOY - Ultra Naw/WARNER -124 BPM 

STATE OF MIND - Sophia Shlnaa/WARNER BROS. -121 BPM 

WE ARE FAMILY '93 - Sister Sledge/ATLANTIC - VARIOUS 

DR, LOVE - First Cholce/SALSOUL 124 BPM 

MI TERRA - Gloria Eetefan/EPIC - 126 BPM 

SPECIAL KIND OF LOVE - Dina Carroll/A&M - 122 BPM 

HEY DJ Zhane/SONY - VARIOUS 

DO YOU SEE THE LIGHT -Snap/ARISTA - VARIOUS 

WORLD - New Order/QWEST - VAR IOUS 

FALLING DOWN Nu Colours/POI,YDOR VARIOUS 

LOVE IN MOTION Bizarre Inc./COLUMBIA VARIOUS 

SWITCH • Fern 2 Fem/CRITIQUF,- VARIOUS 

OET OVER - Nick Sooltl/REPRISE VARIOUS 

IN THE RAIN - Nerteaa/ACTIVE - VARIOUS 

SIDE OF RHYTHM Arlzona/VIRGIN VARIOUS 

LOOK GOOD - Johnny P/RELAT1VITY - VARIOUS 

DROWNING MAN Duran Duran/CAPITOL - 126 BPM 

DAZZEY DUKES - Dulce/TMR VARIOUS 

AFFAIR - Mahogany Blue/MCA - VARIOUS 

WHATCHA GONNA DO l.lnda Cltfford/OOLD KARAT VARIOUS 
WE HAVE LOST OUR LOVE Lance Ellington/BIG BEAT VARlOl 
OOH, WHATCHAGONNA DO - Run DMC/PROFILE - 96 BPM 
ORAZIKOWBOI - Latour/SMASH -120 BMP 
YOU’RE MY ONLY MAN - Ralana Page/LONDON - VARIOUS 
SOMETHING IN YOUR EYES Bell Blv Devoe/MCA - VARIOUS 


i) 
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TUNNEL 


/1 s mesmerizing! 

Retail: 

You Pay: *259 only! 

(DEALER'S PRICE MAY VARY) 

LIMITED OFFER' 


Aptly named, the Tunnel"' by 
DJ-MJSA Model DJA-KM is a new 
effects projector producing a revolv¬ 
ing tunnel of light which is activated 
by the beat of the music. The combi¬ 
nation of high speed motor triggered 
by the music plus the continuous 
color changer creates a nice array of 
different beams, sometimes tunnel 
beams on the outer and sometimes a 
single huge tunnel. The Tunnel™ is 
easy to install, operate and servlet* 
and is ideal for use by mobile and 
dubs either in singles or groups It is 
very compact, lightweight and 
extremely excellent value for the 
money. Truly a natural winnerl 

TECHNICAL SPECIFICATIONS; 

Lamp : FCR, IOOW/1 ? V. 3,000 lumens. 

3, BOOK, GT6.35 Base, 50 Hrs 
Electrical 110V/60H*. or 220W50Hz. 

Max. 2,0 amp selectable switch 
Reflector Special f1< sign multi mirrr it 
Colors ; 3 + white with continuous color 

Change at 2 ftpm, 

Motors : 2, (I x D.C. I x A C.) 

Optics High quality mirrors and lenses 
Ventilation ; Fan cooled 
Audio Microphone 
Working Position : Any 
Dimensions ; L x W x H 12.5' x 5.25' x 

4" (32 x 13 x lOcmJ 
Weight ; 8 lbs, (3.5 Kg| 

Housing Sheet Mt tat 
Finish Black 


DJ-I-USA 

CALL FOR YOUR NEAREST DEALER 

1 - 800 - 536-3513 
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late '80s entitled ! Love My Radio, which is able to keep its 
originality but, again, give a workable version to the DJ with a 
huge break. 

You will not be a sorry camper if you purchase this issue. 
You WILL be a sorry one if you don't, because at the time of this 
writing, more than half have been sold by advance orders!!! 

POWERHOUSE CLUB 
CLASSICS VOL. 3 

I have listened intently to the promo casette of this addition 
to the PowerHouse "Classic" family and have come up with this 
conclusion: it is a must-have. 

The issue begins with Double Dutch Bus, which was 
already a favorite of mine, and the remix justifies itself. It has a 
nice intro, break and retructure without taking anything away 
from the original! Genius of Love always had a special place 
on every DJ's turntable in the '80s, and now we can have it 
back with PH's powerful mix and structure edit. The intro and 
break are simple but effective, if you are used to using the 
original. Some neat backward edits and fall-outs kick. 

If you don't purchase Vol. 3 for those two tunes, you will 
certainly want it for You Sexy Thing from Hot Chocolate. 

Again, PH leaves the original intact with minor additions to the 


intro and breakdowns. An enhanced bottom end {some 
from Janet Jackson s When I Think of You) and extra 
horns are also effectively used. The entire mix starts off 
with a lot of energy, which is good, but then loses some of 
the "umph' towards the end, which is bad. But that's okay 
because you guys can always mix out anyway right? 

Give It To Me Baby is great. You can hardly tell that 
PH did anything to the mix. 

Although the issue is a great package, with the good 
comes the bad. Jam On It was a tremendous let-down for 
me. A huge classic that made my career take off has been 
unjustifiably sliced into liitle bits and pieces. The mix 
begins with a part they took from the back end of the 1 2 
inch, which sounds like you just cut into it. The main vocals 
are placed at weird parts of the mix, and it seems as 
though there is no singing whatsoever, except for the "Jam 
On It" chorus. To be fair, this cut is easy to mix with, but 
it's disappointing if you loved the bass line of the song. 

The issue finishes with mixes of Brick House and 
Flashlight that are strictly for the serious funk-star DJs. 

They both are greatly re-structured to move in and out 
easily. Finally, White Lines has a good remix, one that 
allows both the DJ and the dancer to move effectively with 
the song. Some additions are added, but gracefully, 
without taking away any of the song's original intent. 



• Nu Music Traxx-compact discs 

are produced by DJ's for professional mobile DJ s 
&nightclubs. Each CD comes packed with the hottest 
new Pop, Country, Dance and Party music. 
*lt's easy to subscribe ..!omplete music 
updating comes on 24 CD's a year for only 
$69.00* per month (Shipping & Handling included) 
or save with an annual prepayment of only $799.01f. 
Thats less than $z.00 per track!!! 

'plus one time membership fee 


All tracks fully licenced by AVIA 
Available onfy in Canada. 


These are the songs that 
get them on their feet! 

ERG presents Volume 1 of 

Knock Out Party Discs Hard to Find Classic Hits. 

Includes Arrow "Hot Hot Hof (12" Mix), Boney M 
"Rasputin", Jennifer Rush "Power of Love" and many many 

more! Only $39.95 


TOLL-FREE ORDER PHONE 1-800-465-0779 Fax 1-800-753-3547 

PHONE (416) 270-7474 FAX (416) 615-3160 

Entertainment Resources Group Unit # 1,2320 Tedio st., Mississauga, on lsa 4A2 
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ULTIMIX #49 

The boys at Ultimix are on the high 
swing pumping out one issue after 
another, what with issue #49 on the 
current mix tip, Let me begin the report 
without further ado. . . . 

Side A gives us the latest from 
SWV entitled Right Here. The mix 
includes (of course) elements of Michael 
Jackson s Human Nature, as well as 
some neat time-compressed overdubs of 
MJ's latest Will You Be There, all over¬ 
laid on a funky beat. 

Love For Love [my new favorite 
record to spin) is true Ultimix. With 
sporadic edits and Ultimix wizardry, we 
now have a ten minute version of Robin 
S. The intro and J 'outro" breaks are 
greatly extended to make room for 
some of our own creative magic, and 
repeat verses are nicely edited. 

Overdub samples from Robin's first are 
in there too. 

What Is Love has definitely made 
its way to the top of every dance chart 
in the country by now. The Ultimix 
version not only lends itself to DJs who 
want a new mix, but the version they 
took it from was not released 
commercially, so most of you will not 
have heard this mix before. It's kind of 
a techno-ish sound from the original but 


with floor control, as I found out quickly. 
The second part of the mix jumps into 
Haddaway's new release, Life. The great 
thing about the UM remix is that you can 
play it all the way through, or use either 
"What Is Love" or "Life" by themselves. 

Slide To The Rhythm has potential, 
but the UM version does not highlight the 
best features of the song. As it stands, I 
play the original 12's dub versions, 
which get great response from the floor. 
With Ultimix's expensive editing tools, 
they could have done something more 
creative than add an intro from the dub 
and splice it into the original. 

Give It Up has some neat multi edits 
and samples and can groove well on on 
R&B dance floor. They should have left 
this one for Funkymix though. 

You Make Me Feel Good — now 
here's a song that should not be 
overlooked. Judging from the original, a 
lot of work went into this remix, UM took 
the d isco mix and added elements for the 
underground mix, thus making it a 
slammin' high-energy dance song, 
Keyboards and female vocals carry 
strong throughout. 

Erotic Mix is one creative groove, 
Energy for those who can handle it. 
Finally, the flashback Get Off 
incorporates some high-tech samples of 
Plant Rock-sounding laser beams and a 


• w % i ntertainment 

—UPPLY 





FOAM HANDS (PRINTED OR PLAIN) 
SUNGLASSES (5 STYLES) 

POLY LEIS (2 SIZES) 

SOMBREROS 
COWBOY HATS 
BEACHCOMBER HATS 
SILK FLOWER LEIS 

MAGIC IN THE NIGHT GLOW PRODUCTS 


OMPANY 

x? S' 4r 
\ x 


A j\ 

4 / 




If 


LET 


INFLATABLES (GUITARS, SAXS, etc.) 
MARACAS 

TAMBOURINES (2 SIZES) 

BATONS 

TOP HATS (4 STYLES) 

STREAMER WANDS 
FEDORAS (3 STYLES) 

PAINTERS CAPS (PRINTED OR PLAIN) 

US HELP YOU 


NEW YORK 

(718) 265-2997 



ANYWHERE IN U.S. 

(800; 669-2997 



NEPTUNE" 

It s ‘Exciting! 

Retail: 


You Pay: $335 only! 

(DEALER'S PRICE MAY VARY) 

LIMITED OFFER! 

The Neptune™ by DJ+USA model 

DJA-107 is a well built effects fixture 
featuring a single row of 10 lenses. 
Twenty twisting ribbons of vivid mu! 
ticofored light beams rise and fall, 
tumble and cross while sweeping the 
venue to the beat of the music. The 
Neptune'" uses 7 high intensity line 
voltage halogen lamps. It Is designed 
for use in permanent and mobile 
applications. The Neptune™ is 
lightweight* compact and extremely 
economical. It is a plug in unit, isy 
to install, operate and service Areal 
classic effect! 


TECHNICAL SPECIFICATIONS: 

Lamp : 2 x 645! 4 1120v/3Q0W) of 
2 x 64516 (220W300W) 

GX 6 35 Base. ISOHrs. 
Electrical :l20V/6Qhz or 

22OW50hz Max, 6 Amps, 
selectable swach 
Colors : Multicolor 
Motor : DC Motor, 50 rpm 
Optics High quality glass tenses 
Control Stand atone with musjc 

activation, buifr in microphone 
Ventilation : Fan Cooled 
Working Position Any 
Dimensions : LxWxH T I n 

16.5" x 14“ (43 x 42 x 3Scm) 
Weight : 15 fbs, f6 6 kg.) 

Housing Sheet Metal 
Finish Black 


DJiUSA 

CALL FOR YOUR NEAREST DEALER 

1 - 800 - 536-3513 
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It's because they don't want you to know what they know. The fact is, Spinnin' 2000, by Mobile 
Beat Editor-In-Chief, Robert A. Lindquist, and Mobile Beat's Canadian Editor, Dennis E. Hampson, 
has helped more DJs become better performers, and more profitable businesspeople, than any 
other book or video. HEAVILY ILLUSTRATED - OVER 250 PAGES. Order your copy today! 
Send $19.95* +$3 s/h to Spinnin' 2000, Box 5, East Rochester, NY, 14445 - 
*New York State Residents: Add 8% Sales Tax. (Allow 4-6 weeks for delivery) 



CLIMBING GEAR 

What serious DJ’s need to make it to the top. 

Getting from your livingroom to the studio control room is a 
steep climb. To make it, you need serious gear. The kind of 
pro gear backed by 15 years of experience and the name 
Gem Sound. We offer a complete line of DJ equipment with 
everything from direct drive turntables to digital sampling 
mixers, MOS-FET power amplifiers to 3-way stereo electronic 
crossovers. All with the features and performance to get you to 
the top, but at a price that won't bottom out your budget. 
Check out Gem Sound's full line of pro sound products at a 
dealer near you. It's all the climbing gear you need to help you 
reach your goals. 

gem sound 

h# New York 

The first choice in DJ and club sound products. 

600 E. 156th St., Bronx. NY 10455 Fax; 716-292-7976 Tel: 718-292-5972 


long intro. It's a fantastic restructure of 
an old Miami freestyle. 

MASTER BEAT 8 

When you flip on Side A, Ad 
Infinitum hits you hard. Planet Rock 
and Just Hit Me voice samples are 
added, not to mention the other 
"Yeaaaah" sample that's magically 
transformed and echoed. The famous 
slam beat is utilized, and double-shoot 
scratches are featured, all in the first two 
minutes of the remix. After that, a 
simply mesmerizing bass line hits hard 
to bring it to the end. 

Only When I'm Dancing uses the 
melody and chorus from Madonna's 
Into The Groove. Also included are a 
1 26 BPM deep House groove with some 
female seductive uttering 
"pornography." Overall, you can use it 
as a bridge, because it gets too 
monotonous. 

Rockin' To The Rhythm originally 
premiered on Rampage 02, which 
eatured a solid beat, harder-hitting 
mix. For those who like a smoother 
edged-out mix, the MB one is for you. 
More piano and sax are featured, with 
a softer bass line. 

Out of the entire issue, I would have 
to say that Two Fatt Guitars is my 
favorite. The mix begins with an 
extended intro with laser and stop slam 
beats. As it continues, BM leaves the 
original flavor intact so your crowd 
knows exactly whal's going on. There 
are no additional Chic samples, thank 
goodness. 

While "Two Fatt" takes the number 
one position, a close second is All 
Funked Up, a hip-House groove that 
steals the beats and samples from Yo Yo 
Get Funky. Bongo samples from 
Grandmaster Flash and The Furious 
Five's Apache, and the low moan from 
Yello's Oh Yeah are featured. The 
remix comes in at 125 BPM. 

Chronologic highlights a low 
moaning (it's the only way I can 
describe it) bass line. With breathy 
female vocals and a prominent piano 
melody, this mix is a definite YES! 

That's it for now. Catch ya later, 
and KEEP SPINNIN' LOUD! 

* 

Joe Hagona is President of Spinning 
Sound Enterprises, Toronto, a distributor 
of remixes to over 1,000 DJ members 
throughout North America. 

For information, on membership or 
product reviews, call 416-669-2306, or fax 
416-669-6921. 
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ounti and light. What a spectacular concept. 

For some Mobile Enteriainers, upgrading their road 
show to include lighting has been a real pain in the tush. 
In addition to the cost of purchasing lighting equipment 
is the cost of maintaining it. Plus there's extra setup and tear-down 
time, and let' s not forget the ever-present possibility of setting off 
a smoke detector, or complaints from guests who have breathing 
problems. And what about those clients who aren’t willing to pay 
the small premium for the luxury of lighting? II it doesn't add to 
your bottom line, then what’s the point? 

Other DJs, however, have discovered that a well-designed 
Mobile lightshow can be an easy upsell and an effective way to 
boost referrals. The key is knowing what types of lighting lit the 
types of events you do the most, and how to apply lighting at each 
event. 

For example, bcamers and flower effects, which continue to be 
popular at fiat parties, high school dances, raves, and similar 
events, can turn a dance floor into an Orwelian atmosphere of 
multi-colored, three-dimensional geometric shapes. I'o do so. 
however, requires the use of log or smoke. While members of the 
“I live to party crowd” like their fog thick, the bride's aunt Betty 
says even a thin mist makes her eyes water so bad she can’t see for 
a week. 

FOGLESS UGHTSHOWS 

Possibly one of the greatest innovations in lighting, particularly 
for Mobiles, are gobo.s, Hat metal discs with a design cut-out of the 
center area. As light passes through the cut-out it is projected in 
the shape of the design or pattern. Colored gels or diehroic filters 
color the pattern and. in some cases, movable lenses allow the 




West scan 7 

from TPR Enterprises 



pattern 
to be 
focused. 

Some of the more 
popular and least expensive 
lighting effects presently 
making use of gobos are “Gobo 
Spots" from American DJ Supply (which, 
by the way. were used to create the images on 
the cover of this issue of Mobile Heat h A similar 
product called the “Gobolitc" is offered by KLS. These tiny 
projectors weigh just two pounds and stand less than six inches 
high. yet. with a 50 watt lamp, can splash a myriad of static 
shapes and colors over and around a dance lloor. The units can 
be aimed up. down, right or left, and each has an AC plug lor 
easy connection to controllers or chasers. For brighter, richer 
colors, particularly in larger rooms. American DJ offers the 25(1 
watt pattern projector "Gobo Spot 2," which can also be used as 
a stage or dance floor spotlight. 

The next level of gobo effect projectors adds movement via 
internal niicsund motorization. Products such as the “Weslscan 
7" from TPK Enterprises, American DJ's “Orbit." “The Orbitor" 
from DJ*USA (Ness) and KLS’ “Odyssey " all project multiple, 
multi-color gobo images that circulate across the dance floor to 
the music. For greater movement, several effects utilize more 
than asingle projector. American DJ’s “Charisma" and “Merlin” 
from KLS each have two 250 watt projectors and use a motorized 
mirror configuration to sweep multi-colored gobo patterns 
across a wide area. 
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MULTIPLE PATTERN 
PROJECTORS 


One of the first lighting products to use gobos in combination 
w ilh dichroics was "The Whiz," introduced in early 1992 by Ness' 
Show*Pro division, featuring four 250 watt projectors in a single 
case. Each projector accommodates a single interchangeable gobo 
and diehroic filter, allowing the user to custom- select the final 
colors and gobos that lit his/her needs. A built-in sound sensitive 
controller a) lows the user to select the speed of the beams' sweeping 
movement, as w'ell as the chase patterns. The action automatically 
follows the beat of the music. "The Whiz” can be suspended or 
simply set on a table top. 

Continuing to gain in popularity among Mobiles is Martin's 
"Robocoloi Mobile." which features four 250 watt robocolor heads 
mounted in a custom flight case. Simply pop-off the top of the case 
and set atop a stand. Each head is equipped with a super-fast color 
changer and eight gobos. When the music starts, the beams begin 
changing color and shape precisely with the beat. The diehroic 
colors and shapes projected by this Danish-made unit are nothing 
short of stunning. Priced just under $2,000. the “RoboColor Mobile" 
is among the Cadillac of effects, but its one that’s sure to pay for 
itself with increased bookings. 


ADDED INTELLIGENCE 


4 



Martin ’$ RoboColor Mobile features 

four projectors and controller in a flight case. 


The most recent lighting innovation is the use of gobos in 
intelligent systems, such as arc used for concerts and large venues. 
These systems normally include from one to several projector 
"heads," which incorporate a light source, optics, color and gobo 
changers and a robotically controlled mirror for 560 degree 
movement. American DJ's “Mini Startec™ has many of the 
features of the large automated concert systems in a package that’s 
perfect for Mobiles or clubs. Each fan-cooled, focusable head 
contains a high-output, 15 volt-150 watt halogen lamp with 7 
diehroic colors, plus white, and five gobo patterns. A built-in 
microphone works in combination with 16 internal sequenced 
programs for constant x/y movement and pattern changes. Up to 
eight units can he daisy-chained with a “Mini Startec™" controller. 
This rack-mountable controller allows the user a choice of 
controlling and programming the movement of each unit, including 
color and gobochanges, or letting the microprocessor do the work. 

The IQ-88 from KLS is similar in concept and design to the “Mini 
Startec™" but uses a 250 watt lamp and offers seven colors, plus 
white, and eight gobo patterns. The IQ-88 is also fully 
programmable, and any number of units can be controlled via a 
standard 0-10 volt controller. The IQ-SS's built-in microphone 
with sophisticated gain control counts every beat of the music, then 



KLS IQ-88 Intelligent Lighting 


adjusts the speed and selects the gobo patterns to project. Other 
intelligent lighting systems to consider include Ness' high-powered 
“Syncrobot” and the Clay Paky "Mini-scan.” 

For Mobile Entertainers, the trend toward the use of dichroics of 
bri ghter colors and gobos for patterns is filled with new possibilities. 

I he variety of gobo patterns is constantly growing, and custom 
designs, such as a DJ's logo, can easily he made. Although the 
high school and college market will continue to want log and 
beaniers, projector effects are a spectacular enhancement. DJs 
who specialize in weddings and family events, on the other hand, 
arc beginning to discover terrific ways to use gobo effects for 
spotlight dances and to create an atmosphere for almost any type 
of music. Overall, these new effects give Mobile Entertainers a 
new way to overwhelm their audiences, while eliminating the 
possibly of side effects from over-logging. 



Mini-Startec heads with controller from American l)J Supply 


The best way to shop for lightiny and lighting effects is to view 
a live demonstration . The next best way is to view a video tape 
of a lire demo. Presently, American DJ Supply and Ness have 
videos available through their respective dealers. In addition, 
Farralane Lightiny dr Audio has produced an exceptional video 
catalog that includes all types of effects and products for 
Mobiles to install. Brands include American DJ, Mess, Jem, 
Martin, Optikenitics, Clay Paky, Diversitronics, Ughtcrafl, 
LaserVison, NSf and others. The cost is $9.95. To yet a copy, 
call 800-433-7057, in New York, 516-752-9824. 
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Pictured with color filters (included) 




PROFESSIONALS™ 


Great For 

•DANCE CLUBS • MOBILE 
DJ'S *BARS ‘ROLLER RINKS 
• STAGE EFFECTS • BANDS 

Pictured with standard clear dish 




Pictured with optional DICHRO-DISH 



Dealer price may vary. 

The Crystal™ is designed to be used 
like a pinspot or rain-light. It's a static 
moonflower effect that produces 
sharp beams of white light and 
comes with an assortment of filters 
so you may change colors to fit your 
needs. 

SUGGESTED RETAIL S99.95 













THE ADVANTAGE 
Quality, 
Affordable, 
and Reliable 
Products! 

E COMMITMENT 
SATISFACTION! 


Dealer price may vary. 

The Sparkle™ is a moonflower effect 
the produces sharp beams of white 
light that slowly rotate and may be 
used in multiples like the Crystal™ 
The Sparkle™ also holds color filters 
or you may change it to a multi-color 
dichroic unit with an optional mirror 
dish*. 

SUGGESTED RETAIL 5169,95 


$129 


Dealer price may vary 

The Mini-Gem™ Is a sound active 
moonflower effect that produces 
sharp beams of white light that rotate 
to the beat of the music. The unit 
also holds color filters or may be con¬ 
verted to dichroic multi color beams 
with the an optional mirror dish.* 
SUGGESTED RETAIL $189.95 

FOR YOUR NEAREST 
AUTHORIZED DEALER 


9 



SPECIAL NOTE! 

* The optional Dichroic mirror dish 
for the Sparkle™ & Mini-Gem™ is 
only $16.95 from your dealer. 


A FREE PRODUCT CATALOG & 

FREE POSTER. 

CALL TODAY! 

800 - 322-6337 

Se Habla Espanol 
Cataiogo disponible en Espanol 










































BEST LIGHT 
SHOW EVER! 



24 Aircraft 
Light System 

• 24 Laser-Type Beams 

• 1.2 Million Candle Power 

• Multi-Colored Lamps 

• X/Y Aiming Capablity 

• Black Ultimate Tripods 

• ETA MAD 1002 Controller 

• CSL Soft-Start Dimmer 

• CSL LD-8 8 Channel Pack 

• 4-25’ 8 Pin Locking Cables 

• Road Cased, 4 Min. Set-Up 

Two-Year Warranty 

Call for Details 

Video Tape Avaifabfe 



NESS UNVEILS 
NEW MOBILE 
COLOR SPOT 

SYSTEM 


Since 1973" 


( 303 ) 429-0418 

VColorado 

^ SOUND N' LIGHT 


UNF,QITAT,T,En PORTABILITY! 


Meta-Lit^ System 8500 Mobile Light Trees 

Ultra-Mobile Lighting Packaged With The Hottest Effects! 



Make less trips to the car 
when settingup your gear 

Use the ACE-1 Audio 
Controlled Effects unit to 
sound-sync up to 10 of 
CMCs lighting effects 

Run your own high 
energy light show, with 
hundreds of patterns, far 
more entertaining than 
lighting systems using 
simple chase controllers! 

Seeing is believing! 

Order our video for 
$12-95, refundable with 
your purchase of an 
S-8500 lighting system. 


CR) i 

Meta-Lite Lighting Systems 


Cantek Metatron Corp 

19 W.Walar St. Canonaburg,PA 15317 
(412) 745-6760 Fax (412) 745-6062 


Sometimes the simplest effects can be 
the most astounding to an audience. 
Picture, if you will, a typical wedding 
reception, where you are the typica 
Di. The time comes to intro the bridal 
dance. The lights go down and, just as 
you introduce the bride and groom, 
four red, crisply-defined spotlights fade 
up and catch the couple as they enter 
the center of the dance floor. Halfway 
through the dance, the colors change 
to blue, then green . As the dance ends, 
the lights fade to black, and then come 
up full white. 

The ability to actually control and 
change color on your dance floor is 
now possible with the Spectacolor 
system from NESS, The Spectacolor 
system uses as few as two or as many 
as 1 2 projector heads in combination 
with a special controller. Each has a 
built-in color changer, allowing the 
user to instantly select any one of seven 
colors (red, green, blue, yellow, pink, 
orange and magenta) plus white and 
blackout. The controller allows fingertip 
selection of the color, plus dimming. 
The Spectacolor's precise optica I system 
provides a sharp, hard edge beam 
well-suited for typical DJ-fo-dance floor 
distances. Our first impression is that, 
in many applications, the Ness 
Spectacolor could provide an 
enhanced alternative to par lighting. 
For more information, look for a review 
of the Spectacolor system in an 
upcoming issue of Mobile Beat. 
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More 

information 

on gobo effects and other mobile lighting 
products contact: 

American DJ Supply, 5051 E. Slouson 
Ave., Los Angeles, CA 90040, 213-773- 
3333. 

Cantek-Metatron Corp: 1 9 West Water St., 
Canonsburg, PA 15317, 412-745-6760. 
Clay Paky: dist by Celco, 80 Sea Lane, 
Farmingdale, NY 1 1735, 516-249-3662, 
Colorado Sound & Light: 7301 N. 
Broadway, Denver, CO 80221 303-429- 
9111 

KLS, 27599 Schoolcraft Rd., Livonia, Ml 
48150, 313-425-6620. 

Lightcraft: P.O. Box 1670, Center Harbor, 
NH 03226 603-253-7217 
Martin: dist. by Tracomon, 3015 Greene 
St., Hollywood, FL 33020, 305-929-6405. 
MBT Lighting and Sound: P.O. Box 30819, 
Charleston, SC 29417, 803-763-9083. 
Meteor: 8000 Madison Pike, Madison, AL 
35758,205-461-8000, 
Ness/Optec/Show*Pro/DJ'USA, 111 S. 
State St., Hackensack, NJ 07601,201- 
646-1328. 

Omnisistem: 4848 South State 288th, 
Auburn, WA 98001,206-839-5877. 
Salvin: 10 First Street, Saugerlies, NY 
12477, 914-246-1454 
TPR Enterprises, Ltd.: 644 Fayette Ave., 
Mamaroneck, NY 10543, 914-698-1 141. 


FREE Shipping ANYWHERE in the United States. 
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Abracadabra 



NESS EZ Junior 
Fog Machine 


$ 


196 


00 


The DJ Pro Shop 

Visit our showroom. 

Abracadabra Lights and Sounds 
1153 Deer Park Ave 
North Babylon, NY 11703 



NESS Mini Flash 
Strobe Light 



Rikj 49 99 


•Extra Bonus* 

II; 


Reg. 289.99 

We carry a complete line 
of DJ Equipment. 

•Mixers •Turntables 

•Lighting *Amps 

•Speakers •Cartridges - _ — _ ^ — m — _ - — 

Order Your FREE Catalog. | J 

<7 7 A 6) 

In NY State call (516) 667-2300 

Free Shipping any where in the United Stares. Pnces valid through November 30, 1993. 




PRESENTING TWO INEXPENSIVE WAYS TO SPRAY A ROOM WITH COLOR. 

• Super-bright dichrolc colors 

• Sound-activated rotation 

• 250W EHJ or EVC lamp 

• 8’Lx8’Hxl6*W 

• Weighs only 25 lbs 

• One-year warranty 

THE DJ SERIES BY Martin 

US Distributor Tracomon Incorporated • South Florida Industrial Park, 3015 Greene St., Hollywood. FL 33020 • Tel (305) 927 3005 • Fan (BOO) 899-5990 or (305) 929-6405 


Of course, there's color and then there's COLOR. 

The latter - sharp, dazzling, intense - is the kind you get with 
the Rainbow, one of the new models in the DJ Series by Martin. 
With the push of a button, you can conjure up a multi-color tunnel 
cone effect that's bigger - and brighter - than life. 

The Martin Rainbow. Anything else poles by comparison. 


THE MARTIN 
RAINBOW 



MSRP 
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M any DJs recognize lighting 
as a very effective way to 
enhance a performance. 
Besides setting them apart from the 
competition, lighting can also help 
DJs become more financially 
successful by increasing the demand 
for their services and even allowing 
them to charge more for a gig. 

For some, however, the prospect 
of investing in a lighting and effects 
system can be intimidating. The 
following is intended as a primer to 
help you become an informed 
lighting consumer. Questions not 
covered in this article may be 
addressed to Tony Vespoli, c/o 
Mobile Beat Magazine. 

What does PAR 
mean? 

PAR stands for Parabolic (the 
shape) Aluminized (the coating) 
Reflector. The number after (e.g. PAR 
64) determines the diameter of the 
reflector opening, expressed as a 
total number of one-eighths of an 
inch. Therefore, in the example, 64 
one-eighths = 8 inches. 

What is the 
difference 
between 
incandescent, 
halogen, and 
quartz lamps? 

An incandescent lamp consists 
of tungsten filament wires within a 
vacuum, inside a glass envelope 
containing gases. Visible light is 
created when filaments are heated 
as current is passed through them, a 
process called incandescence. One 
way to preserve the life of these 
lamps is to slightly d im them, but the 


result is a warmer, more "yellowish" 
light with reduced output. 

A halogen lamp is an incandescent 
lamp filled with a halogen gas mixture, 
usually bromine or iodine. When the 
evaporated tungsten mixes with the 
gas, a recycling process too lengthy to 
explain here actually re-deposits 
tungsten back on the filaments. 
Haloqen lamps last much lonqer than 
regular incandescents and appear 
brighter because the color is whiter. 
However, because the halogen cycle 
requires a higher operating 
temperature, dimming would lower 
the optimum temperature and defeat 
recyc ing. Also, these lamps take 
onger to heat up to full output and 
onger to go completely off. This can 
be objectionable when chasing, so 
you may want to use halogen lamps 
for constant-on situations. Also, 
halogen lamps operate at higher 
wattage, so be sure your fixtures, 
transformers, and power pack have 
the headroom. 

A quartz lamp is any lamp with a 
quartz envelope instead of glass, due 
to the high heat involved. These are 
the ones you have to install with gloves 
because fingerprints (body oil) can 
shorten life. A clean cloth and alcohol 
are recommended to remove such 
deposits. 


How do I determine 
watts from amps 
or amps from watts 
in calculating 
loads? 

The formula is Amps x Volts = 
Watts. So if you have a 10 amp 
device and the voltage is 1 20v (the 
standard A.C. voltage used in this 
formula), the answer is 1 200 watts 
(10x120=1200). If you know watts. 


amps can be determined by inverting 
the formula so that amps = watts + 
volts. Thus, our example would be 
1200+12C =10. 

How do I control 
my lighting? 

What are the best 
methods/products 
to use? 

The issue of controlling lights is 
complicated. The basic question you 
need to answer as a consumer-user is 
how much are you willing to spend 
on a lighting control system. My 
philosophy about controlling lighting 
is this: rather than buy off-the-shelf 
controllers and then try to get your 
lights to work wi th th em, determine 
what you want your lights to do for 
you and then find the control products 
that accomplish your objectives at a 
price you can afford. It's like putting 
together a sound system, where you 
chose from many options that affect 
the outcome, such as: mono or stereo, 
bi-amping or tri-amping, etc. Then 
you should researc h the products, 
prices, and control systems available 
to determ ine what is best. 

The following walk-through of 
lighting control systems should help: 

1. The simplest method is to plug 
fixtures directly into outlets usinq 
extension cords and power strips. 

2. Use a rack mount switch panel 
with A.C. plugs on the back and 
connect lights to it using extension 
cords. These switch racks are limited 
to 15 amps total. 

3. Use rack mount or table-top 
self-powered controllers that provide 
limited options in controlling lights. 
You have to plug fixtures directly into 
these controllers, usually limited to 
20 amps. These are primarily 
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Sure, they re both affordable. Easy to use, too. But only the 
one on the right is powerful enough to sweep an entire audience 
clean off its feet. 

It’s the Sweeper, one of the new models in the DJ Series by Martin 
And it can fill an entire room with a sound-activated RoboZap' 
shower, sending multi-colored beams whirling across the floor. 

The Martin Sweeper While you spin records, it'll be turning heads. 


THE MARTIN 
SWEEPER 

595 

v m % fu 


• Brilliant dichroic colors 

• External spinning prism* for 
sound activated sweeps 

• 2x EFP12V100W 

• 231 x 8*H x 4‘W 

• Weighs only 27 lbs. 

• One-year warranty 


THE DJ SEMES by Martin 

US Distributor Traccmnan Incorporated * South Florida industrd Park. 3015Greene St, Hollywood. FL 33070 * T*l(305)927 300b • fax (BOO; 8W-‘jWQor(J(&>W Wj 
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designed for chase lighting and us ually 
do not control single circuit effects. 

4. The best approach is a 
component system utilizing low voltage 
rack mount or tabletop con troll ers 
capable of controlling all the lighting 
from one or more units. These 
controllers are connected to power 
packs using low-voltage control wire. 
The power packs (switching or 
dimming) are mounted near and 
connected to the light fixtures. Each 
power pack is capable of turning on 
four or more channels or circuits. Raw 
A.C. power has to be fed to the packs 
from somewhere in the building. The 
actual turning on/off (and dimming) 
of fixtures connected to power packs is 
done by low-voltage signals from the 
controllers. 

Obviously, the simple systems are 
the least expensive. The first two cost 
less than $200. System 3 averages 
between $300. - $600. Component 
systems, like number 4, usually run 
I from between $500. - $ 1,000 and up. 

I The greatest benefits of component 
control systems include: (l) the ability 
to replace/upgrade individual items, 
(2) easy set-up and break-down, (3) 

I the ability to control everything from 
I one area and from one or two 
I controllers, (4) getting the most out of 
I your lighting investment through 
I integrated control and versatility and 
I (5) the ease of expanding the control 
I system when adding new lighting. 

Why do pinspots 
seem to cause 
more problems 
than other light 
fixtures? 

Because a pinspot utilizes a low 
I voltage bulb, 6 or 1 2 volt, an internal 
I transformer is used to convert 1 20vto 
the lower voltage. It's the Back EMF 
| from transformers that causes problems 
for power packs and powered 
controllers. This is why manufacturers 
I require a 30% or higher de-rating of 
I their packs when using transformer 
I loads. Example: If a pack output is 
I rated for 1,000 watts (8 amps), the 
total number of pinspots 30 watts 
each) should not exceed 23 (1,0( 0 x 
I .70) + 30 = 23. Also, certain 
I manufacturers install snubber networks 
I in their packs, which basically absorb 
I back EMF. 


Another problem wi th pinspots 
occurs with fused units. Pinspot fuses 
are rated low, usually 1 /2 amp, which 
blow when chasing because the surge 
current to "start" incandescence is 
over five times the current needed to 
mainaintain incandescence. During 
rapid chase surge, current barely 
subsides, heat builds up ond fuses 
melt. A common solution is to use 
slightly higher rated fuses. 

Third, when a bulb dies, filament 
wires can fuse, causing a short circuit 
and transformer destruction. Also, 
Direct Current (D C.) is deadly to 
transformers, although this current is 
usually not generated by modern 
lighting control devices. 


How does a fog 
machine work? 

A fog machine is basically a 
system that pumps a pressurized fluid 
through or near a high temperature 
heating element. The fluid vaporizes 
and exits the unit as fog or "smoke." 
As fluid passes through/by tToo much 
cooling can result in droplets or 
streams of liquid. Therefore, fog 
machines have temperature sensors 
that automatically turn off the pump 
and re-activate the heating element. 
This is why fogging often stops after 
about 30 seconds, even while holding 
the trigger button. The reheat (no fog) 
time can take anywhere from 15 
seconds to 90 seconds. Longer reheat 
times are usually found In inexpensive 
machines. Manufacturers warn users 
not to mount fog machines 
overhead because a failure of the 
reheat-sensing system can 
result in hot fluid raining down on 
people. 


What's the truth 
about fog fluid? 

Early fog fluids were oil-based 
and left a slippery residue. The fog 
could even ignite. Current fluids are 
usually made of distilled water and 
food-grade polyglycols. The ratio of 
polyglycols to water determines 
"hang-time," with some brands 
dissipating in less than five minutes, 
or others that leave fog in a given 
space for as long as 45 minutes. Such 
formulas are non- hazardous and do 
not leave a residue. Also, many 
fragrances are available. 

Manufacturers are emphatic 


about using their brand of fluid in 
their machines to validate the 
warranty. This is because unknown or 
off-brand fluids may contain impurities 
that can clog machines, a very 
common problem. Also, people have 
concocted "home brews" containing 
unfiltered/undistilled water and 
unsafe forms of glycol, even poisonous 
antifreeze. Some fluid manufacturers 
provide health & safety reports. 

Does fog set off 
smoke detectors? 

Depending on the thickness or 
density of fog and the sensitivity of the 
sensors, virtually any type of smoke 
detector can be activated. If you or an 
acquaintance have ever emptied hotel 
rooms at 1:00 AM because "the 
fogger made me do it," you can 
appreciate the wisdom of pre-testing 
or pre-arranging conditions before 
performing at a location. 


What lighting can a 
DJ use when fog is 
not possible? 


Although most lighting is 
enhanced by fog, some fixtures can 
be effective, such as: helicopters, 
spinners, scanners and oscillators, 
which generate moving spots of light 
on the floor, walls or ceiling. The use 
of many multi-colored, chasing 
pinspots aimed at different locations 
is also useful. Or you can use black 
lights, beacons, traffic lights, strobes 
and neon sticks. 

Systems using projectors and 
moving wheel/cassette images 
projected on surfaces are making a 
big comeback, especially the liquid 
whee I effect. Some companies have 
recently released inexpensive "robot" 
or pattern units that project stationary 
images on surfaces. 

Finally, a common ni ghtclub 
lighting technique is to flood the dance 
floor with brilliant colors from par 
cans or even fixtures as mundane as 
contractor's work lights with colored 
filters or gels. 


Tony Vespoli is a Manufacturers 
Representative for firms that specialize 
in entertainment lighting and sound 
products. He services dealers and 
distributors in Ohio, Michigan, West 
Virginia, Pennsylvania and Kentucky. 
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A1990*$ Glossary of 
Lighting Terms as 
compiled by 
Peter Cutchey 


About Tins Glossary: 

During my 26 wars in the lighting business, a bunch of 
jargon has made this field less than ^userfriendly." Some < fthcu 
terms came from the acrid of electronics while others originatt'd 
with theatrical pro\ A pncc wumal *“ it l. hisj h i i j !sq been 

developed by lighting designers and engineers, 

fi u>u * one amss mow IfflMflf h ms that aren't tisk d 
here (/ surely haven *t listed tic t plea sc let me Jbimi 1 H hen 
we have a new bum h. we 7 1 print a new glossary, - Peter Cuk hex. 

A*C* 

Alternating CinvcnL in which the flow of electricity 
reverses polarity (+/%W-) a number of times a second. 
Normal IS, power runs at 60 Hz.* or reverses polarity 120 
time* a second thereby making 60complete cycles in this 
lime, 

AMP 

Ttn 1 measure mem used to describe the amount of 
electrical current flowing in a wire or circuit. Also the 
consumption of current by a lighting circuit. For lighting 
people, this term is most often found when circuit breakers are 
specified or when working out the power consumption of a 
lighting rig, Volta x Amps -Walts; therefore Amps = Waits 
+ Volts. 

ARC 

An electric spark between two points* Used in very high 
output lights, such as xenon and mercury vapor lamps, and 
strobe tubes. (The bright Light that you sec from most Hash 
cameras is a xenon arc.l 

A different ty pe of arc also occurs in a badly made 


electrical joint - electrical joint arcing can heat up a power 
connection destroy sensitive equipment and cause anelectrical 
joint to fail. 

AUDIO SYNC (See SOUND CHASE) 

AUTO CHASE 

Lamps switched on/off m a sequence The chose speed 
is set by a "pit" i or adjustable control 5, which pros ides manual 
upAlown speed adjustment, 

AAY*G. 

Refers in the thickness of a wire, and determines its 
current carrying capability, The higher the AWG number the 
thinner the wire and the less current it will carry without 
healing up or burning out 

BARN DOORS 

A number t normally twain four) of hinged flips that 
in deMgned to selectively hli h V ill lirhl from the hunt of a 
lighting instrument. Bant Doors are used u> shape a beam of 
light, cutting the light off from selected areas 

BLACKOUT 

A switch that* when pressed, will black-out the entire 
lightshmv Very useful when the operntot wants u> show 
projectors or stroh s u their ow n. or feature UV lighting or 
pyrotechnics* Usually controlled by means of one button* or 
sw nch. on a lighting console* 


BOl M l 

A process where light ii reflected from another surface 
k l ore illuminating the chosen object IVnv ido a Mitt, diffused 
light. 

BREAKER 

Nonual usage term for a t Arcuii Breakei A dev ice that 
trips out, cutting ofl the At power when either loo much 
current i^ drawn nr when a Lomplctc short * in nil ins For 
inductive kiads the hreakei hasU'kol a higher rating than for 
resistiv e load became of the beck*EMFgenerated hy this tv pe 
of electrical load. 

BRUSH-OUT 

Qukk lighting tudeur slow black i hu 1 ooLsasthough 
live lighting has ken changed or extinguished with the stroke 
of a brush. 

BUBBLE MACHINE 

Blows bubbles onto the danceis ( an make a slip^viy 
il.incellom if positioned me or n\ tU suit \ v our bubble machine 
first when the public is not at your venue 

BUMP BUTTONS 

Push hutums ih.il* w hen press'd, bring various lighting 
lull on or to a pre determined dimmed level When ihc hump 
buitims are released, the lighting levels revert in ilmse present 
be tore the bump buttons w ere pressed down. Bump buttons are 
a very direct wav of introducing the human interlace to 

w hf 'F 

lighlshows - just "play' the hump buttons with your fingers 
Sec (ouch sensitive. r"A 



PRESENTING TWO INEXPENSIVE WAYS TO MOON AN AUDIENCE 


Talk about cheap thrills: now you can get high performance 
for a remarkably low price with the Magic Moon, one of the new 
models in the innovative DJ Series by Martin. 

Plug it in and - voila! - you have a sound-activated, multi¬ 
colored moon-flower effect capable of covering an entire room. 
You’ll be covered, too, thanks to Martin's one-year warranty. 

The Martin Magic Moon. Why expose yourself to anything less? 


THE MARTIN 
MAGIC MOON 

650 

wm 


• External spinning dichroic prism 

• Brilliant multi-colored beams 

• Sound-activated rotation 

• Side-to-side beam sweep 

• 250W EHJ or EVC lamp 
t One-year warranty 


THE U SERIES BY 


tvartin 


US Distributer: Trocoman Incorporated • South Florida Industrial Park, 3016 Greene St.. Ho lywood. R. 33020 • Tel (305) 927-3006 * Fa> (300) BW-6W0 or (306) 929-MO 1 . 
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INDOOR 

OUTDOOR 

EASY 

MOBILITY 


SECTIONS 
OF 10 FT LENGTHS 
ASSEMBLE 
TO 100 FT SPANS 


VARIETY 
OF TRUSSES 
PERMANENT 
\ OR PORTABLE 


UNIVERSAL 

ALUMINUM 

UGH I PJG 'HUS^Li- 

10 FT IN LENGTH 


STRONG 

LIGHTWEIGHT 

aluminum 

WELDED 

CONSTRUCTION 


10 FT 

SECTIONS 
AS LOW AS 
$94 (X) encfi 


ALL 10 FT LONG 


Universal Lighting Trusses 


Universal Manufacturing Co. 43900 Groesbeck Hwy. 

Clinton Twp., Ml 48036 (313> 463-2560 FAX #(313) 463-2964 
LIGHTWEIGHT • ALUMINUM • EASY TO ASSEMBLE • RUGGED STRENGTH 
FOR MORE INFORMATION CALL OR WRITE UNIVERSAL MFG. 


GIVE YOUR DJ EQUIPMENT 



The Only Choice 

SOUND . CASES - RACKS 

gmindorf 

_ cor p 0 tm 

721 NINTH AVENUE * COUNCIL BLUFFS, IA 51501 • PHONE (712) 322-3900 • FAX (712) 322 3407 


BUMP UP 

Sudden shift in lighting le veils) to a higher intensity 
Usually achieved hy pressing the bump buttons mi a lighting 
control console. 


CHANNEL 

A path or control through which electricity flows to a 
specific, chosen destination. A lighting console or controller 
has a number of control/po w cr/di firmer channels connected to 
control its lights, 

CHASE 

An army of tight sources illuminating sequentially 1 1 -2- 
3-44*5*2* 1, etc). 

COLLIMATE 

To nuke a beam of light of parallel dimensions, usually 
b\ means ofa long focus lens at the end ola tube. Many lighting 
effects work on the principle of col lunation leaser light is 
produced as naturally collimated light, w iih the use ol lenses or 
tubes being unnecessary . 

COMPANY SWITCH 

The electrical supply point that is used by a travelling 
stage show to hook-up its electrical equipment. Usually 220 
volts, 3-phase at 600 amps per side. 

CONDENSER LENS 

A thick lens used to direct light from a lamp/refkctor 
assembly through a slide or similar visual and into an objective 
(focussing) lens. 

CONFETTI MACHINE 

Sprays confetti onto a croud will) a flick cfa switch. Not 
recommended to be placed over bars or other places where 
people keep their drinks - great m the dance floor, though! 

CONFETTI CANNON 

Fires i as opposed to sprinkles) confetti over the heads of 
a crowd by means of a charge of compressed air or oilier gas, 
Keep these at a high level so ihui people don + 1 get a faceful of 
high-velocity confetti. 


CONTROLLER 

A device n^ctl to control lighting, Maybe thought of as 
the "brain" or steering mechanism for the lighting’s power 
pucks, Controllers don't normally handle high-power loads, as 
this makes for a ^ifcr console, an environment all ton wdl- 
kn own for alcoholic liquid and other electrically-hostile 
pursuits! 

CROSSFLOW (a k a, CROSSFADE) 

A system designed to dim one lighting channel doun 
while another is faded upward. Also referred to in audios isual 
terms as dissolve. 

Pipless crossfadc simply means that the crossfade is 
made as a smooth transition from one scene or lighting efleet 
to another w ith no noticable ‘dip in the lighting levels at the 
mid-point of the crossfade, as a constant light level is kept 
throughout the entire crossfade movement. 


CYC (Abbr, CYCLORAMA) 

A large screen or surface, often shallow and horizontally 
curved, usually erected at the rear of the stage. A Cyc, is most 
often used for color*wash l ighting effects but mu> have slides 
of scenery or patterns oflight projected onto it. 


CYC LIGHT (SCOOP) 

A lighting fixture with a large, shallow, curved reflector 
designed to ihrow a color-wash onto the Cyc, This is a very 
wide-angle fixture, so a Cyc Light is capable of throwing a 
large beam oflight from a relatively short-range. 


3D PROJECTION 

A technique first developed for disco use b> the author 
consisting of patterns oflight projected through fog so that they 
appear to be solid, “real" entities existing in the air. 
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INTRODUCES 

THE 




This unit 

creates a multitude of 
different color beams in a variety of 
movements. All to the beat of the music. 
Uses 2 x 300 watt line voltage lamps, sound 
activated forced air cooling, lightweight! 
Comes complete with lamps and cord. 
Ready to use. 

M.S.R.P. $769. 


KLS ELECTRONICS, 27501 Schoolcraft Road, Livonia, Ml 48150, (313) 425-6620, FAX (313) 425-2103. 
























D*C* 

Direct Current. Docsn t change polarity. Much more 
dangerous than A.C. ui the same voltage, as it will tend to grab 
onto and hold the recipient. A neglected, highly- hazardous 
feature of most laser power supplies. (The la^er beam is usually 
far less dangerous to life than the paw er supply.) 

INCH ROIC 

A thin, rare-earth coating often applied to a re (lector to 
conduct heal backw ard and reflect light forward Also used as 
a forward pass color filler of surpassing efficiency* capable of 
giving beautiful, almost monochromatic, colored light. 


DIM 

To lower the intensity of lighting, 

DIMMER PACK 

A device made to handle and adjust high power in 
response (©control signals from a lighting console orcontrdlcr. 
(See POWER PACK.) 

DIODE 

A device that lets electricity flow through it one way 
only. Diodes are used in great numbers in all electronics. 

EGG STROBE 

A small random-flashing strobe that needs no controller. 
Ilih dev ice plugs directly int. > 1 15ft 17 volts \ C by means of 
an E.S* lampholder. Usually used in clusters or sprinkled 
around a club s ceiling. 

IMF (ELECTROMOTIVE FORCE) 

Bnc k Eh I F us ual 1 y occurs when an i nduc i i v e co m ponent, 
such as a transformer, is switched on or off quickly. Because a 
coil inductor i does not want to change electrical state quickly 
(reluctance l it ''fights batfC creating a back EMF condition. 
This can cause problems with switch contacts (arcing) and 
circuit breakers. Neon transformers are a prime source of hack 
EM F, and only spec ial ly - mad e high- i nduc t i v e load ty pe di miner 
packs should be used with them. 

FADER 

A device, usually a slide potentiometer* used to select 
various lighting levels, 

FLOOD 

Refers to either a wide light beam, the technique of 
ftooding an area with light*eras an abhrev union fora floodlight, 

FLOODLIGHT 

A broad-beamedlight source used to Hood an area with 

light. 

FLY 

To suspend lighting, or other articles, up in the air by 
means of linkages secured to the ceiling. Strips of lights arc 
commonly ‘flown’ above (he front of the stage area. 

FOCUS 

Commonly used to denote the process of moving a lens 
back or forth, to produce a hard- or soft-edged light beam or a 
clearly defined image. Also used to refer to die center of 
activity or emphasis on a stage. 

FOGGER 

A machine used to generate volumes of fog within a 
given environment. Enhances lighting effects. Most modem 
fqggers convert a liquid into a \.<por by means of heal. 

Some of the older t uggers produce a ground-hugging 
fog by using dry ice. While a great effect keeping and sourcing 
tlie dry ice is a problem* 

FOG JUICE 

Liquid supplied for use with foggers. Often perfumed in 
many scents. 

FOLLOW SPOT 

A targe and powtffii 1 spot light that has its own operator. 
The spotlight's beam follows an artist to keep him/her 
highlighted. 


FOOTS (Abbr FOOTLIGHTS) 

Strips of lights provided at fhxw level at the from of the 
stage. Footlights are inclined upward at an angle to illuminate 
the performers. 


LAMP 

The correct, professional term for what many people 
refer to as a ‘light bulb/ 1 Also used as a term for any lighting 
instrument. 


FRESNEL Prom: FRA-NEL) 

A Hat lens that, by a pattern of annular rmgs, achieves 
similar properties to that of a plano-convex lens Fresnels are 
normally used to produce softer-edged beams than plu: 
a mvex equipped de\ ices. The term fresnel Is also used to rck i 
to lighting instruments that use these lenses. 

GOBO (a. La. PATTERN) 

A flat piece of patterned material (usually metal to 
withstand the heat generated by the typical 2000 wall si age 
lantern) placed In the slide gate (front) of a theatrical lantern / 
projector. The pattern takes the form of holes punched through 
the metal, thereby forming a screen or stencil ty pe effect. The 
images formed arc often very elaborate and arc commonly of 
trees or other outdi w scenes, as this can be an inexpensive and 
highly portable way of dealing with scenery, 


LASER(acr ‘.LIGHT AMFLIFT( WTIONHY'SIMULATED 
EMISSION OF RADIATION) 


Hie most impressive and expensive light show device 
yet created. Creates a coherent* tight light beam of a certain 
color. Often contain mirrors and motors to move the beam in 


varying patterns. 

There arc a number of regulations pertaining to the 
public lighishow use of lasers, primarily to protect eyesight. 
Copies of these arc obtainable from (’DR11 (Center for Devices 
and Radiological Health) in Washington, Ollier rules of usage 
may vary from slate to stale. Some slates require a licensed 
operator for Laser Light show r s. Play i( safe - keep lasers above 
people! 


LEAD 

Electrical cord or cable. 


GEL 

A light filler. Gel originally got its name from the 
theatrical light fillers that used to be made from sheets of 
colored gelatin. Today’s gel is a very different material and is 
available in a host of colon). Gel shade sw atches arc available 
vial theatrical dealers (they give them away free), 

HALATION 

Causes an "untidy ” looking beam of light due to a thin 
ring of light being spilled around the beam's edges. Can be 
masked out by using Gobos or funnel-shaped devices known as 
“snoots/ 1 

HALOGEN 

Sec QUARTZ HALOGEN 
HALQSTAR™ 

A special* more modern halogen substitute for the old 
PAR 36 lamp. Weighs 1/4 of the 4515 type PAR lamp, features 
up to 20 times the operating life and looks brighter than a 451 5 
because of higher color temperature characteristic than a 
halogen light source, 

HEAT EXCHANGER 

I urns fog juice into s apor (fog l 

HELICOPTER (aiUL SPINNER) 

A fixture that has a number of arms with lamps at the 
ends of them* The arms spin in the same way as a helicopter, 
creating flying beams of light* 

LC 

An Integrated Circuit or microchip, 
INCANDESCENT 

Any ordinary filament lamp. If not powered by a 
transformer(inductive component), it is a resistiw load 

INDUCTIVE LOAD 

Contains a winding or coil (e.g. transformer, electric 
motor, etc.). Pinspocs irainlighus) are a good example of an 
inductive load* Dimmer packs have to he specially designed 
and manufactured tocope w ith induedv e loads. A dimmer pack 
that will handle inductive loads will also handle resistive loads, 

IRIS 

A mechanical device that adjusts a beam of light to 
become a larger or smaller circle. 

JOULE 

An energy/time measurement usually used for strobes, 

I watt at I second = I Joule. 


LIGHT CHASE/DARK CHASE 

In I ighi Chase mode, a light will appear to move as a 
single, lighted element in an animation sequence. In Dark 
Chase mode, a space will appear to move within an array of 
lighted lamps, 

LIGHTING JOCK 

lighting operator - one who operates the lights, quite 
often the DJ himself. 

LIGHTSTICK (a + kx LASERSTICK) 

A piece of neon mounted to protrude from the front of 
a PAR 46-type fixture* complete w ith mounting yoke. The 
fixture usually contains its own transformer, 

LINEAR 

A non-nialrixed lighting chase: neutrals are tied together 
as common and the lines are chased (sequenced). 

LOAD 

Power drawn by lighting (see watt and ampk 
LUMEN 

A measure of light output. The highcrlhe lumen number, 
the more light emitted by the lamp. If you look at lamp catalogs 
and lamps, you’ll soon develop a rough fee I for the lumen rati rig 
of various lamps in much the same w ay as you have for inches 
and feel, 

MAT 

Material orde vice placed in from of a lighting instrument 
in order to change the shape, or texture, of the light beam. A 
giibn is usually rigid in construction, where a Mat is of flexible 
material, 

MATRIX 

An array of ligjits wired so that different patterns may be 
achieved by switching multiple line and neutral circuits* e.g. a 
“slarburst" pattern, where the anus will chase outward or 
appear to rotate like the spokes on a paddle wheel* depending 
on the matrix's action. Also a way of routing lighting control 
signals to different dimmer packs. 

MEMORY 

The ability for a lighting controller, or console, to 
remember pre-programmed information. Used to call up 
operator-programmed presets and scenes. 

MIDI (aer; MUSICAL INSTRUMENT DIGITAL 
INTERFACE) 

Having been originally developed for the music industry, 
MIDI is finding increasing use for lighting control purposes. 


JUMPER 

A w ire used to electrically “jump" power from one 
lighting fixture to another. 


MOONFLOWER 

An effect that projects a large quantity ol laser-like 
beams of light Needs fog in the air for effective use. 


Continued page 78 
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For The Bus: More 


BY SCOTT MEDLEY 


er To Ya 


i 


i 


The lights dim, the fog rolls ocross the 
dance floor and razor sharp beams in 
Lred, green, yellow and orange cut a 
path through the excited crowd. The 
beams dance and move in unison to the 
music, laser images changing from one 
geometric shape to another. Finally a 
circle emerges, projected through fog, 
giving you a thrilling time tunnel effect. 
Your qudienee reaches up as a group, 
trying’to ensnare the mid-air j, . 
projections. 

They have just experienced the 
power of laser light. 

The entertainment industry has been 
using lasers in production work for the 
last 20 years. Long thought to have 

safe, and 


LASER 

REGULATIONS 

Lasers that are sold and used 
commercially are subject to compliance 
with a strict set of laws enforced by the 
Center for Devices and Radiological 
Health (CDRH). The CDRH is a A 

department of the Food and Drug " 
Administration that ensures products s 
comply witfvrecognized standards, and 
that the dangers of laser light are kept 

to a minimum. * 



ss^The 


hard to 


been expensive, unsafe 
use, lasers have recently undergone 
technological breakthroughs in , [ 

electronic design and Quantity laser tubq \t 
purchasing, bringing prices doWn to a 1 c 
evel affordable for every DJ. 

' \ \\ WV 

A QUICK PRIMER \ 

tiki 

The word "laser" means Light ' \ \ 

H * f • _ * I /■»■ _ * I _ I i * 


the power ou 
and wovelen 


ommon 





Amplification by Stimulated Emission 
Radiation, Gas discharge lasers werel 
first developed by researchers at Bell | 
Labs in 1961, Since then, laser 
technology has found active use in 
telecommunications, medical and other 
commercial applications. 

Lasers are unique in that the light 
produced is monochromatic, coherent 
and collimated. Monochromatic means 
• it almost all of the light energy is a 
specific wavelength or color. In the case 
of a red helium-neon (He-NE) laser, the 
light energy is 632.8 nanometers. 
Coherent means that all light waves 
produced from a laser are in tandem 
and emitted in even, accurately-spaced 
ir lervals. Collimation is the net effect of 
the monochromaticity and coherency 
attributes of a laser. Th is means that 
k er Sight doesn't spread (diverge) over 
distances as much as ordinary light, 
ducing a brilliant, highly-focused 
nd intense light that is extremely 
active to the eye. 

_ 
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and beam effects. These are the least 
expensive and usually require no 
controller. More intelligent units, with 
microcomputers, allow you to produce 
circles, squares) triangles and Star 
Wars "-type beam effects. Hi-tech 
controllers allow multiple lasers to be 
used at once, creating fully 
synchronized laser shows. By touching 
a few buttons, you can take your laser 
show from a manual mode to a fully 
customized synergetic display that will 
have your crowds asking for more 
/ Always requested, but often 
outrageous in price, are systems that 
ve built in animation coupled with 
e^ability to write in laser light. New 
projectors pro being offered that allow 
. you to have graphics, text and logos at 
the touch of a button.,Imagine bringing 
'the name bf your DJ company, or the 
name and logo of your customers, up 
,4qtbi4lliont laser light and projecting 


narn 
itjne 

Trt t ! h< ? Ih across your venue. Any event or 
* ipft J holiday occasion can be jazzed up by 
se the using compact computerized systems 
I j that work right out of the box. 

I 


CAN 


Asers 


WORK IN MY SHOW? 

Today's laser systems are compact 
and very transportable, making the 


addition of thes 
package a 
should con 
positioned on 
set-upyjvith the 
toward? the mid 
floor area, 
allow the bea 
seen in mid-air 1 



to your lighting 
J system 
o lasers, one 
your Mobile 
s projecting 
dance 
of fog will 
erns to be 
Js use mirror 


balls in their shows, a perfect object 
against which to project a laser beam. 

Current laser systems are 
in many different styles 
activated lasers wi 


I MAKE MONEY 

"USING LASERS? 

Today's modern DJ can increase 
bookings and total revenue by adding 
a laser show to his or her menu of 
services. Lasers take little time to set 
and draw very little power. One 
attributes of a He-NE laser tube is 
fact that it will last 25 to 30 
hours under normal conditioi 
features make lasers a 
the professional DJ to luL 
Bring vour music 
control with the bi 

j I 1 

eye-cal 
light. 
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TAKING CONTROL OF YOUR AUDIENCE 

is easy with Eclipse’ powerful Quad 
Controller. Coupled to two or more 
LaserVTsion Digital SE laser heads, 
the Quad expands your palette of 
effects from 100 to literally 
thousands. From sophisticated beam 
effects to complex laser pattern 
shows, the Quad performs from the 
moment you plug it in. The built-in 
adjustable beatclock sets your 
LascrVision heads scanning 
automatically to music. You can 

m 

orchestrate your performance by 
calling up any of 10 pre set shows - 
or create your own laser sequences 
and save them as any of 10 available 
custom setups. Simply plug in 
the Joystick Controller for the 
ultimate in hands-on action. 

■ When yon need to be in control 
look to Laser] ision Laser Systems - 
and the powerful affordable Quad 
Controller. For FREE information on 
all of Eclipse laser products, see 
your dealer or call 

1 - 800 - 967-8803 




f 




VISION 






MOKE POWER I 


ECLIPSETECHNOLOGIES 

INCORPORATED 

9305 Southwest Nimbus Avenue 
Beaverton, Oregon 97005 
503-520-0486 • FAX 520-0837 


Colorado's New 

ACL 16: 

High Power - 
Lighter Load 

Colorado Sound N' Light has 
introduced a new ACL (Aircraft 
Lighting) system, in addition to the 
popular ACL 24. The new ACL 16 
features 16 (8 in each of two racks) 
28-volt GE lamps mounted in a 
protective "clam- shell" carpeted 
roadcase. The lamps provide laser- 
sharp beams with 720,000 
candlepower, multi-colored lamps, 
X/Y aiming and 1-25 1 4-pin locking 
cobles. It's long-lived and durable; 
just unlatch the case and standmount 
each rack. Effects mounts and 
hardware are provided. The system 
can be connected to any controller. 

Size is 26" x 12" x 6" (WxHxD) and 
weighs just 28 pounds. The ACL-16 
system carries a two-year warranty 
and is available through Colorado 
Sound N 1 Light, Inc., Denver, CO. For 
more information, call 303-429- 
0418. 


3-D Glasses 
Enhahce 

Laser Experience 

Amazing 3-D Laser Glasses are 
now available from Microlase™. 
When wearing the glasses, laser 
images jump out into the room and 
become three-dimensional 
holographic images. 

The glasses use a diffractional 
grating media with invisible lines in a 
sawtooth, or sine, wave pattern, 

Color control can be achieved by 
varying the lengths of the peaks and 
valleys of the lines. The concept 
involved in the glasses brings reds to 
the foreground and greens and blues 
in the background; thus a complex 
red line, such as a laser, will leap 
forward, becoming three- 
dimensional. 

One pair of 3-D Laser Glasses is 
included free in each Microslase 
650 5M mobile laser, and individual 
glasses have a suggested retail value 
of $4.95. For more information, 
contact Microlase™ at 303-986- 
5999. 
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MOBILE 

ENTERTAINMENT 

AND THE 
DIODE LASER 


By Selwyn Lisseck 


being developed and wi II be available at affordable prices 
within a few years. 

Products such as the Microlase 650, the first 
entertainment laser specifically designed for Mobile DJs 
using the diode technology, as well as other developments 
on the horizon, will mean a new level of affordable laser 
show capabilities to Mobiles in the near future. 
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Although lasers have been available since the early 1960s, it 
is only within the last ten years that a number of companies 
have made products designed to fit 
the size and budget of the smaller* 
than-concert sized Mobile Entertainer 
shows, The popular helium neon tube 
systems need large power supplies 
and generally cost S1500 per unit, 
thereby restricting their use by 
Mobiles. Fortunately, the recent 
development of diode lasers, first 
demonstrated to the scientific 
community in 1 987, offers promise of 
significant change in the Class IIIA 
(less than 5mw) laser field. 

Laser technology is on a 
relatively fast track. Although it took 
over sixty years for the radio tube to 
give way to the transistor, the 
development of diode laser 
techno ogy has taken less than thirty 
years, and has already exceeded the 
power limits of Class IIA in its five 
years of existence. This system has 
tremendous advantages over helium 
neon in size, packaging, power 
supply requirements, portability and 
cost. 

Gas tube lasers produce a beam 
when gas is stimulated by a high- 
oowered electrical charge from a 
arge power supply. Diode lasers 
produce a beam by using a substance 
called gallium arsenide that is laid 
down, on a molecular level, on a 
substrata. When the molecules are 
excited in a groove by an electrical 
charge, they begin to "lose/' creating 
a true laser beam. 

The entire laser diode device is 
smaller than a pencil eraser. The 
power required is low voltage, 
oermitting battery operation. The 
onger wavelengths in the infared 
spectrum have been the first to be 
achieved in a stable device that loses 
continuously at room temperature, 
ike the gas laser. Other colors are 


Selwyn Lisseck, owner of Loserworks in Santa Ana, CA 
since 1978, has been a pioneer in entertainment laser 
technology and holography since the early '70s. He has 
worked with such notable names as McDonnell Douglas 
Electronics, musician Quincy Jones and artist Salvadotc 
Dali. Lisseck continues to be a noted designer or control 
equipment and scanners for entertainment laser systems. 
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Patterns vary with music 
X, Y scanner controls 
Audio Sensitivity Control 
Pattern variation control 
Audio input & built-in microphone 
Power supply or batteries 
Compact size 

New Diode laser technology 


New Diode laser technology generates true 
4mW red laser beam. Combined with 
programmable microprocessor, it creates 
complete laser light show capability. 
Endless combinations for indoor, outdoor, 
or with DJ s and bands on stage. Safe, 
reliable, adorable, and warranteed. Call 
Microlase * today for immediate delivery. 

Suggested retail price: $495. 


Revolutionary breakthrough in technology provides a true laser show to go 
with the music for home theatres, DJ’s, and bands at an affordably low price! 

MICROLASE™ * 9241W VIRGINIA PL. * LAKEWOOD, CO 80226 

1 800 828-9568 
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You Can't 
Overkill Your 
Guests on 
Halloween 


By John Rozz 


H alloween is more than just a night out to play a dance. It’s 
an experience, a night where all your DJ and entertaining 
skills can he combined to make fora very interesting event. 
Broken down, a successful Halloween party involves the elements 
of dance/music, costume, contests and lighting/special effects. 
Lei's take a look at each category. 

Popular dances at these events run die gamut from the Monster 
Mash and Lose Potion #9 Walk, to the Martian Hop. Ghostbusler 
Stroll and Thriller Slide. As you may have noticed, the music 
appropriate for most of these dances is dictated by individual titles. 

Other music can he highly customized to suit the theme. "I Pul 
A Spell On You" (Screamin' Jay Hawkins), “Werewolves of 
London" (Warren Zevon), “The Purple People Eater" (Sheb 
Wooley), "The Addams Groove," (Hammer), “Spooky" (Classics 
IV) and even the 'Theme from The Twilight Zone" (TV theme 
CDs) can he programmed effectively throughout the evening. 
Gene Simmons’ pick-me-up dance tune "Haunted House " always 
packs the dance floor. Phis is also a great night to program new 
music or music you think might not work, because people in 
costume tend to dance much more than normal — possibly because 
no one knows who they arc! 

Speaking of costumes. . . remember, they're not just for the 
guests. The only things you should take into account when dressing 
up arc to keep your costume simple, so you can work easily, and 
clear vision and free hands are a must. Other than that, the sky's the 

■f 

limit, and the flashier the better. 

Costumes also play a big part in the contest section. Judging the 
scariest, funniest, most original or best overall costume always 
goes over well and helps keep the spotlight on the guests. Some 
other great contest ideas are Bobbing For Apples. Pass The Witch’s 
Broomstick, Pin The Nose On The Pumpkin and The Loudest 
Scream, all of which arc sure-fire ways to get people in the “spirit" 
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of Halloween. 

After the early part of the evening, it’s time for the enhancers, 
Yes, this is the ultimate night to use every light and effect you 
own to make a gig the most memorable of the year, for both your 
clients and yourself. Bring black lights out of retirement, and 
don't forget about your old strobes, foggers. bubble banks and 
snow blasters. 1 f you're lucky enough to have and old-fashioned 
cobweb machine, use that too. Other great effects can include 
confetti and streamer cannons, balloon drops and any safe pyro 
effects. 

1 like using pyro in many of my shows, but it s Halloween night 
when I pull out all the slops: flash pots, cosmic blasters. Hash 
wands, spark ejectors and zombie Hash climax, (Every slate has 
its own pyro laws, so if you have any concerns, check with the 
local authorities before your show.) 

One of my favorite, and most reliable, effects is still the “smoke 
cookie.'* These create clouds of colored smoke with absolutely 
no flame; just break off a chunk, light it w ith a match, blow out 
the flame and place it in a metal ashtray or pie pan. 

Props and decorations can also create a mood. Set up your DJ 
rig in a real coffin, or hang a few blow-molded skeletons around 
your area. Black and orange crepe paper, string confetti (for 
cobwebs), plastic skulls and a variety or small pumpkins are the 
basics, but use your imagination. There arc plenty of specialty 
stores that carry Halloween-specific paraphernalia. Know your 
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party and your client, and purchase based on 
that information. If you’re into favors, I 
recommend handing out laser shades for 
viewing of your midnight spectacular. 
Wearing these cardboard “3D” glasses will 
enhance your lighting effects and give your 
guests an extra colorful spectacle. 

Basically, you can’t go too far overboard 
when it comes to performing at Halloween 
parties. The spookier, zanier and scarier the 
better. Putting extra effort into the planning 
of these events ensures that everyone iuv olv ed 
will have a “supernaturally" good time. 

John Razz is owner of Spectrum Sound 
Entertainment in Wallingford, CT. He is 
available for consultation and workshops by 
calling 203-265-9796 or FAXhtg 203 265- 
1163, 



Instead of hunting up the many 
discs and tapes that contain all your 
good Halloween tunes, why not do 
the one-stop shopping thing and 
pick up Monster Rock N Roll 
Show? This compilation features 
scary songs and music from 
individual artists, as well as tunes 
lifted straight off classic horror 
movies. In fact, the CD is billed as 
having songs "linked by original 
movie trailers." Titles include 
"Haunted House" and "Purple 
People Eater,"as well as the 
requisite "Monster Mash" from 
Bobby Pickett & The Crypt-Kickers. 
What fun! The compilation is 
available through A.V.C., 68 
Llewelyn Ave., West Orange, NJ 
07052, 201-731-5290. 

Also just in time for the haunted 
holiday is the release of DJ 
Traditional Volume 7: DJ Sound 
Effects. This disc packs sixty-nine 
tracks with SFX including creaks, 
drips, screams, zingers, celebrity 
sound bites and strange surprises 
sure to keep your parties "spooked." 
DJ Traditionals, P.O. Box 193, 
Framingham, MA 01701.508-875- 
2431. 


PEACE 


It’s s 




Ask about our 
new Peace 
earrings! 

For glow products, novelties etc... 


THE PARTY DIVISION 



Freeport, New York C 

roll for our WHY NOT GO WITH THE PARTY LEADER? 

pbR TV UNt Customer Service Hours: 9 AM - 5 :30 PM EST 

r-ntdog. (600) 645-6513, Ext. 3025 

c FAX (516) 546-7496 
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1 Hear Warranty 
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Lighting Without 
Side Effects 



"W' m back with some useful information 
I regarding your fighting system. 
JLspecifically the bulbs that are in your light 
effects. In this issue, I will be discussing 
several popular bulb types, how to install 
them and several maintenance tips that can 
prolong bulb life. 

There are a myriad of bulbs out there, and all 
have a specific function. Some are meant to 
create beams or projections while others are 
made for color washes and stage effects. Some 
are widespread, others are narrow and defined. 
And you can't mix and match hulhs in your 
lighting equipment as you could with an 
ordinary household fixture. 

Tiie most common bulb in use by far is the 
4515. This is used in the Par 36 pin spot (rain 
light). as well as most helicopter and scanner 
effects. It uses 6 volts and power consumption 
is about 33 watts. The bulb is durable, can 
withstand minor shocks, is fairly long-lived 
and doesn't require any forced cooling. 
Installation is achieved via two screws that 
attach to the pigtail leads in most fixtures, 
lining a common screwdriver. The bulb creates 
a beam that makes it perfect for fog and mirror 
ball work. 

Another popular bulb is the 4535. This one 
is a larger version of the 4515 and is mainly 
used in the par 46 fixture. It is also 6 volts and 
consumes about 55 watts. Function, care and 
installation are identical to the 4515. 

The next most common bulb isthe household 
Hood lamp, mainly encountered in the par 38. 
They are also used in spot bank arrays. This 
bulb runs on 120 volts and can he anywhere 
from 50 to 150 watts. There are also a variety 
of colors available. Installation of the flood 
lamp is simple, because most use a standard 
light socket. This bulb has a more w idespread 
effect, used primarily for stage work and color 
washes, as well as dance floor highlighting. 

You should exercise some care when using 
flood lamps. Although there arc no specific 
handling precautions, it is best to make sure 
that y ou let the lamp cool down before moving 
it. Also, don’t place the unit on a speaker, as 
the excessive vibration w ill reduce bulb life. 

Par 56 and 64 fixtures are pretty much 


identical in function to the par 38. The beams 
are slightly more defined, but not enough for 
fog or beam work. They are more powerful 
than the par 38, with wattage ranging from 
250 watts to 1000 walls. Most operate off of 
120 volts. Installation is different. Thevusc 

w 

either push terminals or a specific socket. I 
have found that these lamps are used more in 
large clubs and theaters more than by Mobile 
jocks. 

Halogen bulbs arc highly specialized, used 
in many projection effects like the 
Soundflower, Roboscan, etc. The bulbs 
require a mite more attention than the average 
bulb. Despite the fact that they are smaller 
than the aforementioned bulbs; they are much 
brighter and usually more expensive than 
ordinary tungsten bulbs. They use an inert 
gas, such as krypton, giving them the name 
"halogens.'’ This lamp gives off four times 
more light in four limes less space than most 
other bulbs. Teaming this with dichroic filters, 
gobo patterns and an appropriate lens can 
create a number of effects limited only by the 
imagination of the manufacturers (hat make 
these units. 

With these extra advantages come extra 
care and maintenance. When installing a 
halogen, never touch the bulbdirectly. Always 
use a napkin or the plastic bag packaging, 
because grease and oil from your fingers can 
severely decrease the life of the bulb. These 
bulbs usually don't last as long as the average 
bulb to begin with. Most are on the order of 
200-300 hours, but watch out! Some can burn 
out in as little as 50 hours. You don't want to 
leave these units running throughout the entire 

Halogens are also extremely sensitive to 
shock. Never jostle the unit when it is on, and 
don't even think about placing a halogen 
effect on a speaker. Also allow plenty of cool¬ 
down time before packing up the unit, It 
would be helpful if the unit you buy has a 
built-in cooling fan. Keep an eye out for the 
more expensive effects; they usually allow 
you to keep the fan running while the bulb is 
off. This is an excellent feature, especially 
before breakdown. 


By George Mohr 


Speaking of temperature. . . don't turn 
these bulbs on right away after a long cold 
trip to the hall before set-up. The shock will 
blow the bulb instantly. Always carry spares, 
as well as extra fuses. I have found that when 
a halogen blows, it usually takes the fuse 
with it. Halogen bulb voltage and wattage 
varies over a great range. When replacing 
bulbs, make sure you purchase the same type 
with the exact same rating. If the power 
rating of the new bulb is too small, it will 
burn out, and if it draws too much juice, the 
unit's transformer or fuse could blow. Try 
not to mix and match. 

Typical halogen bulbs arc the HLX scries, 
by far the most common, and the MR-16, 
also referred to as ENH by Ushio, which is 
used in many gobo projection units. Others 
include DRA, EVD and DYS. These are 
very high wattage bulbs, most using 110 
volts. You may run into a few oddballs, such 
as the FC I. bulb, which is elongated and used 
in many popular effects. Most of the Martin 
line also uses oddball lamps, chiefly MSR 
and MSD bulbs by Philips. 

The last type of bulb you are likely to 
encounter is the halogen discharge lamp, or 
Xenon bulb. This type is used for strobes. 
Since they vary from unit to unit, it is best to 
have a dealer replace (he bulb for you. There 
are generally no precautions to be aware of, 
unless you open the unit to replace the bulb 
yourself. I highly recommend that you make 
sure the unit is unplugged and that you let it 
sit for an hour before tearing into it. Most 
Strobes run at about 400 volts, with a trigger 
pulse of about 2000-6000 volts. Be careful, 
or you could wind up a charcoal briquette. 

Well, that about wraps things up for now. I 
hope you have a better understanding of 
bulbs in your lighting system. It's now time 
for me to unplug myself. JjC 

George Mohr may he reached for lighting / 
sound consultation by writing to 
Abracadabra Lights and Sound, 1153 
Deer Park Avenue, North Babylon, NY 
11703, or by calling 1-800-355-SP1N, (In 
AT, call 516-667-2300.) 
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MICRO ■ ASSOCIATED STOCK CAR RACING ™ 

Proudly Presents 






TM 



MICRO - REALITY RACING 


TM 



THESE CARS ARE BIG!!! 

Over 20" long and 9" wide! 

THESE CARS ARE FAST!!! 

Capable of doing over 60 

THESE CARS ARE 
INDESTRUCTABLE!! 

5 yr. chassis guarantee! ou can crash and 
bum, HIT REVERSE, and still make die turn! 

THESE CARS ARE SLOTLESS!!! 

Non-stop action! 1 ligh speed th;ills & cliills! ^ ^ 

THESE CARS ARE ADDICTIVE!!! VV 

5 laps and you'll be hooked! ’ 




SPONSORS GET REAL EXCITED! 

And you will too! lust grab the wheel and take 
one of these MICRO - NASCARS for a few 
"Hot Laps" on our portable, expandable, 
banked, indoor/outdoor MAS-TRACK and 
you'll want to race on your base every night! 
Drivers start out in the super-stock class, 
move up to the modified*, and then up to the 
outlaw class. MASCARR is indoor stock car 
racing that's safe, fun and fast, with cars that 
are guarenteed to last. And guarentecd to pack 
your club every night of the week! We know 
because we have them in both of our night¬ 
clubs. People can't get enough of this 
exciting new sport! 

CALL TODAY! 712-774-2577 


AND DON’T FORGET TO ASK ABOUT OUR OTHER EXCITING SPORTS BAR TOYS 
ROBOTIC BOXING • CELEBRITY SHOWER • GOLF-A-GO • SAMURAI SURFBOARD 
CASH-FLOW GAME SHOW/MONEY MACHINE * BIG TIME BOXING * SAMURAI SNOWBOARD 




a# 


ASK ABOUT 
OUR 
NEW LEASING 
PROGRAM 





FOR MORE INFORMATION CONTACT: 

KEITH NAMANNY 

WORLD ROBOTIC BOXING ASSOCIATION 
183 N. MAIN ST., CUMBERLAND, IA 50843 
PHONE: 712-774-2577 • FAX: 712 - 774 - 2202 
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W hat can this computer I just 

bought do for me? If you're 
asking yourself this question, or 
are still debating about adding a 
computerized “silent partner" to your 
business, then this column is for vou. 

The PC is a powerful tool that can make 
more money for your business, plus save 
you time and gi ve you the freedom to manage 
and run your business more efficiently. In 
the last issue of Mobile Beat, Blaine 
Greenfield suggested that w'riting four letters 
a day can help add 10% to your gross 
revenue. Simple word processing programs 
can help you crank out those four letters, as 
well as reply to your daily inquiries, in less 
than an average of fifteen minutes. 

You can choose from dozens of programs, 
from the simple and inexpensive ones to 
those powerful enough to create a weekly 
newspaper. The big three are WordPerfect, 
Microsoft Word and Ami Pro. These 
packages can help with your letter writing, 
as w'cll as create powerful layouts and 
allow for incorporating graphics into 
presentations. If you’re looking for 
something simpler, one of the most popular 
programs isQEDI I, published by SemWare 
of Marietta. GA. It costs under $60 and can 
handle most tasks required of a Mobile 
business. 

Regardless of which package you use. the 
following will give you some ideas about 
how to incorporate some basic word 
processing into your business. 

The Response Letter 

Every day at The Sound Associates we 
receive calls about events, from weddings 
to holiday parties. We have on our computer 
a basic response letter for almost every type 
of inquiry. We simply type in the details, 
like names, dates costs and any special 
details that are important, and a customized 
response is created in under 30 seconds. 

The response letter is something you don ’ t 
want to take lightly. Consider your content 


and the meaning of every sentence. What 
may be appropriate for a young bridc-to-he 
may not be targeted to the VP at a company 
planning a holiday bash. Consider writing 
response letters for receptions, company 
parties, school gigs and Bar Mitzvahs. 

The Planning Form 

This is a customized form used by the 
planner of the event to give you some basic 
information. Consider what information 
you need: names, location, if there is a 
photographer/caterer to work with, etc. Lay 
out the info in large type with blank lines 


These forms also serve another purpose, 
namely to get the planner thinking about 
details and to allow for written 
documentation should any problems occur. 
Consider using these forms especially for 
weddings, reunions and Bar Mitzvahs. 

References 

Al ter we finish a party, we always follow¬ 
up and ask if the event planner may be used 
as a reference. Each referral is then entered 
in the word processor on a list for the type of 
event. At the same time that the new 
reference is entered, wc scan the list for out- 
of-date referrals. Our rule of thumb is one 
year for wedding receptions, since 
newlyweds tend to move more often, and 
two years for other events. 

Again, it is important to use a different list 
for each type of event. The prospective 
company party planner probably does not 
care that you can spin underground techno 
for the hippest high school in town. A 


computer makes this task a breeze. 

Song Lists 

When prospective brides call, they arc 
often looking for ideas about what song to 
use for the first or father/daughter dance. 
Again, your computer can come to the 
rescue. We make lists of the specialty 
songs that are used during all the parties we 
perform at and send these lists out if the 
client is having a hard time choosing the 
perfect music. (We added “Riviera 
Paradise” by Stevie Ray Vaughn last 
summer after it was requested as a first 


times since then.) In a future column we’ll 
look at several ways to organi ze your music 
collection. 

The ideas here aren't necessarily new. 
but you would probably be surpri sed to see 
how many DJsare sending out form letters 
with handwritten information. People like 
to deal with professionals. The computer, 
with a basic word processing program,can 
make a small company look like a big 
business. If s an affordable way to save 
you valuable time and effort. 

1 n the next issue we' 11 discuss three of the 
commercial DJ-oriented software packages 
that can make running your business almost 
automatic. J2 

Ted Gurley owns The Sound Associates, a 
division of Gurley Entertainment Corporation 
of Dallas, TX, He can be reached by computer 
on the Internet at tgurley@delphi.com, or by 
phone at (811) 429-0911. 


The response letter is something you don't want 

TO TAKE LIGHTLY. WHAT MAY BE APPROPRIATE FOR A 
YOUNG BRIDE-TO-BE MAY NOT BE TARGETED TO THE VP 
AT A COMPANY PLANNING A HOLIDAY BASH. 


lollowing tor the client to fill in with details, dance, and it’s been used several more 
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Comparing Yourself To 
Your Competition 


you post. That wav il looks like other 
people were interested in w hat you have 
to offer. 

Yet .mother wav ot celling vour card 
"out ther e” is tohaveonc by each person’s 
place setting at the event'- >ou play 

rhaps even number them on the hack, 
ami at some point in the evening have a 
drawing, (live the winner a pti/e. be it a 
T-shirt or something a hit more 


Y ou readers are the greatest! You 
have taken my offer to answer all 
written requests for information to 
heart. Since I received so many tine letters. 
1 will devote this issue's column to 
answering a few of the questions you've 
asked. 

Please note: if I haven’t yet answered 
your particular question, keep reading. I 
promise to answer each and every question, 
or, if space doesn't allow. I will respond in 
writing/via a phone call. 

My question is one of maintaining a 
professional image while trying to explain 
the difference between our company and 
the competition. What do you suggest? 

Melanie Cain, Spectrum Sound 
Entertainment, Norcross, GA 
Use testimonial letters. Lots of them. 
Show them when you meet with potential 
clients. The letters can also he used with 
your brochures or direct mail pieces. 
Additionally, they make for an equally 
effective “P.S.” on a follow-up letter; c.g. 
‘Thought you'd like to see what some of 
our satisfied clients have had to say about 
us. i 'eel free lo give any of them a call for 
further information.” 

By the way, I noticed that you did not use 
a P.S. in your letier to me. Get in the habit 
of using one. It is the most widely read part 
of any business letter! 

If you want to maintain a professional 
image, always avoid "bad mouthing" your 
competition. I would also definitely not try 
to go head-to-head on price with your 
competition. This is another no-no. In fact, 
1 avoid price discussions i I at all possible in 
a first phone conversation. But, if pressed, 
I might counter with this question: "What 
date are wc looking at?" That wav I can 
pause to make sure the date is available, 
plus it could be a diversionary tactic to gel 
the client away from price. If pressed 
further, 1 would ask, "How much have you 


budgeted for the event?" A lot of people 
(both DJs and prospective clients) might 
not be happy w ith this question, but it works 
for me. If there is no response, then I 'd try 
to get some sort of range. 

One more thought. Have you ever 
considered gi\ ing a guarantee? This can be 
risky, but if you are as good as you say you 


outrageous. (I like what Bill Veeck, the 
famous baseball promoter, once did. He 
called somebody up to home plate anil 
gave the "winner" a live cow. I haven’t 
gone that far. but 1 have given out frogs at 
a jumping contest....) 

Now, Mark, back to your card 
specifically. II you want people to 
remember you, always include your 

m * w m 


BLAINE'S BULLET 

Where do ideas come from? Personally, I beg, borrow, steal and modify 
from as many sources as I can. I read a great deal {including Mobile Beat; 
from cover to cover), listen to cassette tapes and attend as many seminars as 
time permits. My goal is to always come away with at least one idea that I 
might be able to use. If I get more than one, so much the better. 

Th is was, fortunately, the case for me when I spoke at the recent 1993 DJ 
Forum sponsored by the ADJA. One booth, in particular, that caught my 
attention was SUMORAMA! As the name implies, this is a promotion where 
clients become sumo warriors without any possibility of getting hurt. This would 
be a great "extra." For more information, contact Steve Rubenstein, Jeroo 
Entertainment Inc., (716) 242-0383 or Don Berg, Sumo Coast-To-Coast, (314) 
993-1120. 


are, it can he an important marketing 
technique. For those who are new to the 


field, this can sometimes be an effective 


door-opener. 


What makes for an effective business card? 

Mark Klatskin, llltrax Disc Jockeys, 
Lawrenceville, NJ 

My response, initially, might not be what 
you had in mind, but what's most important 
is that thebusiness card gets used, whenever 
possible. 

In the last issue, we talked about leaving 
cards with tips at restaurants and filling 
supermarket and dry cleaner racks with 
them. Here’s another tip — you’ve seen 
those flyers where you are invited to tear off 
a strip for further information. Instead of 
strips, use your business card in the same 
manner to excellent results. (Cards also 
don't get lost as easily as little strips of 
paper.) Remember to take off the liver the 
first, second and seventh card of every ten 


address. Your card did not have this 
information, making it very difficult for 
someone to writs it thov chose to do so. 

Furthermore. 1 like the use ol your KOI) 
number. This isagood way to get business 
from outside your local calling area, 
which in some cases, can be just the other 
side of town. Another, perhaps more 
important benefit, is that many potential 
brides, who are away at college, etc., and 
need to choose a l)J in their hometown 
call the ones with 8(X) lines first. But 
always include your local number. 

Blaine S. Greenfield is head of his own 
consulting firm, lilaine Greenfield 
Associates, and a professor at Bucks County 
Community College. He will answer 
written requests for information addressed 
to him at 238 Bolton Hoad, fast It indsor, 
NJ 08520. Blaine is also available as a 
consultant, trainer and speaker; call (609) 
443-3781 for further information. 
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LIGHTING 


THIS MONTH'S SPECIALS! 


DJ & SOUND GEAR 


FLASH! MTX MX-600 SAMPLING MIXER 

Coming soon from MTX, the MX-600 is the most 
full-featured DJ mixer ever! Stay tuned to this 
spate for more information... WE NOT ONLY HAVE 
WHAT'S NEW, WE HAVE WHAT'S NEXT! 


We've not only got what's new... We've got what's next! 


We stock the entire 
Martin family of lights 
and controllers, 
including the Pro 218 
intelligent fixture. Call 
for more information! 

ADJ STROBE $97.00 

High power strobe with 
mounting yoke. Remote 
control optional. 

FOG MACHINE $249.00 

Compact fog machine includes 
remote control. Many other 
foggers available! 

LYCIAN CLUBSPOT $597.00 

Portable follow spot includes 
adjustable base and gels. Great 
for koraoke! 

ADJ PI NSPOT $18.97 

Quality metal pinspot comes with 
4515 bulb and mounting yoke. 
Gels optionol. 

FOG JUICE FROM $24.95 

What good is a logger without juice? 
Available in 1 or 2.5 gallon 
containers, scented or unscenled. 

4“ READER BOARD $647.00 

This "moving message" sign is ultra 
bright and great for promotions. 
Visible from across a room. 

4-LAMP HEUCOPTER $127.00 

This high quality helicopter comes 
with 4515 bulbs and assorted color 
gels. Other sizes available! 


Zenilh Pro85IX Projector ond 

8' pull down Da-Lite screen* 

Just in time for football! 
Stand or ceiling mount optional. 

$2597.00 


Gemini PMX-12 Scratch 
Master DJ mixer 

$77.00 


MTX MX-3Q0 DJ Mixer with 16 
full seconds of sampling time, 

10 inputs, and lots of other 
features! 

$397.00 


GEMINI DS8-24 $207.00 

This compact unit has 24 seconds 
of battery backed sample 
memory! Works with any mixer. 


RAMSA WSA200 SPKR $CALL 

250W12" 2-way is lightweight 
and LOUD! The perfect speaker 
for mobile karaoke shows. 


STANTON 680EL $59.95 

Stanton 680EL heavy duty 
cartridge with two slyli. 
Perfect for Technics I200's. 


MIX 12JR SPEAKER $227.00 

Great boom for the buck! 150W, 
12" 2-way has a 10-year warranty 
and h affordable, too. 


JVC 309TAPE0ECK $217.00 

The TDW309 is a dual tape deck with 
auro reverse, music search, dual tape 
counters and pitch control. 

BBE 462 MAXIMIZER $197.00 
BBE 362 MAXIMIZER $167.00 

The BSE Sonic Maximizers will improve 
the sound of ANY sound system! 

TECHNICS RSDCl 0 DCC $CALL 

The DC10 Digital Compact Cassette 
recorder offers digital sound at a pro 
cassette deck price! Calf for info. 




STEWART PA-1800 POWER AMPLIFIER 

Tired of carrying heavy amplifiers around? The 
PA 1800 by Stewart weighs only 17 pounds, but 
con deliver 60GW per channel at 4 ohms! Coll 
for prices and info on all Stewart amplifiers. 


NUMARK 1075 MIXER $167.00 

A perfect entry-level DJ mixer, the 
rack mountable 1075 features 3 line, 

3 phono, & 1 mic input. 

270W/CHANNEL AMP $477.00 

We carry QSC, CARVER, STEWART, 
RAMSA and other pro power amplifiers 
at LOW, LOW PRICES! 

DBX 266 COMP/LIM. $247.00 

Just the thing to prevent speaker 
damage by controlling the maximum 
level of your sound system. 


TECHNICS SLOT $397.00 

The Technics Sll200mk2 is the 
industry standard DJ turntable. 
Cartridge & stylus extra. 


Sound Ideas, Inc. 3671 Karl Rd. Columbus, OH 43224 (614) 263-3720 FAX: (614) 263-1823 
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We've not only got what's new... We've got what's next! 


HOSA CT-30 SCALL 

Programmable duol CD player 
with pitch bend and instant start. 
Plays CD+G karaoke, too! 

TECHNICS SLPG34Q $127.00 

Single disc CD ployer with auto cue 
and remaining time display. Rack 
mount kit optional. 

GEMINI CDJ16 $247.00 

Rack mountable single disc 
CD ployer has wireless 
remote and pitch control. 


CD PLAYERS 


OENON DN20G0 SCALL 

Our top seller! Dual CD 
player has instant start and 
pitch bend controls. 

DENON DN2200 SCALL 

Same as above, but has CD+G 
karaoke capability with optional 
DN820 preamp. 

STANTON CD-33 SCALL 

Dual CD with joysticks for 
pilch bend and search 
functions. NEW! 
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STANTON CD-11 $CAI1 

The new CD-I I dual CD from 
Stanton nukes upgrading to 
CD's easier than ever! The CD- 
11 is the some size as a SL- 
1200 turntable, so R just drops 
into your existing comole. Top 
loading design permits quick 
access to CD's. 



SPECIAL EFFECTS 




ADI MEGASTROBE $297.00 

Our brighest strobe! This 750W 
monster is great for large dubs or 
rave parties. Several units con be 
synchronised with the optional 
remote control far even more 
power. 

MAGICMOON $447.00 

The Mogkmoon by Martin is a 
fast action effect with sound 
activated dkhroic color change 
and rotation. Lightweight but 
powerful! 



. sm mim, :m. 

QUATTRO by Martin has 4 robocolor fixtures built into 
a road case! Use alone or with any Roboscan controller. 



ADJ SPARLKE $97.00 

New from American DJ, the 
Sparkle is a moonflower 
effect that produces sharp 
beams of while light that 
rotate slowly. Looks great in 
multiples! 


Our Best Seller! 

The Denonet LA2150 Karaoke ploys all types of 
laser discs, including CD *-G! Includes wireless 
remote, key controller, and two mic inputs with 

echo. CALL FOR OUR LOW PRICE! 


MONITOR STAND $167.00 

Adjustable stood holds up to o 
20' IV. With mic holders and 
wheels. 

LASER DISC CASE $79.97 

Carpet covered plywood cose 
holds 50 12* laser disc or 

records. 

WIRELESS MIC $197.00 

Handheld wireless system 
includes a custom carrying 
cose. Great for DJ s, loo! 


CD+G DISCS FROM $24.97 

We have a huge inventory of CD+G 
karaoke software from DKK, JVC 
and more! 

DKK 3300 SYSTEM $3307.00 

Complete system indudes GO dsc 
CD+G chongcf, mixer, amplifier, and 

system controller. Call for info. 

12" DISCS FROM $47.00 

Sound Ideas stocks 1 7 karaoke 
laser discs from Pioneer, DKK, 

Sunfly and more! 


ZENESIS KZ77G CD+G KARAOKE $(ALL 

This one's got it all! The 77G is a boom-box style unit that combines a 

CD+G karaoke player, dual tape deck, and an AM/EM tuner into one 
portable unit! Also included ore 2 mic inputs with echo and a vocal 

eliminator. Hooks up to ony TV or video monitor. 
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If you don t see it here, relax... Sound Ideas has it! 

Call us for availability & pricing on mobile and club DJ gear * Karaoke equipment - Home 
theatre syslems - Lighting equipment - Pro synthesizers & keyboards - MIDI drum 
machines & samplers - All types of pro sound gear - AND MUCH MORE! 


SOUND 
IDEAS, INC. 


MAJOR CREDIT 


TOLL-FREE ORDER HOTLINE! 


CARDS 



SHIPPED 
WITHIN 24 hrs 


Sound Ideas, Inc 3671 Karl Rd. Columbus, OH 43224 (614) 263-3720 FAX: (614) 263-1823 
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Advertise in Mobile Beat’s SHOWCASE! GREAT RATES for dealers and DJs is just S25 Per Column Inch (13/4' wide by 1" high) Payment must accompany 
order. Deadline for December/January issue Is October 22. For more information or to place your ad with Visa or Mastercard call 716*385*9920. 



DJ SUPPLIES 


DIST. 


DJ DISTRIBUTORS 


"Moke us your last call - Well beat the price !" 

Pioneer & Nikkodo Karaoke * Gemini • Stanton • Gem • Samson • Ness 

Lineartech • American DJ • Denon • MTX • Nady 
TPR Lighting • Martin / Lampo • Laservision * Lightcraft • Knight • Furman 

Ecler • Bi Amp • Grundorf • Meteor • Genesis • Crest 

MOST ORDERS SHIPPED WITHIN 48 HOURS! 

P.O. Box 45, Williamstown, NJ 08094 

1 -609-232-6222 


CALL TO GET ON OUR 
MAILING LIST! 


VINYL! 


Why pay more for the same music? 
7' VINYL IS STILL AVAILABLE! 
Over 90% of the Billboard Top 20 - 

Available on 7" 

197 of Mobile Beat's Top 200 have 
been available on 7" vinyl 

»VE GET THE HITS FIRST i GET THEM TO YOU 
FASTEST & CHEAPEST! 

Dames!* 43s- S1.3S each Imaorl 43s S4 39 each 
Send lor monthly lisl iVwekty ifd jies i 

Or Fax 24 Hours a Day: 703-556-0439 



Music Management Service, Inc. 

1446 Emerson Avenue * McLean, VA 22101 


THOUSANDS OF 




Wc have the songs you need for weddings, graduations, birthdays, reunions or 
any special occasion - - Available how YOU want it-*on CD. cassette, or 45 rpm records. 

These hits from the 1940’s to the 1990’s are the original versions by the original artists. We feature all 
types of music including many hard to find titles so you can fill all those special requests. 

Call, write or FAX for TREK I),I CATALOG 

AMERICAN PIE • P.O. BOX 66455-MB • [.OS ANGELES, CA 9IHI66 
Phone (310) 821-4005 Fax (310) 823-3389 




* FAST! 

RELIABLE SERVICE!** 


& 


DISC JOCKEY 

INSURANCE PROGRAM 


800-486-0030 

Ask for Jim Kingston or Carol Bird 
Provides: 

$1,000,000 - Liability 

$5,000 - Equipment coverage 
Optionol Limits Available 
Premium $525® Year 
Insurance Co. Rating A+15 


BUSINESS OPPORTUNITY OR JUST 0 GREAT TOY!!! 

HARDLY USED FACTORY DEMO RECORDABLE CD PLAYER (ONE ONLY) 

PRICED TO SELL UNDER $4000! 

CALL MOBILE BEAT AT 716 - 385-9932 FOB MORE INFORMATION 


MARTIN • ROBOSCAN • COEMAR • CLAY PAKY • LASERVISION • CELCO • NESS/0FTEC • AMERICAN DJ • PROGRAM SISTEM 


IMOUVEAU LIGHTING 


LEASING 

AVAILABLE! 


jt-isk 


Intelligent Lighting • Special Effects • Lasers 
Foggers • Cases • Lamps • Audio Systems 

"WE BUY RIGHT SO YOU PAY LESS" 
VISIT OUR HI-TECH SHOWROOM 


CALL FOR FREE CATALOG 800-243-9797 
IN NEW YORK CALL (516) 293-0075 
NEW VIDEO CATALOG 
NOW AVAILABLE - $9.95 


• DESIGN • SALES • INSTALLATIONS • SERVICE * EXPORT * 

LIGHTCRAFT • JEM FOGGERS * SOUNDTECH • GRUNDORF • KNIGHT • GEMINI • STANTON • NSI • GEM SOUND 




















































































DJ Training Tool 



Indcpth 
75 minute 

E m rogum 
<k s the 
secrets to 
fianinea successful 
independent Mobile Dj Business, 

The Video Gold* to 

Earning Money ai a 
Mobile Pile Jocfccr 


This video coven all the basics of 
the business with needle-sharp 
preciseness.,.! wealth of information 
and advice. * -Mobile Beat Magatme- 


$1015 Call for FREE Info: 

♦ »skH 1-800* MS'0000 

YIWMCiAiaOd Outpost DJ Video Pto&diow 
btfJMjujSti PO Box 424 

Ottru^ ComnucLNY 11725-0(24 


1.000 WATTS. ONLY 13 POUNDS 


Modi* 800-SfM digital pemtr amp offers 500 
wattt/CH nto 4 oJims ard 275 watts/CH mlo 
8 ohm speakers Eilrtmily compact and light, 
3,5* high, T B" deep and only 11 pounds 



AFFORDABLE, RELIABLE. NIGH QUALITY DIGITAL 
POWER, SATISFACTION GUARANTEED FROM; 
ELECTRO FORCE CORR For man Iota call: 
727 OAKSTONE WAV (SOD) 227-4445 

ANAHEIM. CA 9280$ (714)774-356$ 


MOVING? 

Don’t Miss 
A Beat! 


Clip or copy your 
current address label 
and send it to us with 
your new address - 
We’ll do the rest. 

Mail to: Mobile Beat, 
Subscription Dept, 
P.O. Box 309, 

East Rochester, NY 
14445 



Your search for 



is over! 

We've got thousands and 
thousands of 45 RPM titles 
from the 50’s to the present. 
All new & original hit versions! 

NEW LOW PRICES! 
NEW CD IMPORTSI 
TODAY’S HIT SINGLES 

WRITE OR PHONE FOR OUR NEW, FREE CATALOG! 



9 HITS 


P.O. BOX 365M * BELLMAWR, NEW JERSEY • 08099 

VISA & MASTERCARD • (609) 8- 45 HITS 




ESSENTIAL WIDDING MUSIC NOW ON CD! 


// 


A SONG FOR MY SON 


by Mikki Viereck 


If your specialty is wedding*, you need [fan 
* m your library \ Smy, lor M) Sun is the 
perfect counterpart to 'Daddy's Little Girt,” 
Produced b) talented sinpetAong^riln (and 


\m I \ 11 iu n u\ 

Till HUMI NIIUW 


TO ORDER: 


motherl MiLki Vicreck especially for those occasiuns when a groom's mom 
wauls to dance * ith her son Hundreds ut Dh have picked up this sentimental 
ballad on cassette Non it's mailable on CD for just S7.IV (plus Uh\ 

Send 57.99 for each CD plus $2 S'H' (MY Slate Residents add 8% Sales Tail along with Name. Shipping Address and Phone Number to: 

Spinnin’ Pro DJ Products - P.O. Box 5 * East Rochester ■ NY * 14445 
***MAIL ORDERS ONLY ALLOW 4 to 5 WEEKS FOR DELIVERY *** 

Write for our FREE catalog of other CDs and Items for Pro DJs 



BOBBY MORGANSTEfN PRODUCTIONS PRESENTS 

THE COMPLETE CD SERIES 

PRODUCED BY DISC JOCKEYS FOP DISC JOCKEYS 



C01 


THE COMPLETE 
JEWISH PARTY CD 




THE COMPLETE NOVELTY 
AND PARTY THEME CD 




THE COMPLETE 
TRADITIONAL PARTY CD 




THE COMPLETE 
SPECIALTY PARTY CD 


FOR BAR/RAT MIT IV AH; 

1, Candle-Lighting Mod lay 

2. Long Horn Medley (instrumental) 
3* Long Horn Modloy (Vocal) 

4. Hava Nugllah 

5. Dayana 

0. David Moloch Y*srael 
7* Tiena-Tiena 

FOR WEDDINGS: 

Processional* 

6. Dodi LI 

9. £r»v She' Shoihanlm 

Recessional* 

10, Simon Toy and Mftwl Toy 

11, Chos'ri Kilo Mizol Tov 
Crowning Ceremony 

12, Merlnka 
Hprai 

13, Qteh Shalom 

14, Shod Hora Medley 

Israeli Dane*! 

15, Moyim Mnyim 

14. Ya*h 


THE COMPLETE 
LATIN PARTY CD 


MERENGUE 


NOVELTY BONDS 

1, Rap Goat 

2 Na Nn, H#y Hoy. Kill Him Goodbye - 
chorus 

3. Lind of 1.000 Dm cam - chorus 

4. Rock M 1 Roll Pad M 
0 Minion Impossible Thomn 
0. Jeopardy Clock 
7. Reveille 

5. Vnkoty Sax 

NOVELTY SOUND IffICTfi 

9. Siren 

10. e«u 

11. Bmk»t 

12. Gong 

13. Laugh Irak 

14. Applause 

15. Applause, with whistle 

16. Rim Shot 

17. Drum Roll (15 second*! 

18. Long Drum Roll (t>Q seconds! 

NOVELTY DANCES 
10. Square Dane* 

20. Teton Mountain Stomp 

21. Hula - Aloha Oa 

22. Mexican Hat Danca 

23. Can-Cm 

24. Fiona Party Lino (Pizia Thome 
2b Umbo Medley 

(Umbo Rook. Tequila, Iko-lko) 





BIRTHDAY 

1, Happy Birthday |trad!1 tonal, vocal! 

y Happy MmriM.iy (tradiiibfittJ. (miro ) 

3. Happy Hirthdoy (awing, vocah 
4 Happy Birthday (swing. Instrumental! 
5. Happy Birthday (funky 

ANNIVERSARY 

6 Armlv«ftaty Song 

7 Anniversary Walt; 

B Happy Ann l van ary 

WEDUINQS 

Processionals 

9 Pachelbel'a Canon *m D 

10 Trumpet Voluntary 

11 Her# Coma* The Unde 

RacaaaJonal 

12 MancUsoohn'i Wadding March 
13. Simon Tov A Misai Tov (vocal) 

Parental Dunce* 

14 Daddy • UMia Girl (vocal) 

15, Dlddy a Lillie Girl (Instrumental) 

16, Sunrise, Sun*at (vocal! 

17, Sundae, Sun*at | instrumental! 

Cake 

IB Cut in* Cam (traditional, vocal} 

1B Cut Hie Cake (traditional, mstru } 

2D, Cut the Cak* (awing. ini1rum«ni*h 
21. Cut the Cak* 'funky intirumeniai) 



1. Cornpadi«< Pedro Jua n 

2. Merergue Pol Tren 

MAMBO 

3. Mamba Jambo 

SAMOA 

4. Samba Pa T« 

5 . A rolicidode 

TANGO 

6. La Composite 

RHUMBA 

T. Baiame Mucho 
0, Miami Beach Rhumba 

CHA CHA 

9. Cherry Pink & Apple Blossom 

10, Oy Como V* 

SALSA 

11, Maria Carvarvle* 

12, 5qu vOclTc 

CUMBIA 

13, flbacon 

DOSSA NOVA 

14. Du sal in ado 

LAMBADA 

15. Lambada 

CONQA 

16. Conga Linn Medley (Hoi Hut Hot, 
Everybody Salsa & Percussion Jam! 

CALYPSO 

17. Jamaica farewell 
IB. Dayo 


GRAND ENTRANCE THEMES 

26. Space, 2DQ1 Space Odyssey 

27. TV, 26th Century Fo« 

28. Olympic*; Olympic* Theme 

29. Sports Widf World of Sport ■ 

36, Baseball. Taka M* Out to the Baiigemo 

31. Carnival. Glndinlor* March 

32. Cttcui; Over The Waves 

33. Surfing; Hawaii Flu«-0 

34. Money Dynasty Thame 

35. Broadway; Broadway Medley 
(Thai'a Entertainment, Hooray For 
Hollywood There's No Business 
Like Show Guain***, Give My 
Regards To Broadway, Cabaret; 

36- MarcfJ Gras Medley: 

(When The Saints, Way Down 
Yonder, Muskrat Ramble) 

37, Politics: Hail to the Chief 

3a Military Star* and Stnpee Forever 

3D Candy Ctrl: Candy Man 

46. Graduation Pomp and Circumstance 

41. Camp; Hello Mudda, Hello Fedda 

42. ShipfCrwte: Obligin'* island 

43. Ileauty; Miss America 

MUMMERS 

44. Golden Slippers 

45 If My Friends Could Sea Me Now 

46 Alabama Jubilee 

47, Pennsylvania Polka 

46, Baby Face 

49, Four Leal Clover 

50, Mummer's Medley (Golden Suppers, 
Alabama Jubilee, It My Friends 
Could Sea Me Now) 


TRADITIONAL DANCES 
Welti 

22. Edelweiss 
Foxtrot 

?3 rif flu Seeing You 

Jitterbug 

24. Opus One 

Swing 

25. American Band stand 
Continental 

26 Night Train 

ETHNIC DANCES 
Irlafi 

27, Irish Jig Medley (Irish Washerwoman, 
McNamara's Band Gary Owen) 

Polish 

78. Beer Barrel Polka 

29. Kochany Mazurka (or OderekI 

30. Dollar Dance Hoiks 
Italian 

31. Tarantena 

Or* a k 

32. 2orbe Th* Greek 

33. Miserlou 

Jewish 

34. To Ufa - Mora (Inalrurnental) 

36. Happy Gar Milrvah (vocal! 

36 Happy Out MUjvah (vocal! 

TRADITIONAL PRESENTATION 
BACKGROUND MUSIC 

37. That's Whal Friends Are For (lust j 
36 Memory [instrumental} 



SPECIALTY DANCES 

1. upper iwlth drum toil Intro) 

2, Chicken Dance (spewd up version) 

3 Chicken Dance InlernatiOiisf with tartoue 
ethnic promenades (The Original„ 

Beer Barrel Puls# Mexican Hal Dane*, 
lush Jig, TaranleJie 
Have Nsgitah) 

4 Allay Cai (speed up venslonl 
6. Electric 5lkle 

(speed up version) 

6 Party Tram Medley (ft My 
FnarkJt Could Sea Me Nuw; 

Happy Days Are Hera Agam. 

Can turn.* Here 1 Ccrma, 

Whan The B-alnta Go 
Marching in. Hay Look MaOver; 

Me.l, Hail, The Gang * Aji Here; 

When The Bainti Go Marching Inj 

7 Bunny Hop 

6 Mohay Pokey (Funky Vertion) 

9 Hnkey Pokey (Thrash Version! 

10 Brlsfol llcxmfi 
11. Charleston 

12 New York, New York |ln*truiT^rnlel Una 
Pence Beat) 

13 Chorut Line 

14 Coltoneyed Joei^colllsche |cen*«red| 
by Isaac Paylcm 6weat* 

16 Cot l on eyed Joe/Sc 01 tlsche (unc en sored) 
by Isaac Payton Sweats 
16 Bedy Dance 



BALLROOM SPECIALTIES 
Jan Weill 

1 7 ftoftMdey My Prince Wnl Come 
Classical Waiti 
16 Blue Danube 
Che Cha 
19 Tea For Two 
Fas Trot 

70 Begin Th# Oegivin* 

Boeva Neva 

21 Girl f rejm I panama 


WHEN ORDERING PLEASE DESIGNA TE 
BY NUMBER A TITLE CO** S£L£CFf 0. 
ADD $3 - FOR SHIPPING A HANDLING 

If tittering mot* man 5 CD i pM*t« add an 
additional 1 per CD for Shipping & Handling 

PA Hoidwtt add 6% tolai Car 

Philadelphia R*t<danfci add 7% un Lai 

CALL (215) 947-6935 

FOB MAIL ORDERS MAKE CHECK PAYABLE 10 
BOBBY MORGANS!EIN PRODUCTIONS 
1 m Wnttlsheaf Rd Nunllngdtin Valley. FA 1900* 











































































































© MIXERS/AMPS 
© TURNTABLES 
© CD PLAYERS 
• SPEAKERS / LIGHTING 
© ACCESSORIES 


CALL TODAY FOR 
A FREE CATALOG 


EVERYTHING FOR THE PROFESSIONAL D.J. 


-J DISC JOCKEY 12" & SPECIALTY MUSIC g 



O STOCKING MOST D.J. REMIX SERVICES u> 


3751 HARLEM RD., BUFFALO, N.Y. 14215 
716-832-7957 FAX 716-832-2271 


MOBILE DJ SOFTWARE 


FREE DEMO DISK or 

Download From BBS 

Jo Jo Pineau Entertainment 

5812 Bellamah NE, Dept. 3, Albuquerque, NM 87110 


505-255-5555 (voice] 
505-255-5521 (data) 



UNLIMITED SOUND AND LIGHTING 





TO ORDERIII 

Send cNkIc or f ncme i v order Ocoac BAner T/A 
Uhl Bench's Vanity. 207 E WM $ 
ShhrMmn, Plnnijtvrta 17P11 


MattcrC 


3 





Cat 

SiH 


OVrsOE U&A AO UH 
PHUAKlPH* RCSOEK’S 
*£> IH USC TAX 


m 

lC 00 


TOTAL 

A. ■ W**4i Fb Datvwy 


THE 111 HEW HIND BENDER’S DISC JOCKEY GUIDE BOOK! 

(EASY TO USE ) 

• The only gu de book, that will trasn you to become a successful 
Independent specialty or variety D.sc Jockey 

• For Hie beginner and already professional Disc Jockey 

• Music store owners - that want lo serve professional DJ Y 

• Nits dub owners - who want lo have the best dance music in their clubs. 

• Dance music collectors 

• Indudes over 3,700 of the moat requested dance songs from 1941 through 
1991, 50 years of dance music, in all categories. 

* Luted ApfiabMaity by Artel * Rattf 

* Cttagoriad * Y*r 

* Beits Par Minute • Contracts 

* Wadding Formsts * Special Occasion Songs 

* Hobday Songs * *pn» 30 Non Dane* Songs 

* Traditional Songs 

• Whit you need to know about variety D.J's and specialty D J 's 

* Getting Stoned * Good Selling Points 

* Show CciKraca * Wedding Fomali 

' * Pncmg of S bum * St<pBy=Siep Pfoeed-rw tor Cuing 

* Loam b do al Types of SuccewU Sum £ Mu wig Music 
■ $ EARN EXTRA CASH % 

* Leim the secrets to laving a fun £ profitoN* career as i Disc Jocxeyi 

* AJ ntrma&on OOnhed Ton rry ewn nusc cotodjon £ pal exp/ena, D X Don Biner. 


1-800-899-1740 or 717-730-0713 


Your DJ Toy Store 


DJs helping DJs! 

The only company 
dedicated to DJs!! 


Great Price 
Great Products 
Great FREE Advice 

FREE CATALOG! 
(314) 781-3665 


NOW AVAILABLE ON CD! 



the "AMERICAN GRAFFITTI " 

SOUNDTRACK < JUST $24.00 

THE PARTY MIX CD 12 Must-Have All Original 
Party Medleys on 1 CD! Includes: The Grease 
Megamix • Swing The Mood '91 • Tight Fit’s Back 
To The Sixties parts 1&2 (without DJ) • Stars On 
45’s Beatles Medley • Black Box Megamix • Snap • 
Technotronic, AND MORE! 

$24 plus $3 S/H ($7.50 if C.O.D) - Check / Money 
Order / C.O.D / Visa / MasterCard 

NOW WITH ULTRA FAST DELIVERY! 


Send or call for free Catalog of Rare Import CDs & Remix CDs!. 

Check out our new Toll Free # 1-800-569-2475 


MUSICALLY YOURS of New York 


64 Sunny Brook Circle, Highland, NY 12528 



SUMO WRESTLING SUITS 

314-993-1120 

FROM 

“SUMO COAST TO COAST” 

NEW IMPROVED DESIGN 
CALL FOR DETAILS 


WANTED: 

Information on 
“Murray The K’s 
Disco On Wheels” 
< ’all Mobile Beat 
716 - 385-9920 


60 SHOWCASE 


Mobile Beat 
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Pawprlnt Syittnu, Inc. 



Th« 8*«t In D4< Equipment 

C.aZJ us for Grwoi on 


MTX/Sound craftsmen, 
Ashly, Crest, Klipsh, PAS, 
Numark, Audio Technica, 
A KG, USA Cases & More. . 

1 - 800 - 453-5505 


f U 1 S Hi 




A ,c r *j< ft 
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ADVERTISE 

IN THE MOBILE BEAT SHOWCASE 

DECEMBER/JANUARY DEADLINE: 10/22/93 


KARAOKE WORLD 

132 Brentwood Drive, So. San Francisco, CA 94080 

Tel: (415] 952*4952 
(800) 972*7617 (orders only) 

"Special Discount to KJs" 


PHANTOM ENTERPRISES 
KARAOKE/DJ EQUIPMENT 

SPECIALS 

KARAOKE LASER DISCS.S65.00 

13* MONITOR/RECEIVER..-.$235.00 

CARPETED CD CASE (200).$95.00 

COUNTRY CD+G KARAOKE.$29.95 

GEMINI VH1S0 WIRELESS.$195.00 

FOUR HEAD HELICOPTER.$125.00 

FOG MACHINE WITH REMOTE. $215.00' 
GEMINI MIXER W/SAMPLER.$387.00 

( 717 ) 258-4401 



“S^ent ’TKtutaqen" - DJ SOFTWARE 



Complete Bookkeeping, order entry, mail merge, 
marketing system and "AudioFilo*' ivninl Tiling Kyat cm 
with custom music lists, It PM counter and more! 

** USER FRIENDLY POINT & CLICK TECHNO I ,OGY 

WINDOWS COMPATIBLE ** 

FREE FULL FUNCTIONINQ DEMO 
CALL NOW (508) 580-0214 


or write to: SOFTWARE, The Boston Party Makers, Suite 215,1280-A Belmont Street, Brockton, MA 02401 
VISA MC AMEX or Check $175 IBM 286/386/486 & 100% compaltbles with 2 meg RAM 



karaoke warehouse 

PRESENTS AN EXCLUSIVE: THE 

HITACHI KARAOKE PLAYER AK - G88 



with the following features 


6 Disc Magazine plus 1 
Disc Changer which will 
program up to 12 songs 
in advance of play. 

Built in Power 
Amp (20 watts per 
channel). 

A Line input 
so multiple 
players can be 
used. 

9 Step Digital Key 
Control (true 
Digital with no 
pause) 

CDG with 
RCA jacks to 
your TV. 

Two 
Hitachi 
mics at no 

extra cost. 

Digital Surround DSP 
(Hall, Stage, and Game 
modes) 

Vocal reducer for 
audio CD’s. 

2 Mic. Jacks 
with indiv. 
controls, 

6 Built in Party 
Games such as 
Race, lime. Cards 
and Bingo. 

Wireless 

remote 

control. 

Digital 
Echo (true 
Digital) 


Because the AK-G88 has a built-in power amp, key/echo controls, and mic 
inputs, now everybody can have an inexpensive high quality Karaoke system 
for use in the home or for KJ/DJ events. And Hitachi is a name you can rely on. 


AK-G88 Special Introductory Price: $599 AK-G88 and full software set: CALL 
Call KARAOKE WAREHOUSE for dealer and distributor pricing at 614-459-0645. 

HITACHI AND ALL EQUIPMENT NEW DIRECT FROM MFG.; C.O.D.: CERTIFIED/CASHIERS CHECKS OR MONEY ORDERS; OHIO ORDERS. ADD SALES TAX 
UNLESS A VALID OHIO STATE TAX RESALE 9 IS AVAILABLE; SHIPPING. INS., HANDLINO. EXTRA; TO PLACE AN ORDER CALL *14-459-0645 OR FAX 6H4SJ 
0646; ORDERS FIUEO SUBJECT TO STOCK AVAILABILITY. AUTHORIZED DISTRIBUTOR FOR OKKARAOKE. NIKKODO HITACHI S JVC. 


Mobile Beat 
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Disc Jockey 
Sound & Lighting 
Equipment Wholesale 

Call us with your best price! 

800 - 336-1185 

local call 508-584-8255 

ELECTRONIC 

BARGAINS 

SUPERSTORE! 

Free Catalog 


as 

MIX 

DEMON 

$T4NtON 

UNEARIKH 

DttAWXE 

DENONfl 

UTTlfUTE 

We Will 


OSC GEMINI 

SAMSON PYRAMID 
TECHNICS SUPffiPRO 
AMERICAN DJ MESS 
STAGES (NIGHT 
PIONEER NKKOOO 
VOCOMOIWN H05A 
SPACETECH SINGING MACHINE 

Not Be Undersold! 


Visit our DJ 
SUPERSTORE! 

Electronic Bargains 

970 Montallo St (Rt. 28) - Brockton, MA 

fax - 508-586-2488 


FALL SPECIALS 

80 WATT STROBE 
W/ REMOTE..$109.00 


SINGLE PINSPOT 
W/LAMP..S 17.25 

SINGLE OSCILLATOR 
W/LAMP 

& RED LENS..$37.70 

8 CHANNEL POWER 
PANEL..$33.75 

CALL OR WRITE FOR A 
FREE CATALOG 

GREAT PRICES ON SOUND 
AND LIGHTING EFFECTS 

CAPITOL SIGHTS & SOUNDS, INC. 
1044 SOUTH HIGH STREET 
COLUMBUS, OHIO 43206 


>v 


V 


(800) 473-4037 
(614) 444-7676 










PRODUCTS & SERVICES FOR THE PRO DJ 





CD MAXI & VINYL SINGLES REPLACE OLD WORN 
COMPILATION CD'S UPGRADE LIBRARY TO CD'S 

GREAT SPECIALS &SALES DJ START UP LIBRARY 
DJ REFERENCE LIBRARY MONTHLY MUSIC UPDATES 


(800) 934-9749 
SALES & CUSTOMER 
SERVICE 


(215) 631-1779 
BUSINESS OFFICE 


VISA 



ROTATIONS 1012 NORTHRIDGE DRIVE NORRISTOWN. I‘A 19403 



DON’T MISS A BEAT • SUBSCRIBE TODAY! 
CALL THE MOBILE BEAT SUBSCRIPTION HOTLINE 

800 - 836-9355 



Karaoke Specialties 
Tee Shirts, Tank Tops 
Button, Magnets, 
Keychains 
Original Designs 
Created for the Karaoke Buff 


Limelight Music 206-351-0635 





Buy Direct 
Free Catalog 
SOO-544-4B9B 


Remote Fog Machine -1000 Watt - $235.00 
Fog Juice - Scented / Unscented / Water Base - $18 Gal. 

Metal Pin Spot with Bulb - $16.50 
U.L. Pinspot with Bulb - $21.00 
16' Ropelights - $20.00 
Double Derby - 20 Lenses - $460.00 
Derby -10 Lenses - $375.00 
15 Amp - 8 Switch - A/C Power Panel - $32.00 
50 Watt Pro Strobe W/Remote - $90.00 
12" Mirror Ball - $28.50 

Bulbs: 4515 - $3.50 / EVD - $12.00 / EHJ - $6.60 / 64514 - $15.00 


We Export! 

We Ship UPS! 
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WE NEED DJ's 


HUGE DJ NETWORK LOOKING 
FOR QUALIFIED DJ's TO 
EXPAND WORKING AREA! 

NJ, NY, NYC, LI, CONN. 

! WE DO THE WORK AND YOU 

DO THE PARTES! 

CALI fOR APPLICATION 

(201) 533-0886 


THE ENTERTAINER 

MOBIL! DJ SOFTWARE 

THE ENTER! AIMER ms designed 
! & lested by DJs whq need to mairita i n !hei r events, 
prospective customers, expenses ar d music library with 
ease! 

: M-jft you can do )us! that, using IN 10 How ng featuces. 

* Desigr^riint contract party pNr.nefs invoices, quotes 

* Copy previous.cuslcmef informal lor rew dale 

* Unlimited oomrienls lot OJs and customers 

* Del m your pricing structure lor quotes 

* Track mileage lor events and expanses 

* Mu lip e data base research irct’Kids 
■ Schedule / Unschedule events 

* Report ol insent contract: 

* Accounts receivable * Past due contract 

* Print & sava ired ions for each t vt-ni 

* MailrnergetfHni letter capabilities 

* Create your own reports 

* Free tschn cal support * IBM Compatible 

Call for 3# day free (rial! 
703-803-7372 


COMPACT DISCS etc. 

THE Source for DJs 

Every Type of Music* 
Mosl Formats 

At or Near Wholesale Prices 

Over 3000 Compilation CDs 
Equipment Also Available 
Call with Artists & Titles or 
Make & Model, 10AM-6PM EST 

201 - 731-5290 

or send to A.V.C., 6K Llewelyn Avc. 
West Orange, NJ 07052 



WRITE FOR FREE 
QUARTERLY TIP-SHEET/ 
CATALOG 
•LATEST RELEASES 
•TOP COMPILATIONS 
Write: DJ CONNECTION, 
LAKESHORE RECORDS 
905 MONROE AVE 
ROCHESTER, NY 14620 


MAKE THE 

MOST OF 
A BAD 
SITUATION! 

When you have a gig that 
goes right down the tubes 
* We want to know about 
it! Drop a line describing 
your worst DJ/KJ 
experiences to Horror 
Stories, C/O Mobile Beat 
Magazine, P.O. Box 309, 
East Rochester, NY 14445 
Or fax 716*385*3637 





7 7 Kennedy Drive - North Chetmalord* MA 01063 

(506) 231*1226 


This hand held 
computer will tell you 
exactly how fast any 
song is (BPM) with 
99.5% accuracy in 
under 5 seconds. 
The Time Machine 
requires only one 
9 volt battery. It Is 
convenient, simple 
to use and reliable. 

$95 + Shipping 

I Call for more info 


YOUR CAR ALSO DESERVES 

A GREAT SOUND SYSTEM 
AND TO GET IT WHOLESALE!!! 

All the 'l’op Brands of Car Stereos, Car Alarms, 
Radar Detectors, Kicker Boxes, Neon Glow Kits, & More... 

"FULL MANUFACTURERS WARRANTY" 

CALL US TO COMPARE PRICES! 

Have Make & Mode! Number Ready 

BUYER'S ASSOCIATES 

FOR ORDERS CAU4800) 889-5139 CUSTOMER SERVICE: (3011 572-8000 


CHARTMASTERS' 

ROCK100 


by 

Jim Quirin & Barry Cohen 

The Authoritative Ranking of Each 
Year's Most Popular Recordings 


• Top 100 Single 

Records (19W-1991) 

• Based on Billboard 

Weekly Charts 

• Title, Artist, Label 

for Each Song 



Complete Title 
& Artist Index 
Special 

‘Collector's Edition* 
$12.95 per copy 
plus $2.00 S/H 


Mail to: Chartmasters, P.O. Box 1264 
Covington, tA70434 


Wholesale/ Ratal] Book or Record Store* 

□ Check here to Inquire about special quantity discounts! 


Canadian orders add 10% (U.S. Funds) 
Louisiana residents add 4% State Sales Tax 


ATTN; Mobile DJs & KJs 

IftCfooift your revanuo* with our Coop 
Nolionol TV Ad Campaign For only 
$25 per month! Coll 91 9*760-1 380 
For Affiliate Us! and Ad C opy 

tRCII/IIY8 AnQf*07 AOf08ni0n/l AyfliJOr 1 ! 

KARAOKE AMERICA 

DJ's VIDEO 
Guide />A 

To *' 

Weddings 

tarn from $300 - SBOO a show as 
a wadding DJ - Everything you 
need to know to sell, book and run 
weddings, the complete guide! 
Boston's best DJs give you all the 
tips and information you'll need to 
run a successful wedding. Nothing 
Is left out. 

$29.95 each + $5 S/H - COD, 
MO, Check, Visa, MC 
617-861-3685 

Other available videos era: 

"DJ lng lor Fun and Profit", 
$28.85 + &$ s/h. 

An introductory guide to DJ'Ing. 

"the DJ s Guide to Making Money 
with Video' 1 , $ 19.8b 4- $b s/h. 
Everything you need to know to 
use camcorders in your 
OJ business. 

SHOWCASE VIDEO 
62 GARFIELD AVE 
HYDE PARK, MA 02136 
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BOBBY MORGANSTEIN 


PRESENTS: 



ATTENTION CO DISC JOCKEYS 


Convert your 45's, 12" records, selected album cuts, cassette tapes and 
other existing formats onto a blank CD for your Broadcasting & Private 
Performance use only: 

• Up to 60 minutes of your music per CD 

• Create your own order of music you want played 

• Transfer your out of print music onto CD 

• Consolidate selected cuts from various sources to 
conserve space 

• Sound enhancement technology available 
(Eliminate scratches & unwanted noises) 

Call Third Story Recording Studio 

1 -800-497-DISK (3475) 

fn business since 1979 

Third Story Recording Studio is simply a transfer house. We lake your existing music formal and 
convert it to a CD format. We do not make glass masters for duplication or multiple copies. 
Customers are responsible for applicable royalties. 


THE BEST BUYS ARE ALWAYS IN THE 

MOBILE BEAT SHOWCASE! 


DISPLAY ADVERTISER INDEX 

Abracadabra - 10. 39 
American DJ Supply - 37 r RC 
Ashly Audio -12 
Audio Climax - 21 
Brandywine Printing -7 
Cantek-Metatron - 38 
Celebrity Sing-Along - 71 
Colorado Sound & Light - 38 
CDX - 28 
Community - 9 
DJ Supply -15 
Denon- 13, 17 
Eclipse - 48 

Entertainment Marketing - 70 

Entertainment Resources - 32 

Entertainment Supply - 35 

Gem Sound - 34 

Gemini - 83 

Grundorf - 44 

Hi Tech - 81 

Hosa Technologies - 19 

Hot Hits - 16 

Island Cases - 27 

Island Sound * 20 

Jewish Party Video - 16 

KL3 -45 

Karaoke Atlanta - 73 
Lightcraft - 41 
Lineartech - 8 
Lorio/Ross -70 
Microlase - 49 
MTX - 5 

Ness - 29, 31, 33 
Numark Ind. - IFC 
Pro Sound - 77 
Pro Sing-Along - 69 
Remix Warehouse - 30 
Robotic Boxing - 53 
Sherman Specialties - 51 
Sound Ideas - 56, 57 
Soundtech - 4 
Spinnin' 2000 - 34 
Stanton - 23 
Three D Direct - 73 
Trace man - 39, 41, 43 
Unique Music - 26 
Uni venture - 11 
Universal Trusses - 44 
Upstairs Records - 51 
Wolfram - 26 



r (f your equipment ^ 
isn't wearing <§tage<§ cases, 
it might as well be 
v NakedMl 


Equipment Cases For Professionals 


RACK MODULES 


Musicians, DJ’s and KJ’s 

When you take your equipment on the road you 
need the best protection available. Custom built 
StageS Equipment cases are designed to withstand 
the demands of the professional entertainer, Only the 
best components and fittings are used in their 
manufacture to provide maximum protection with 
I minimum expense. Each so id wood case is 
||K|g covered with AMPFAB material for iow 
Bh| maintenance and top durability. When you 
mP bought your equipment you picked the 
WB Bp ■ best, why settle for less in your road cases? 

iBBi Custom Designs and Rush Orders 

Available - Call 508-674-4004 
for information and Catalogue 


CUSTOM 

COMBO 

RACKS 


CUSTOM DJ COFFINS 

mmm 


Tel: 800-334-8625 For Your Nearest Authorized Dealer Fax: 508-676-9090 
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Karaoke Explosion i 


i 



Starr Karaoke 

Authorized Dealer tor DK Karaoke Inc. 
The Leader in Sing-Along Entertaimment 


( 



■ 




OKKaraoke 


Early Bird Year-End Blow-Outs! 


DKK200P CD(; Player by Sony 




Perfect add-on player to any 
DJ system ♦ rapid cue-up 
time ♦ //# uIti-function timer 
♦ one-touch access remote 
control! ♦ much more! 


when you purchase a full set of 75 DKKaraoke CD+G’s 



JVC XLGM800 CD+G Multi Changer 


6-Disc Magazine Loaded 

♦ two mic inputs ♦ digital 
key control ♦ digital echo 

♦ vocal masking ♦ more! 



Save early! Save big! Hardware/Software^ombos 

DKK200 CDG Player & 20 CD+G Discs 


J l CXLGM800Multi Changer & 20 CD+G Discs 



m 


NIKKDDO 

Alt thr H krrli fcr 4 r 



JVC 


SountlTfttJi 



DKKaraoke 

FfW Ifmiilrt Jfi Afang t 


Ofl piorvieen 


Call 708-530-SONG (Ask for ext. 20) 

Note: These prices good while large (but limited) quantities last. Order early! 










































GREG POWERS 

ENTERTAINMENT 

901 Portland Rd. Saco, Me 04072 
207 282-3783 



We have one of the largest inventories 
of Karaoke Laser discs on the East Coast 

• Tip Top • Sun Fly • Pioneer • Space Tech • Vocomotion • Nikkodo • Imager 


Great selection - Excellent prices 



i 


m 




NIKKQDC 

(AliOU iTSMNI 


• DK Karaoke • JVC • Nikkodo ^Karaoke 


T w 


inrrrf«inin<fi 



MasterCard 




New Nikkodo Country in stock! 

Coming Soon: 

New Vol. 3-4 Comedy Karaoke • Vol. 4-5 Sunfly 

Visa • Mastercard ■ Amex - Discover gladly accepted 

DEALER INQUIRIES WELCOME 


207 - 282-3783 


CD+Gs 


1 


visa 

f 



DJs! This CD says PARTY! 


Jukebox Special . THE H I XTcompilation disc of the most requested party songs. 
NOT A REMAKE! 1 otally new, digital, copyrighted arrangements with effects: 
Happy Birthday, The Stripper America The Beautiful, AND MORE! Send $16,95 
+ $3 S/H to Dynamic Recording, 2844 Dewey Avenue, Rochester, NY 14616, New 
York Slate residents add 8* : < sales lax. Satisfaction Is guaranteed! (716)621-6270 



FIRST DANCE CD PLAQUES 

8X10 FRAME $12.95 429.95ea. + (S/H) 

For the cost of a CD give your wedding couples a 
memory to cherish - 
A FR AMED CD OF 
THEIR FIRST DANCE SONG! 

A proven wav to increase business. 

Give us the couples name, first dance song, title, 
artist and wedding date, 

WE DO THE REST! 

Save time & Money! 

For more information Call Today 
703-825-6401 



C U ^ 

>»<2 p 

M O 

O a 

u srft2 

OJ Eh £ 


tf) 


X 


| HEYMON2 | 

J CHECK OUT OUR NEW KQSIA IMPOSTER HAT. i 
* CRJARANTEEDTOfe A BIG Hrr R * 
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GRAHAM ENTERTAINMENT 

Our 40th Year In Electronics 


KARAOKE CD+G FROM $9^5 

EVERY AVAILABLE DISC IN STOCK 


JVC-NIKKODO'DENONET'SANYO & MORE 
TOO MUCH INVENTORY? WE’LL BUY IT! 

AZDEN WIRELESS VHS DUAL CH SI 50. 
CDG-100 KARAOKE MACHINES $288. 

DEALERS WANTED - CALL OR VISIT 

290 W. WATER ST. TOMS RIVER NJ 

1-800-UFO-5555 / FAX 908-341-0770 


A WORLD OF BPM AT YOUR FINGERTIPS 

Dance Beats™ 

(Formerly Disco Beats Est 1977) 

Write or cal! for FREE brochure today! 

“The Original Beats-Per-Minute Books”! 

35 Fuller Rd., #204, Albany, NY 12205 

518 - 446-9063 


Be the first to offer this exciting promo event to your customers! 

Don't let your competition get there first! 



Cash in on the latest craze! 

Bars... Corporations... Colleges... 
Private Parties are clamoring for 
Sumo Wrestling dates 

Call us for easy leasing/purchase arrangements. 

Just open the package and you’re ready to start 
making money! Don’t delay! 

716*242*0383 



Providing DJ’s with 
Top Quality Recorded 
Dance Music On Cassette 


Keep up to date with the 
Newest Music & Save 
Money Too! 

All Programs mastered 

from Digital Audio Tape 
with Fibre-Optics Tech¬ 
nology on Chrome Tape. 
New Releases Every 
Two Weeks 


For Information Cal) 

(519)681-9293 


CbooM from 
PuMt ilium • 


$30.00 / Week 

Of out New Release* 


$15.00 f\i ach 


AVLA Copyrighf I Jceiued 


PtmtiduiM 


A Division 

I to i ■ # 


Available! 
Wc Welcome 


Now Available on Cassette And CD! c “"® 


YoUl Inquuirtil 


LIGHTS 

NEW & USED 


1000WATT REMOTE 
FOGGER $229 

4 GALLON FLUID $68 
30 LENS BEAMER $298 
SOUND MOONUTE $128 

FREE CATALOG, CALL 

800880-0885 


BLACK 

LIGHT 


4 ft tubes 

MADE IN USA 
$15.95 EACH 
National DJ Supply 
So. Vionna, OH 45369 

( 513 ) 568-4953 


FLASHY LIMBO POLE 


Professional & Inexpensive 

Just $19.95 

Lear Enterprises: 908-738-4152 



is our name 

AUDIO 

is our game 


7 AMPS/SPEAKERS/PROCESSING \ 
Ali • CLRW1N VEGA - RANT-■ S0NBI1C 
CROWN • QSC • SONIC • EV • JBL-EAW 

DJ MIXERS 

FURMAN - RAVF. - I.INF„\RTI-XTf - URIF. 

LIGHTING 

ETA ■ LIGHTCRAFT * STAGECRAFT 
KARAOKE 
DK-JVC-NtKKOOO 
WIRELESS MICS 
MIKES -CASES-STANDS 
l Speaker recoiling our specialty ■ 

Free Speaker Testing At All Times 

NEW ENGLAND SPEAKER INC. 




219 MAIN ST., ST0NEHAM. MA 02180 
V (617)438-1736 


WE CAN 
ANSWER ANU 
QUESTIONS 
ABOUT 
KARAOKE 

MOST MAJOR BRANDS OF 
HARDWARE & SOFTWARE 


DK-NIKKODO-JVC-SUNFLY 
TIPTOP-SUPER HITS 
PIONEER-COMEDY KARAOKE 

CUSTOMIZE YOUR 
DJ SYSTEM 
TO ADD KARAOKE 

SPEND LESS THAN 
YOU'D EXPECT 

215-795-0601 


PARTY PROFESSIONALS 
KARAOKE 
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BY JACK STRAUSSER 


Karaoke is so versatile that most any voice can sound good 
hut there is always a margin for error that lies within the 
way the microphone is used. Indications can he found in a 
voice that suddenly becomes too loud or too soft, or in a voice 
with no tone. These types of problems are not with the 
equipment hut with the singer. Here are some suggestions for 
using the microphone to its (and your) best advantage: 

• The most basic way to use the mic is for the singer to hold it 
directly in front of his or her mouth and project his or her voice into 
the ball. Hold the mic bv the shaft, vertically. like an ice cream 

■m m 

cone. The distance to hold the mic from the mouth depends upon 


When the instrumental part of a song 
goes very soft and the singer doesn't 
want to overpower the music , he or she 
would hold the mic to the side of the 
mouth , as if singing through the cheek 

rather than the lips. 


the volume of the singer’s voice. The average distance is two 
inches. 

• If the singer should choose to sing softer at some point in the 
song, he or she should pull the mic closer to the mouth — to the 
point of the lips making contact with the screen of the mic. 
(This is also referred to as “eating" the mic.) It is important to 
note, however, that this should not interfere with the singer's 
clear enunciation. If the audience can’t understand the singer’s 
words, amplification isn’t going to help. 

• If the singer should choose to sing more loudly, he or she 
should move the mic away from the mouth while still singing 
directly into the ball and singing more clearly, 

• A more advanced technique allows the singer to stay close 
to the mic and still decrease volume. This requires that the 
singer re-direct his or her voice into the side of the mic, or below 
the direction of the mic. rather than directly into it. 

• A variation on this, when the instrumental pan of a song 
goes very soft and the singer doesn't want to overpower the 
music, is to hold the mic to the side of the mouth, as if he or she 
was singing through the cheek rather than the lips. 

Cordless microphones are not recommended for karaoke. 
You arc discouraged from using these because improper use 


can result in damage to your equipment. This can occur, for 
instance, when a performer who is unfamiliar w ith the stage layout 
enters a “danger" area, such as in front of the speakers. When this 
happens, you will typically hear a high-pitched sound, recognized 
by all DJs and KJs as feedback. Not only is this disturbing to the 
audience, but may cause you to blow a mic or speaker — or both. 

Each location you play needs to be individually analyzed so that 
the proper karaoke speaker systems can be coordinated. Some of 
the factors that figure into the choice of systems include the size of 
the club (larger speakers for larger rooms), the type of flooring and 
the type of walls. 

When setting up your karaoke stage, w'c suggest using microphones 
with cords of a specific length so as to prevent performers from 
wandering into the danger areas ofthe stage, thus avoiding interactive 
feedback. 


Reprinted by permission from "How To Be Successful In The 
Mobile Karaoke Business ”, ©1992. Available through Center 
Stage Productions 1-800-568-2000. 


KARAOKE AWARDS ANNOUNCED 

If you happen to be in San Francisco on November 13, 
check out Bimbo's 365 Club, the site of the Second Annual 
Karaoke Music Awards. 

Co-produced by Karaoke USA and Karaoke 
Warehouse, Laser City and San Francisco Stories of the Bay 
Area, the event caps off a two-month search for the best 
karaoke singers in California. Finalists from clubs, chosen 
from in-house contests held August 15-September 25, will 
compete in four separate categories: male, female, duo and 
group. Once those awards are presented, the winners go 
head-to-head for the title of "Entertainer of the Year" and a 
$ 1,000 prize. 

San Francisco Stories, a publicity agency based in San 
Francisco, hopes to entice acclaimed international 
celebrities, VIPs and entertainment industry executives to act 
as judges. They are also negotiating to have major agents 
and record company talent scouts attend the event. 

Aside from being a whole lot of future-star-studded fun, 
the Awards show is offering a portion of the proceeds to the 
Kev in Coll ins Foundation for Missing Children. So come 
out and cheer on your favorite singers, and help a very 
worthy cause in the process. 

For more information, call 510-848-KUSA 
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Guaranteed to heal anv advertised prices. 

FREE KARAOKE CATALOG 


CALL 

WITH YOUR BEST PRICE-WE 
WILL NOT BE UNDER SOLD! 


Discount Prices 


p 

I Retail S^TCALL FOR PRICES 




All CD+Gs 
Karaoke 


Latest Releases on: 
DKKaraoke, Nikkodo, JVC 



to 

k 

V 

a 


V 

1 


f 


r - 
■ 
i 
i 

i 
i 
i 
i 
i 

t. 

* Commercial Twin tray laser Disc 
| player, sinchronize play between 

I “| trays wihout pause. Plug head¬ 
phones for cue up songs, Dj & 

| karaoke Modes. 

I 
I 


12" 28 Songs 

Karaoke 
Laser Discs 


Starting At $49 


J 

1 


DKKaraoke/Focus/U-Best/Sun-Fly/Tip-Top 



Nikkodo 
LV-3000T 
Dual Laser 
Disc Player 



I 


r 

r 


Retail $ 1,999 Our Price SI,299 


Package includes LD player only 




Pioneer 


1 


L 


Retail S-LtfOO 


CLK-V900 

LaserKaraoke Player, 
Build in Amplifier, 
Speakers, Cassette 
Deck, Key Control. 

One Touch Karaoke 

90 Day Warranty by CSP 

Our Price $X95 (Demo Only) 



CALL 

THE KARAOKE EXPERTS 
FIND OUT WHAT IS HOT! 


r 

■ CD+G Player/ Full Function 
| Remote/ NTSC Video output/ 

■ Program, Shuffle and repeat 
| play/ Mode By Sony 

I 
I 
I 
I 
I 

L 




DKKaraoke i 

CD+G Player i 

I 

I 
I 
I 
I 

J 


l>kk 200P 


Retail Special Offer $299 While supplies Last 



_ Plays 8 types of LD including CD+G/ 
* Key control/Echo/2 mic inputa/Vocal 
I Reducer/Vocal Partner/Full Function 
| Remote control 

I 
I 
I 
I 
I 






J L 


LA-2150K Retail $1,500 


Denonet ■ 

The only Player That| 
Plays Both LD & I D+G| 

I 
I 
I 
I 

Our Price $999. ® 


H 




mmmmmmmmm 

■ 6+1 Disc magazine 
I changer, Digital key 

| control. Super impose, 2 

■ mic imputs. 


JVC GM800TM | 

Karaoke CD+G 


Multi-Chanm'r 




(iMSOOTN Retail $850 Yuur Price $649. 





ENT E RTA£N fyfE N T 
*Tbr finest tn tsserthm ” 


JVC 


I 

I 

I 

I 

L 


NuTech 

CD+G & Laser 


NIKKODO 


Suntly 

U-Best 

Spacethech 


I 
I 
I 
I 
I 
I 
I 

J 

I 

I 

I 

I 

I 

I 

II 


Call For FREE Software t Catalog ■ 


For information 
on what’s HOT! 
1(708) 599-1990 


ORDER TOLL FREE 
1(800) 800-8466 



I I 



Center Stage Productions 

7840 W. 103rd Street 
Palos Hills IL 60465 
Fax 708-233-9242 
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^LL NEW RELEASES 


JVC 



1 ONCE UPON A LIFETIME (ALABAMA) 

2 PASSION ATE KISSES (IAAfiY*CHAPlN CARPENTER] 

3 TWO SPARROWS IN A HURRICANE (TANYA TUCKER) 

* SHE S GOT THE RHYTHM AND I GOT THE SLUES (ALAN JACKSON- 

5 SEMINOLE W ND (JOHN ANDERSON) 

6 HARD WORKlN MAN |BR00KS AND DUNN) 

1 I WANT YOU BAD AND THAT AINT GOOD (COLIN RAVE| 

B WHEN MY SHIP COMES IN iCLINE SLACK) 

3 I CROSS UY HEART (GEORGE STRAIT) 
to LET THAT PONY RUN (PAM THUS) 

(ACD&41) 

1. QUEEN OF MEMPHIS (CONFEDERATE RAILROAD) 

2 LORD HAVE MERCY ON THE WORKING MAN (TRAVIS TRlTT) 

3 COULD'VE BEEN ME (SILLY RAY CYRUS) 

4 ALIBIS (TRACY LAWRENCE) 

; WALKWAY JOE (TRISHA YEAR WOOD) 
t LOOK HEART, NO HANDS I RANDY TRAVIS) 

7 IN THIS LIFE (COLiN PAYE | 

I BUSBA SHOT the JUKE BOX [MARK CHESTNUT] 

9. BOOT SCOTTiN BOOGIE iBROOKS AND OUNN| 

10 SHAKE THE SUGAR TREE I PAM TlLLlSl 

(ACDG-IJ) 

t CAW 1 TRUST YOU WITH MY HEART (TRAVIS TRlTT) 

2. IF I DIDN'T HAVE YOU (RANDY TRAVIS) 

3. POOR MAW S ROSE (STACY CAMPBELL) 

4 WHIN SHE CRIES (RESTLESS HEART) 

£ NOW THAT'S COUNTRY (MARTY STUART) 
ft. LOVE WUHOUT MERCY (LEROY PURNELL) 

7 LOVE S GOT A HOLD ON YOU (ALAN JACKSON) 

0 WATCH ME (LORRIE MORGAN) 

3 NOT TOO MUCH TO ASK (MARY CHAPIN CARPENTER] 


NIKKODO 


e. only THE LONELY (ROYORBISON 1 
T MIND YOUR OWN BUSINESS (HANK WILLIAMS JR I 
0 SIXTEEN TONS (TENNESSEE ERNIE FORD) 

9 MAYBE YOUR BABY'S GOT THE BLUES (THE JUDOS) 

10 HELLO TROUBLE (DESERT ROSE BAND] 

It TOO GONE TOOIONG (DESERT ROSE BARD) 

12 TRAVELIN MAN (RICK NELSON) 

13 GOOD TIME CHARLIE S GOT THE BLUES (DAMN Y G KEEFE) 
u GREAT BALLS OF FjRE (JERRY LEE LEWIS) 

15 PACK SIDE OF THIRTY (JOHN CONLFE) 

1ft OLD FLAMES CAN T HOLD A CANDLE TO YOU (DOLLY PARTQN) 
l? GIVE A LITTLE LOVE (THE JUDDS) 

IB LIFE HAS IT’S LITTLE UPS AND DOWNS (RONNIE MCDOWELL) 

(9 CHAINS (PATTY LOVELESS) 

|SAV AS) COUNTHY COMPACT DISC 

I. THE RACE IS ON (GEORGE JONES) 

2 HAVE MERCY (THE JUODS) 

3 BOBBIE SUE iOAK RIOGE BOYS) 

4 TAKE ME DOWN (ALABAMA) 

5 TU NO STRANGER TO THE RAIN (KEITH WHITLEY) 
ft MEW LOOKS FROM AN OLD LOVER (B J THOMAS) 

7 TM MOVIN ON (HANK SNOW) 

ft SINCE I FELL FOR YOU (CHARLIE RICH) 
ft. THE BED YOU MADE FOR ME (HIGHWAY 101) 

13 HE STOPPED LOVING HER TODAY iGEORGE JONES) 

II. SHE'S A MIRACLE (EXILE) 

12, COULD I HAVE THIS DANCE (ANNE MURRAY) 

13 DOES FORTVi'ORTH EVER CROSS YOUR MIND (GEORGE STRAIGHT) 

14 OUR LOVE IS OM THE FAULTLINE (CRYSTAL GAYLE) 

15 IWON TNEED YOU ANYMORE (RANDY TRAVIS) 

DANCE ME (ROGER MILLER] 

TILL LOVE COMES AGAIN (RE9A UCENTyRE) 

THEN YOU CAN TELL ME GOODBYE (GLENN CAMPBELL] 


16 

17 

1ft 


(SAV A1) COUNTRY COMPACT DISC 

1 ALL MY EX'S LIVE IN TEXAS (GEORGE STRAIGHT) 

2 EIGHTEEN WHEELS AND A DOZEN ROSES (KATHY MATTEAI 

3. MAMAS DON'T LET YOUR BABIES COWBOYS (WILUE NELSON) 

4. THE CLOSER YOU GET (ALABAMA] 

5 I WISH I COULD HURT THAT WAY AGAIN (T. GRAHAM BROWN) 

6. SLOW HAND (CONWAY TWITTY) 

7 STAY YOUNG (DON WILLIAMS] 

9 ELVIRA (OAK RIDGE BOYS) 

9 WHEN WE MAKE LOVE (ALABAMA) 

10. THE WIND BENEATH MY WINGS (GARY MOHR IS l 

11. LET ME TELL YOU ABOUT LOVE (THE JUDDS] 

12 FLOWERS ON THE WALL (THE SUTLER BROTHERS] 

13 COME NEXT MONDAY |XX OSUN) 

14 WHEN I CALL YOUR NAME (VINCE GILL) 

11 I LL COME BACK AS ANOTHER WOMAN (TANYA TUCKER) 

11 TILL I'M TOO OLD TO DIE YOUNG iMGE BXItfAY) 

17 CATHY'S CLOWN (RE0A MCENTIRf) 

16 I'LL STILL BE LOVING YOU (RESTLESS HEART) 

19 THERE’S A TEAR IN MV GEER (HANK WILIAMS SR/JR) 


*9 YOU GOT IT [ROY OR BISON) 

(SAV-Aft) COUNTRY COMPACT DISC 

1. 

2 . 

3. 

4 

5 
6. 

7, 

ft. 

9 . 


I REALL'r DON T WANT TO KNOW [EDDY ARNOLD) 

I TELL IT LIKE IT USED TO 6E (T. GRAHAM BROWN) 

IU LEAVE THIS WORLD LOVING YOU (RICKY VAN SHELTON] 
LOVE IS ALIVE (THE JUODS) 

ROSE COLORED GLASSES (JOHN CONLEE) 

THEN AGAIN (ALABAMA) 

8ALLANDCHAIN (PAUL OVERSTREET) 

WALK ON FAITH (MIKE REID] 

POINT OF LIGHT (RANDY TRAVIS) 
iC LOOK AT US (VINCE GIL) 

11, ONE HUNDRED AND TWO (THE JUDDS) 

12 TEMPTED (MARTY STUART« 

13 STRAIGHT TEOUILA NIGHT (JOHN ANDERSON) 

14 LOVE ME (COLLIN RAYE) 

15 I'LL STOP LOVING YOU (MlKF REID) 

1ft THE CHILL OF AN EARLY FALL (GEORGE STRAIGHT) 

17. A JUKEBOX WITH A COUNTRY SONG [DOUGH STONE; 

1ft CANDLES (THE CRESTS) 

19 MR BOJANGLES (NITTY GRITTY DIRTS AND} 


NEW 


(3AY-A2) COUNTRY COMPACT DISC 

I. YOUNG LOVE (THE JUDDS) 

2 YOU NEEDED ME [ANNE MURRAY) 

3 WHERE VE YOU BEEN -KATHY MATTE A) 

4 I D BE BETTER OFF ]IN A PINE BOX) (DOUGH STONE) 

5 WALKIN SHOES (TANYA TUCKER) 

6 HONKY TONKIN (HANK Willi AMS JR.J 

7 1 WATCHED it all (ON MY RADIO) [LIONEL CARTWGHT) 
ft FUNNY HOW TIME SUPS AWAY |WILIE NELSON) 

9 ALL I HAVE TO DO IS DREAM (EVERLY BROTHERS) 

10 LIVING PROOF (RICKY VAN SHLLTONI 

II. ROLY POLY (BOB WILLIS) 

12. FOREVER S AS FAR AS LL GO I ALABAMA) 

1& HARPER VALLEY PTA [JEANNIE C. RILEY) 

14 SHE GOT THE GOLDMINE (I GOT THE SHAFT) (JERRY REED) 

T5 I FOUGHT THE LAW (HANK V.ILHAMS JR ) 

17. THAT S THE WAY LOVE GOES (MERLE HAGGARD) 

1ft WHY HOT ME (THE JUDDS) 

19, AM I BLUE (YES TM BLUE] (GEORGE STRAIT] 

(SAV A3) COUNTRY COMPACT DISC 

' SEVEN SPANISH ANGELS (WILUE NELSON) 

2 TIE OUR LOVE (IN A DOUBLE KNOT) (DOLLY PARTCN) 

3 BIG BAD JOHN (JIMMY DEAN) 

4 OCEAN FRONT PROPERTY (GEORGE STRAIGHT) 

5 m THAT KIND OF GIRL [PATTY LOVELESS) 
ft NEVER MY LOVE (THE ASSOCIATION) 

7 DOWN HOME (ALABAMA! 

ft HE TALKS TO ME (LORRIE MORGANl 

ft SOMEBODY'S GONN4 LOVE YOU (LEE GREENWOOD) 

10. TEXAS, WHEN 1 DIE (TANYA TUCKERi 

11. LOVE IN THE FIRST DEGREE (ALABAMA) 

12. HtLLQ MARY LOU [GOODBYE HEAR?) (RICKY NELSON) 

13.1 WALK THE LINE (JOHNNY CASH) 

T4 LOST IN THE FIFTIES TONIGHT [RONNIE MILSAPl 

15 A FEW OLD COUNTRY BOYS (RANDY TRAVIS) 

16 WALKIN AFTER MIDNIGHT ]PA15Y CLINE: 

17 IS ANYBODY GOIN TO SAN ANYONE (STANDARD) 

IS JAMBA LAY A [HANK WILLIAMS JR.) 

1ft FAITHLESS LOVE (LiNQA RONSTAOT) 

($AV~A4) COUNTRY COMPACT DISC 

1. HERE'S A QUARTER (CALL SOMEONE WHO CARES) [TRAVIS TRlTT) 

2 HONKV T0NK BLUES (HANK WILLIAMS JR.) 

3 YOU NEVER GAVE UP ON ME (CRYSTAL GALE] 

4 SHE EVEN WOKE ME UP TO SAY GOODBYE (JERRY LEE LEWIS) 

5. TALK BACK TREMBLING UPS (BECKY HOBBS] 


MUSIC MAESTRO 

(MAG6Q32) HOT COUNTRY HITS VI 
1 ACHY BREAKY HEART 

2. NO ONE ELSE ON EARTH 
3 CHEAP WHISKEY 

4. MEN 

5. ) CROSS MY HEART 

ft. SOME KING Of TROUBLE 
7. BUBBA SHOT THE JUKEBOX 
8 (FEEL LUCKY 
9. SHE5GOTRYTHM 
10 SOMETHING IN READ 
II. WE TELL OURSELVES 

12 ACES 

13 DON'T ROCK THE JUKEBOX 

14. ONETIME AROUND 

15, LETT1N GO 

(MAGIO03) COUNTRY HITS OF THE 90 S 

1 BURN ONE DOWN 

2 EVERY SECOND 

3 LEAVING BEEN A LONG TIME COMIN 
4. OLD COUNTRY 

5 HEARTLAND 

6 ONCE UPON A LIFETIME 
7. WHEN MY SHIP COMES IN 
ft ITS YOUR CALL 

3. THE HEART WON T UE 

10 WHAT PART OF NO 

11. U S TOO LATE 

12. PASSIONATE KISSES 

13 LONESOME STAS DA RD TIME 

14 SOI TOO MUCH TO ASK 

(UAG801O) SINGING COUNTRY 

1 WHAT YOU GONNA DO WITH A COWBOY 

2 THArSME 

3 TAKE A LITTLE TRIP 

4. HERE'S A QUARTER 

5. SO MUCH LIKE UY DAO 

ft THAT’S WHAT I LIKE ABOUT YOU 

7 IF YOUR HEART AINT BUSY TONIGHT 
ft, MAYBE IT WAS MEMPHIS 

9. THE TIME HAS COME 

10. AS LONG AS YOU BELONG TO ME 

11 THE NIGHT THE LIGHTS WENT OUT IN GEORGIA 


12. OUTBOUND PLANE 
13 HONKY TONK BABY 

14. A LITTLE BIT OF LQVE7GQES A LONG WAY 

15. KEEP IT BETWEEN THE LINES 

(MAGBDH) BORN COUNTRY 
t BORN COUNTHY 

2 NOTHING SHORT OF OIEJNG 
3. SHE IS HIS ONLY NEED 

4 MAYBE I MEAN YES 

5 THE WOMEN BEFORE ME 

5 WERE AIN'T NOTHIN WRONG WITH RADIO 
7, DON'T TOUCH ME THERE 

3 LOVE CAN BUILD ABRIDGE 
9 BETTER CLASS OF LOSERS 

10. LOVE ME 
It DALLAS 

12. POCKET FULL OF GOLD 

13. KILLIN' TIME 

14. THE GREATEST MAN I EVER KNEW 

15. YOU DONE ME WRONG tt THAT AINT .. 

(MAG00D12] COUNTRY HITS OF THE 90 S V? 
t WALKAWAY JOE 

2. IF I HAD ONLY KNOWN 

3. TWO SPARROWS IN A HURRICANE 

4. HE WOULD BE SIXTEEN 

5. TAKE IT BACK 

6 DON'T LET OUR LOVE KEEP SLIPPING 
7. WHEN SHE CRIES 

ft. TOO BUSY BEING IN LOVE 
9. LOST AND FOUND 
ID WHERE'M I GONNA LIVE 

11. I WANT YOU BADIAND THAT AIN'T 
12 CAN I TRUST YOU WITH MY HEART 

13. MY STRONGEST WEAKNESS 

14. DRIVE SOUTH 

15. GOLDEN YEARS 

(MAGIQ17) COUNTRY HITS OF THE 90'S V3 

1, BOOT SCOOTIN'BOOGIE 

2 A PICTURE OF ME WITHOUT YOU 

3. WE SHALL BE FREE 

4. SHAKE THE SUGAR TREE 

5. SURE LOVE 

6 FOR MY BROKEN HEART 

7, ONLY THE WIND 

8. SHE S IN LOVE WITH THE BOY 
0. FANCY 

ID. SOME GAVE ALL 

11 JEALOUS BONE 

12 I SAW THE LIGHT 

13. 1M THIS LIFE 

14. NEXT THING SMOKIN 

15. WRONG SIDE OF MEMPHIS 

(UAG0D19) HITS OF GARTH BROOKS 

1. SOMEWHERE OTHER THAN THE NIGHT 

2. AGAINST THE GRAIN 

3 FRIENDS IN LOW PLACES 
4. SHAMELESS 

5 THE DANCE 
ft THE THUNDER ROLLS 

7 UNANSWERED PRAYER 

8 IF TOMORROW NEVER COMES 

9 MUCH TO YOUNG TO FEEL THIS OLD 

10 NOT COUNTING YOU 

11. PAPA LOVE MAMA 

12. RODEO 

13. THE RIVER 

14. TWO OF A KIND WORKING ON A FULL HOUSE 

15. WHAT SHE'S A DOING NOW 


All 

Country. 

Your leading source for 
CD+G k and LD Karaoke 
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DKKARAOKE 



NIKKODO 


MUSIC MAESTRO 


PIONEER 


AND MORE! 



StNG>ALONG SYSTEMS 


12850 Foothill Boulevard 
Sylmar, California 91342 

800-992-9039 

818-361-1180 / Fax 818-366-6194 


Hardware • Software • Accessories • Turnkey Karaoke Systems 


























































THE TIME I 

KARAOKE is the fastest growing form of interactive 
entertainment in the world today .... 




JM 


C 19 fJ.i VmonMagik Muilimoctin Group 

Is one of very few reader-orienfed publications of it's kind on this fascinating subjet I 
Subscribe and stay on the cutting edge! Advertise and reach our estimati 40,000 readership 

including subscribers both nationally and abroad! 


ike USA (510) 848-KUSA • Fax (510) 549-9767 Attn. 2139 
2140 Shattutk Avenue Suite 2139 • Berkeley, CA 94704 _ 
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NEW MOKE EQUIPMENT 

Full-line National Source for 
Pioneer Karaoke Equipment 


SOFTWARE • SOFTWARE • SOFTWARE 

CALL 1-800-KARAOKE 

(527-2653) 


Pioneer Karaoke 
Starter Package - 
Player, Amplifier, Speakers, 
Cases and Software - 

Package Price: -$2 t649- 

SALE PRICE: $1,850 

Supplies limited & moving fast. 

PLUS... Single & Twin Tray 
Karaoke Players, Amplifiers, 
Speakers, Microphones, Laser 
Discs and Accessories. 



ENTERTAINMENT 

MARKETING CONCEPTS 

LTD LIABILITY CO 


Ask about opportunities to join our exclusive 
nationwide entertainment network. 



The ULTIMATE! 
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PKS-1OO 

Sony DK Jr. C0+G 
Player 

Flaco 100 Wall 
Lfi x-Amp w/ Digitri l 
Delay & Kay Control 

Sony FX-170 
Cassette Deck 


PKS-301 

• JVC XLGM 800TN 
CD+G Player 

• Soundtecb 306D, 300 
Wan,6Cb.MixAmp 
w/ Digital Delay 

• Sony TC-WR590 
Dual Cassette Deck 

• Custom Road Cast 



Detectable 2-Way 
Speakers 


The "ENTERTAINERS 


II 




DK PulFDown CD 
Rack 

100 Disc Capaaty 


6 Disc Mag. Rack 

22 Mag. Capacity 
(132 Disc) 


DISC CASES 


TAKE ADVANTAGE OF OUR 
EXPERIENCE IN THIS FAST 
GROWING FIELD l 

• AskaboutourOEALER PROGRAM* 

• CUSTOMSYSTEMSdesignedbylheexperlsI 

• CUSTOM SONGBOOKSwrlh your company logoi 

• CooipleteAUTHORIZED SERVICE CENTER 
£24 hOurHaP-LINE! 

• Full line of ACCESSORI ES & SOFTWARE I 


DKKaraOke* **MMWr Snund Triii 
SONY. Denonel 

jvc 8 



rru 


1- 


700-SING 


, Ml _, 

I 7664 Auburn Rd, ■ Utica. Ml 48317 | 
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authorized service technicians for 
DKKaraoke equipment outside of the the 
latter's Californio headquarters. The 
company also publishes and distributes 
their own songbook, available in versions 
for full -service karaoke dealers and KJ 
businesses. 

In other words, the folks at Lorio-Ross 
became karaoke acks-of-all-trades. The 
Michigan store ends itself readily to 
capitalizing on that success. Specializing 
in hardware from DKKaraoke and JVC, as 
well as pro-audio equipment from the likes 
of Soundfech and Bi-amp, the Superstore 
stocks and services various other brands 
of gear, including their own speakers, 
road cases, disc cases, cables and hybrid 
systems. 

"Our current plans are to expand our 
market by developing dealers like ourselves 
all over the country," Pierce said in a press 
release issued shortly after the store's June 
opening. "I have been in the entertainment 
business for over 40 years, as a bandleader 
and agency owner, and I have never seen 
any entertainment concept that gives as 
much bang for the buck as karaoke!" 

He has good reason to be so 
enthusiastic about the medium. If the 
Superstore is any indication, karaoke has 
been very good to Pierce and Lorio-Ross. 

f 


KARAOKE SUPERSTORE 


What a concept. One-stop shopping for all 
your karaoke needs, from songbooks to 
service and labor. That's the idea behind 
the first Lorio-Ross Karaoke Entertainment 
Superstore, which recently opened its doors 
in Royal Oak, Michigan. 

The Superstore, brainchild of Lorio- 
Ross Karaoke owner Jerry Ross and General 


Manager Kris Pierce, is the natural 
progression of a regional karaoke business 
that reportedly saw sales of over 1.2 million 
dollars in 1992. The company grew from 
selling/teasing commercial systems in the 
Michigan area to designing and tweaking 
their own line of software and hardware, 
and through certification as the first 


SAN FRANCISCO 
STYLE KTV 

< reprinted by permission of Karaoke USA ) 

hi the spirit of this magazine s never- 
ending tfitesi to bring you the most up-to- 
date refinements and information on the 
Mobile scene, we offer the following article, 
which details an intriguing spin on the 
karaoke club. 

Wc would like to introduce you toacutting 
edge facility in San Francisco — Club La 
Dor. 

The C lub opened in December of 1990 
and was the first of its kind in the country. 
Housed in a former health spa. the club had 
originally offered live music, but made the 
switch to karaoke after checking out other 
karaoke establishments. It bad primarily 
focused on serving the Chinese community 
in San Francisco and proved to be quite a 
successful club and format 

Located between 4th and 5th Streets in the 
revitalized South Market Street area. Club 
La Dor is an elegantly appointed venue 
occupying a spacious three-story building 
that has the depth of a city block. There are 
private rooms available for rental by 
individuals and groups that range in size. 


accomodating from 12 to 20 people at a 
time. The “V.I.P. Room” includes your 
own hostess. Each room is comfortably 
furnished and decorated, and comes 
equipped with a TV monitor, sound system 
and microphones, fhe rooms also have 
intercoms, allowing for song and drink 
requests. The private rooms arc not 
completely private: the walls contain glass 
windows opening onto the hall, and one can 
see thegroupsenjoying their karaoke songs. 

Groups and individuals may rent these 
rooms from 9:30 PM to 2:00 AM for fees 
ranging from $180 to $250 for the entire 
night This price includes drinks up to the 
amount of the rental fee. 

The patrons in the private rooms send 
their requests to the all-computerized 
control room, and a technical specialist 
plays their selections on one of a vast array 
of laser disc consoles. All the karaoke 
music for the entire facility is controlled 
from this room, containing over a thousand 
discs from all over the world, including 
songs in several languages. 

The penthouse karaoke lounge is on the 
third floor. There you will find a full bar, 
great view', table service, a karaoke host 
and song lists in Chinese and English. 
Singers are invited to sign up and sing 


anytime. The lounge often runs in-house 
karaoke contests. 

There are two other main lounges in this 
facility. The “L-Room” is a private lounge 
that accomodates up to 50 people 
comfortably. For S400 a night, your group 
can rent this room, complete with full bar 
and bartender. Customers from all over 
California, including companies like United 
Airlines, IBM and the United Way have 
rented this room for corporate parties. 

The other second floor lounge is called the 
“Kaizen Club.” It boasts wall-to-wall 
carpeting, pleasant pastel colors, a generous 
scattering of sofas and comfortable lounge 
scats conducive to relaxed and pleasant 
conversation. There is a full bar with a 
contingent of hostesses to keep the 
customers’ liquid refreshment requirements 
comfortably satisfied. This lounge offers a 
more personal atmosphere, where one can 
enjoy being serenaded by one’s hostesses. 

About a year ago, Club La Dor held another 
opening, which heralded the owner's plans 
to expand the facility and make it available 
to a broader community. 

Mobile Beat would like to take this' 
opportunity to congratulate Karaoke USA 
on its recent one-year publishing 
anniversary. Happy Birthday, everyone! 
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Karaoke Atlanta 

DISTRIBUTORS 


Your Karaoke Specialist! 

• Lowest Prices 

• Financing Programs 

• Best Selection, Including All Accessories 

• Same Day Shipping 

• Laser Disc & CD+G Hardware and Software 

• Mobile KJ Packages 

• Custom Song Books 

• Wireless Microphones 

1-800-949-SHNTG 

DKKaraoke 
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0 PIOMGER 

The Art of Entertainment 

▼# VIDEONICS 


M 


FROM SHAH I" /MINDS 


3 Ounwoody P»rk # 117 , Atl»nt», GA 3033 * Tti 404 - 394-8106 


MIDI KARAOKE 
HITS THE 
'BEACH' 

Turtle Beach Systems, manufuctuiers 

m 

of multimedia sound products, have 
announced an addition to their line. Turtle 
Beach MIDI Karaoke is a programmable 
application that uses any Windows 3,1 
soundcard. oM cl ing terrific control. Ttul 
users can customize songs to tit any 
particular singing style, and adjusting 
kc\ ramie i" as eas\ as the click ot a 

m >0 w 

mouse. Tout size, background bitmaps 
and the actual song text files can he 
edited, and an easy-to use key also helps 
users create new files for playback as 
well as customizing old favorites. 
Because this system uses a sound card, 
recordings of the voice and MIDI file are 
simple. Turtle Beach offers a wiif \ a riel y 
of song titles, but users can easily add 
words to am existing MIDI file or create 
their own using any MIDI sequencer, 
l ist price for T.B. MIDI Karaoke is 
$49.00. Turtle Beach Systems Inc., PO 
Box 5074, York, PA 17405, 717-843- 
6916 . 
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WK-SERIES 


•N’l'i’iW 


WK-50s 

WK-60s 

WK-70s 

WK-80s 

WK-90s 

WK-Country 

WK-Standard 


Vot. 001-017 
Vol. 001 -066 
Vol. 001 -061 
Vol. 001 -060 
Vol. 001 -007 
Vol. 001 -024 
Vol. 001 -020 


WK-Christmas Vol. 001 -006 
WK-Nursery Vol. 001 -004 

Discount $15 
Price y st $20 

8" Disc w/4 Songs 


PK-SERIES 

PK-50'S Vol. 001-004 

PK-60's Vol. 001 -017 

PK-70's Vol. 001-013 

PK-80's Vol. 001-018 

PK-Country Vol. 001 -011 

PK-Standard Vol. 001 -005 

PK-Christmas Vol. 001 

PK-Nursery Vol. 001 

PK-Elvis Vol. 001 -002 

PK-Beatles Vol. 001 -002 

PK-Gospel Vol. 001-002 

Discount $33 
Price Li^ S44.95 

12" Disc w/10 Songs 


WKL-SERIES 

WKL-American Vol. 001-043 
WKL-Country Vol. 201 -206 


WKL-U.K. 


Vol. 301-310 


WKL-Spanlsh Vol. 501-502 
WKL-Christ./Nurs. Vol. 251 
WKL-Gospel Vol. 263 


Discount 

Price 


$109 

List $150 


12" Disc w/28 Songs 


LASER PLAYERS 

CLDV 111-Commercial K Player 
CLDV 740-Laser Disc Player 

CLDV 840-Plays Both Sides 
CLDV 940-Home Console 
CLDV 303T-Twin Tray Player 
LCV 200- 50 Disc Auto Changer 
SAV 240- Karaoke Amplifier 
Crosstown Equipment Coses 

Pioneer Karaoke Microphones 

FOREIGN- 


lav 1-Korean 
LAV 2-Filipino 

LAV 3-Chlnes© (Cantonese) 

LAV 5-Thai Songs 
PLD-Chinese (Mandarin) 

KL-Korean (20 songs) 
KL-Japanese-2 Disc 50 songs 
‘Special Order Only Not in Stock 

Time 


DISCOUNT... 


f 


mV 


CD PIONEER' 

The Art of Entertainment 


8" AND 12" DISC...OUNTS 

WITH FULL VIDEO AND GRAPHIC DISPLAY 
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O ver the past three years. Mobile Beat has introduced you 
to many interesting people who help make ours a most 
interesting industry. One of the most remarkable people 
we've had the pleasure of meeting is Sheldon Kagan, from 
Montreal, Quebec. 

Sheldon's story has the all the drama and intrigue of a 
Hollywood movie. As a hoy, he was drawn by the radio and was 
obsessed with radio contests. “I met The Beatles and The 
Rolling Stones through contests from the radio stations and 1 
won lots of records and trips. While I was in school, I was 
trading records with other kids while everyone else was doing 
what they were supposed to be doing.” 

His record library began to grow by leaps and bounds. 

Thirty years ago, at the age of 13, Sheldon dropped out of 
school and ran away from home. “1 always had the desire to 
entertain people. I was the one who always organized the bands 
for school dances. I had an urge to play music and motivate 
people. 1 knew that if I stayed at home, I would've had to 
complete school and do all of the other things that were pre-set 
for me. I knew that wasn't what I was going to do.” 

So Sheldon started on his own. He had a little money and 
found a small apartment. As he went along, he slowly 
accumulated equipment, either by borrowing or buying it, and 
started getting some DJ jobs. Sheldon admits he did it the hard 
way.' starved for a little while, but eventually some jobs 
started trickling in. I’d do little parties and sock-hop dances at 
local churches and the YMCA. I was making S50 - $75 per gig. 
which was a lot of money then. It wasn’t long before I realized 
that I could make a lot of money at this," he says. 

The first year was tough, but not as tough as he thought it 
would be. Getting four or five gigs a month was not a problem, 
and the money started to accumulate. “I was a real hustler." he 
says. “Nobody knew my age. 1 was 13, acting like a 16- or 17- 
year-old. and I didn't have a problem selling myself. Bands were 
so expensive that people were easily persuaded to hire a DJ for a 
tenth of the cost, The hardest part was being able to bluff myself 
in the door, but I was able to hold my ow n. I had the equipment 



and records and it was simply a matter of asking people to give 
me a chance to prove I could entertain them.'' 

As his business grew, Sheldon was faced with the dilemma of 
turning away work. As he added personnel, things became a bit 
shaky. “People were always wanting to hire me personally,” he 
says. “Furthermore, my employees weren't able to provide the 
same level of service as I was. Eventually I decided to cut back 
from three systems to just the one system and said the hcck w ith 
it, 1 raised my price ami just sold myself for a few years," 

At the age of 17, Sheldon saw the profit in being a multi¬ 
system operator and again tried to expand. This time, things 
really started to take off. It didn't make sense to him to be 
turning down w'ork simply because a customer wanted a band 
instead of a DJ, so in 1970 he opened an agency. “At that time, 
bands w'ere very popular lor high school dances,” he relates. “I 
decided to expand and go after the market. ! knew that 1 wanted 
to slay in the music side of things, so going with the live music 
was a natural. I was representing about 25 bands and was 
handling the college, high school and bar circuit." 

Sheldon remembers a fortuitous cancellation. "I had arranged 
to bring in Woody Herman & Buddy Rich. The manager called 
at the last minute to inform me that Rich had a slipped disc and 
wouldn't be able to make the engagement, so I sent an assistant 
of mine to New York to find someone to cover the engagement. 
We found George Benson at a small club in New' York ami 
convinced him to do the gig for $5(X). Less than a year later. 
Benson's rate was $25,000.” 

Kagan Productions currently has nine sound systems in 
Quebec, three in Ontario and two in the Maritimes, covering an 
area of about 400 miles. He also represents seven bands, ‘i do 
lots of jobs that use a combination of DJ and musician," he says. 
“For instance, a dinner dance might include a strolling musician 
during the meal, followed by a DJ for dancing afterwards. This 
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Far left: With over 30 years 
experience in the entertainment 
industry, Sheldon Hagen's smile of 
success came through persistence 
and perserverance. 

Left: Hagen built his first mobile 
rig, and iron the records through 
radio contests. 

Below: The 1960's Mobile: Hagen's 
Record Care Rerue. 


gives you the elegance of the live performer with the fun and 
variety of the DJ." 

The booking side of his business is also doing well. He has 
produced over 42 show's at ‘“'Place des Arts,” a concert hall 
similar to Carnegie Hall. Working with the Willard Alexander 
Agency in New York City. Sheldon has brought a variety of 
groups to Montreal, including Delaney tk Bonnie. Billy Preston, 
John Hammond and the then-undiscovered duo hoggins and 
Messina. 

As a manager. Sheldon is in the enviable position of having 
very stable employees. “Everyone who has worked for me has 
done so exclusively. Some DJs have been here for 12 years. 

Most of them had some experience but few of them had the 
‘animation 1 experience." Animation is a term Sheldon uses to 
describe his entertainment concept. “We try to have the DJ act 
as a Master of Ceremonies. But more importantly , the DJ is very- 
involved in gelling the people motivated and animated, for 
instance, the DJ will be instrumental in getting people up tor the 
Loco-Motion dance, into a Limbo contest. It could be playing 
‘Celebration' and throwing out 50 balloons, or playing ‘La 
Bamba’ and throwing out 25 Mexican hats. All the DJs have 
been trained by myself and follow the same format.” 

Since Montreal is comprised of a varied international 
population, all of Sheldon’ s DJ s are multi-lingual, speaking at 
least English and French. In addition, because of the rich 
diversity ol ethnic groups, all of his jocks are well-versed in 
handling the special nuances of each group, such as folk dances 
and the various customs associated with each group. All the DJs 
dress in tuxedos, and each brings over 18,000 song titles to an 
event, including a complete listing of all the songs. To further 
reduce the chances of complication. Sheldon also supplies his 
jocks with backup equipment for each gig. plus he employs a 
technician with a pager and cellular phone who carries complete 
backup equipment with him at all times to cover any worst case 
scenarios. 

“Usually when equipment breaks, it happens during transport,” 
he stales, “ I he DJ will usually discover the problem before the 
event begins, and we’ll be able to fix it before (he client ever 
knows that there was a problem." 

It is the careful grooming and support of its DJs that has 
enabled Kagan Productions to achieve the level of success that it 
has over the years. By “cloning” himself. Sheldon is able to 
provide a consistent level of performance, even though he isn't 
personally doing the job. “I have three different prices for my 
DJ service." he says. “The base rate is $700 for live hours, 
using my regular-sized sound system. My deluxe system, which 
is bi-amped and used for crow'ds over 150 people, is $800. If 



people want me personally. I charge SI 2iKJ for five hours Extra 
hours are $100 if hooked in advance and $200 il booked during 
the job.” Sheldon admits his rates are high, but people are 
willing to pay because he really puls on an entertaining show. 

Sheldon has built a very successful business, hut he's not 
resting on his laurels. He is always on the lookout for new ideas 
that he can incorporate into his performances. The main 
principle Sheldon holds onto is that "you must not rely on your 
name to get business. ' ou must constantly strive to put on the 
best show' possible." People w ant to be entertained and if you 
can do that well, you are well on your way to attaining the 
success that Sheldon Kagan has achieved. df 
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THERAPIST/DJ 

HAS SPLIT 
PERSONALITY 


BY JEANNE NAGLE 



here comes a time in the lives of manv 

■> 

Mobile Entertainers with bills piling 
up and clients acting up — when they 
must look at their profession and think. “I ought 
to have my head examined.” How convenient, 
then, for DJ Bonnie Gutterman that she's also a 
licensed psychotherapist. 

More precisely, Gutterman is a Marriage, 
Family and Child Counselor (MFCC), as well as 
owner and operator of Music By Bonnie & Co. 
in Santa Barbara, CA. The seed for her Mobile 
company was planted in the early ‘80s when, 
despite spending approximately 15 hoursa week 
on her private practice, plus running various 
consultation and group sessions, she found she 
could still use some extra cash, 

DJing was a natural. A fierce love of music 
was ingrained in her from the start. “When I was 
very small." she remembers, “and my family 
lived in our first house, we had no furniture for 
nine years, but we had the best stereo on the 
block." 

Besides providing the initial musical influence. 
Gulterman's parents also played a more direct 
role in starting her Mobile career. One fateful 
night, her mom threw a birthday bash for her 
dad. ‘They hired a DJ, and he was terrible," she 
recalls. "But he got paid, what seemed to me at 
that time, a lot of money. I thought, ‘1 could do 
that,’ and probably do it better because he had a 
lousy personality." 

Thus motivated, Gutterman landed a job 
assisting a DJ in anightclub, but found it limiting. 
Playing parties at people's houses or at hotels 
was what intrigued her. “I fell like 1 had an 
opportunity to ride on a wave and see where it 
was going to take me," she says. 

Investigation into joining existing Mobile 
Entertainment companies proved disappointing, 
as the owners she contacted told her, in her 
words, that "girls don’t do that." Instead, with 
the help of a friend who is still involved in the 
company (although not as a partner), Gutterman 
printed business cards, rented equipment and 


began to solicit her services for the upcoming 
holiday season. 

Her first official gig was a 
Christmas party for a friend's 
vocational rehabilitation 
firm. More parties followed 
soon after, anil with her work 
as a psychotherapist doing 
well. Gutterman was faced 
with a choice. "What became 
clear is that this business was 
a iot more fun in some ways, 
but it wasn’t so great that I 
was ready to let my practice 
go," she says. Her 
compromise was to stop the 
outside consulting and cut her 
patient load down to 5-6 hours 
a week. This way, she has 
flexibility to put more into 
the therapy if she so decides. 

Right now, though, the 
balance works fine. Music 
By Bonnie & Co. is doing 
well, playing about 237 
events this past year. 

Gutterman employs four 
other DJs and has four systems, 
comprised of Peavey speakers. 

Nit mark mixers, I echnics turntables and assorted 
CD and tape players. As something of a perk, 
she also has two delivery people who set up and 
tear down equipment for the spinners. "As the 
business grew and the consoles got more 
professional, namely heavier and longer. I found 
that 1 was limiting my pool of candidates,” 
Gutterman says, referring to hiring for her then- 
expanding enterprise. “It made sense to not 
make the vehicle be part of the deal, and instead 
have somebody else do deliveries and pick ups. ” 

In addition, when one of her people is out at 
a gig. either she or another staffer is on stand-by 
with a beeper, ready to troubleshoot should the 
need arise. This, she feels, gives each DJ the 
feeling that he/she is not out there alone. 


"I think the job is hard enough," she says. “If 
you can just focus on doing the work, and not 
have to deal w ith equipment and problems, it’s 
just a better position to be in." 

Like most people with dual careers, Gutterman 
finds that sometimes her jnhs intertwine. “One 
of the hardest parts of the DJ business is to have 
a real sense of who you're talking to. what their 
interests arc and what’s important to them. I 
think that developing the skills that I’ve 
developed [in psychology J have helped to make 
people feel like they are being listened to and 
that they are getting what they want." 

As far as daily operations go, however, she 
tries to keep the businesses separate. It’s very 
rare that she will book an event for a patient, but 
when she does, she sends another DJ. Her 
participation, she says, would be "totally weird." 



“On the other hand. I’ve had couples who I’ve 
done a wedding for who then remember I'm a 
therapist. They'll call me two years later and 
say, ‘You know, believe it or not, we’re having 
marital issues and you were the first person w'e 
thought of.’” When that has happened, though, 
she usually hasn’t taken the case. "It’s not 
something that !’d ever want to capitalize on." 
she says. 

Mostly she’d like prospective bookings to 
forget her other career. “I’d like people to 
remember that w e played great music,” she says, 
"that we took their requests and were easy to 
approach, easy to work with and very 
professional." 

■f 
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LIGHTSPEAK 

Continued from 46 


NEON 

A ghvi tube filled with an inert ran: gas, normall}' 
cither neon (bums red) or argon (hums blue). Tubes are often 
coated with phosphorescent powder, which, when excited by 
the radiation from the gas plasma, produces many different 
colors. Neon requires high voltage to drive it — can be very 
hazardous! 

PARALLEL 

Companion wiring mode for bmps, comparable to 
I but different from) series wiring. Every lamp has its ow n + 
and electrical powcrconneciitm If one lamp bums out the 
others w ill slay alight. 


Fig L Parallel lamp connections: 



PAH (ner PARABOLIC ALUMINIZED REFLECTOR \ 
The number indicates the size measured in pitches of 1/ 
8 ’ across the curved front of the lamp, so a PAR 38 lamp is 
38 x 1/8" across the front of the lamp. 

PHASE CONTROL 

The method normally used to dim a lamp, or number 
of lamps, using A.C. power. Unless properly filtered at the 
dimmer packs. Phase Control may give rise to RFl (Radio 
Frequency Interference)* normally at its worst at around 25 to 
70 f F of dimming and characterized by a ‘‘buzzing" heard in 
the audio. 

PLOT 

Primarily a theatrical term for a number of pre¬ 
determined lighting scenes that have been arranged so they 
run in a particular order or sequence. The term is also used to 
denote a plan or draw ing that shows where lights are placed 
in a given venue, the types ol instruments selected and their 
wiring (Electrical Plot) and quantity. 

POWER PACK ( a.La. DIMMER PACK) 

Handles high pow er loads and provides the electrical 
“muscle * foribe controller Usually installed i n a power room 
remote from the DJ console to minimize RFL 

PRESET(S) 

A lighting term for a scene stored in memory tor later 
use during a performance. Also used to connote the faders on 
a Lighting console. 

PV*LITE m : 

Medium-sized lighting system developed for use by 
travelling bands, mobile DJs, etc* 

PVRO (Abbr FYRO TECHNICS) 

Indoor fireworks, often remotely fired by electricity* 
"Pyno shooting may require a state licensed operator. Can he 
dangerous use with extreme cart and caution, 

QUARTZ HALOGEN 

An incandescent lamp that has a quartz envelope and 
a halogen gas in vide it These lamps usually exhibit a higher 
color temperature (whiter light) and a longer operating life* as 
they are more efficient than an ordinary lamp. Halogen lamps 
must not be touched by the human skin (fingers etc.) or 
contaminated by grease or oil, as this will cause them to 
blacken prematurely. 


RAINLIGHTS 

An early 70s name for pins pots, taken from the 
shower of colored rain effect they produce. 

RELAY 

An old-fashioned (but economical ) mechanical device 
that allows a small signal to control a high-powered electrical 
load, A basic relay consists of a solenoid, which, when 
energized, acts as an electro-magnet to pull a number of 
electrical contacts together. Good when used to control 
pimiculartypcsofelectricmotmihat should not havedimmer 
packs associated with them. A source of RFl if not properly 
suppressed. 

RFl 

Acronym for Radio Frequency Interference 

RIG 

Aeolleciiortof lighting instruments and other equipment 
usually held together hv means of some kind of metal truss 

ROPEL1GHTS (a.La, SNAKELIGHTS) 

Many small, colored, Chrisunas tree-type lamps placed 
inside a plastic tube, usually run in lour channel sequence and 
powered from 115/117 volts. Great effect but a problem to 
repair. Not noted for their reliability , 

SCANNER 

Will oscillate or rotate a light fixture and its beam of 
] i ght. General 1 y availafele in 90,120 and 360 degrees I complete 
circle) scan forms. 

SCENE 

A number of lighting instruments, or displays, united 
together in various combinations at different dimming levels 
to provide a specific lighting effect 

SCR (acr.: SILICON CONTROLLED RECTIFIER) 

A solid-state electrical device usually used for dimming 
(phase control) purposes. Two SCRs are often used in back- 
1 o-backconfiguration for theatrical lightingcontrol/dimming* 

SERIES 

A number of lamps hooked up so they pass electrical 
power as a complete end-to-end chain. A series chain can he 
used to run a number of low-voltage lamps directly from 115/ 

117 volts without using a transformer If one lamp in a senes 
chain bums out* howcver*all the lamps are e xtiguished, and it 
normally takes some time to find the offending lamp and 
replace it. The use of long life lamps is strongly recommended. 


Fig. 2. Series lamp connections: 



SHORT 

Electrical jargon for Short Circuit, A short is often 
caused by accidental electrical insulation breakdown. This is 
when the circuit breaker operates* protecting your valuable 
equipment and saving the wiring from burning out. 

SIGNAL (Sec Control Logic Voltage), 

SOUNDSCANNER 

A special fixture that dynamically rotates a beam of 
light back and forth in time with the sound* Used to most 
advantage in groups of four and up. 

SOUND CHASE (a.La. AUDIO CHASE) 

Same as auto chase, but the switching of the lighting 
sequence us controlled by the music's rhythm or beat (bass. 


drums, etc.) so ft: iting sequence responds to the beat of 

the music, 

SOUND TO MGHTta.La. COLOR ORGAN) 

Sound is split into a number of frequency bands by 
filters, and different lighting channels are switched on 
according to the amount of bass, middle, mid-hi and high 
sound frequencies that are presented at the controller’s sound 
input. 

SOURCE (LIGHT SOURCE) 

A point of origin from w hich light is emitted. Also a 
device that generates light. A halogen tamp and a laser are 
both light sources* 

SPOTLIGHT 

An intense, narrow-angle light beam* or a commonly 
used term for a lighting instrument capable of producing such 
a beam. 

STRIP LIGHT 

A strip of lighting often “flow n L at an inclined angle 
above the from of the stage* May also be found arranged in 
rows above the stage ceiling. 

STROBE (abbr. STROBOSCOPE) 

Flickering light that visually freezes motion. A higher- 
powered stage version of the original engineering instrument 
developed to study moving parts while they are in motion. 

TOUCH SENSITIVE 

Control key-pads that respond instantly to the touch of 
a finger, 

TRANSFORMER 

Device used to change the A.C. input voltage to high 
or low output voltage. Because it uses wound coils, it is an 
inductive load and dimmer packs should be selected with 
this in mind. 

TRUSSING 

A structure, usually tubular in construction* typically 
used to suspend lighting, speakers, etc. Modem Trussing is 
modular, made of light-weight aluminum* and comes with 
pro-fabricated comers and straight sections in order that it 
may be put together quickly. 

TRIAC 

A solid state A.C. switch mostly used for heavy power 
handling and dimming of lighting. 

TRI-AX1AL 

Motion achieved by means of three electric motors, 
with each motor spinning an electro-tnechanicaJ effect in one 
of three axis. 

TUBE LIGHT 

Many tiny “grain of w heat” lamps in a semi-rigid 
plastic tube. These lamps are usually wired as single channel 
or four channel chasing arrays and are manufactured to 
operate at either 12 or, more commonly, 24 volts A.C, 

VOLT 

Describes the amount of electrical potential available 
from a powder source* 

WATT 

The most commonly used unit of electrical power. 
AMPS X VOLTS = WATTS, It therefore follows that 
WATTS + VOLTS = AMPS. 

ZERO VOLTAGE SWITCHING (Z.V&) 

A sensing network that only allows a triac or SCR to 
switch when its supply is at zero volts. Used for interference 
suppression or noiseless switching. Z.V.S. circuits won't 
dim, 

•f 
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O ver the years. I've had my share 
of problems at shows. From 
being snowbound to fights, 
shootings, police raids and fatal heart 
attacks on the dance floor, I've pretty 
much seen it all. But no matter what, the 
show always went on. 

Such was the case during a gig I 
played in December of 1985. I was 
doing my last Christmas party of a long 
season in a small, upscale, popular but 
old local restaurant. This establishment 
had a small downstairs banquet room 
and a slightly larger one upstairs. 

At the time I was using a large, fully 
self-contained, desk-sized console that 
weighed about 250 pounds. Set ups 
were usually easy and fast; however, the 
console would not negotiate some 
accesses. The restaurant had a three foot 
wide stairway that made a 180 degree 
turn halfway up, and the outside stairs 
were also not an option, so I couldn't get 
my system up the stairs. 

I had informed my client of this 
handicap before I accepted the job (in 
June) and was assured that the party 
wou Id be in the downstairs banquet 
room, where I had played in the past 
with no problem. As it was, however, the 
party doubled in size and was moved to 
the upstairs room the morning of the 
event. Had I been informed of the 
change, as was requested in my contract, 
1 could have easily arranqed to use 
different system. 

Imagine my surprise when I arrived 
that cold and wet evening. Not only had 
the party been moved upstairs with twice 
the crowd, but the dance floor was taken 
up with tables, leaving no place for me to 
set up. Good thing, because I couldn't 
get my equipment up the narrow stairs 
anyway. 

Then, it struck me. Maybe I could do 
the show by remote! I make a quick 
proposal to the client, who was happy 
for any solution, and started setting up 
for a most unusual show. 

I parked my large, covered trailer 
outside the building under a second story 
door to the party area. I placed two 
speakers on stands in the room near 
what was to become the dance floor and 
ran the speaker cables and power down 
to the trailer, inside of which my console 
was set up and ready to go. I also 
placed a fe w lights in the dance area for 
effect. 

My equipment and I were protected 
from most of the elements inside the 
trailer, but not from the cold. Plus I 



Nightmare 
Situation 
Overcome 

BY DJ'S 

Inventiveness 

By Richard McCoy, The Sound Spectrum, San Jose, CA. 


couldn't see the dance area or hear 
the guests! But at least there'd be 
music. 

I started on time with a 
selection of dinner music, which 
continued for about an hour and a 
half. When it come time for the 
dance music to start, someone 
shouted down to get things moving, 
t turned up the volume, turned on 
the lights and shifted to the dance 
tunes. 



By this time I was really feeling 
the cold, so after a song I requested 
over the mic that someone bring me 
down some hot coffee. Now as a 
rule I don't consume alcohol while 


on the job, but when a steaming cup 
of Irish Coffee arrived, I was thankful 
for anything warm! 

Forty-five minutes into the 
dancing, the power went out. We 
learned that a tree had fallen on the 
power lines and that the electricity 
would be off for several hours. 
Normally this would have been the 
lime to call everything off, but this was 
a night of greatness! 

I got on my car's CB radio (the 
phones were out too) and made 
contact with the local REACT operator. 
He called my wife and told her to 
bring my 4KW AC generator to the 
restaurant. Since I lived only four 
miles away, it took her just a few 
minutes. We started up the generator, 
plugged in my equipment and 
Droceeded with the party. The delay 
asted no more than twenty minutes. 

Additional lights upstairs were 
plugged into the generator for safety 
reasons, along with a large coffee pot 
and a hot plate. Not only did most of 
the guests stay until the end, but the 
party actually went into overtime. 

Many people stopped by to thank me 
for making this a memorable party. 

By 1:00 AM I was ready to call it 
a night. As I was packing up, the 
power returned (of course). All in all it 
was one of the best parties I've ever 
done. To this day, I still do that 
company's Christmos parties, and the 
restaurant owner has referred to me as 
his Number One DJ since that night. 

Just to be on the safe side, 
though, I've built myself a new 
compact system. 
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onomists and market analysts generally agree it 
was all politics and not good economics, but the 
new budget bill is now history. Ramifications 
for mobile entertainers? If you consider your 
operation as a small business and are among those who 
file returns under the personal tax code , your 
marginal tax rate may or may not increase. But it 
appears the most obvious effect in day-to-day 
operations could be the old "Reverse Trickle Down". 
Even at this early date , entertainers are reporting 
losing corporate holiday accounts that they have held 
for years due simply to company budget cuts . Look at 
the bright side... if you never leave home you'll save 
the money you would have used to cover the four-cent 

per gallon gasoline tax increase.Only bad 

risks need apply: The federal government has through 
the years attempted on several occasions, to help 
small business. One example is the Small Business 
Administration{SBA). However ,to use their service 
you must first be denied a loan from a normal lending 

institution . Trouble with collections? Turn 

your deadbeat honeymooners over to a collection 
agency, of course. But some agencies themselves can 
turn into your next problem. Check their licensing 
and reputation through the Commercial Law League of 
America. They are located at 175 West Jackson, Suite 

1541, Chicago, IL 60604 .Litmus test #2 in 

defining independent contractors: Does the worker 
offer services to the general public on a regular 
basis? A "yes" answer would indicate independent 
contractor status. But what this means that in the 
case of a DJ working for a company who claimed 
independent contractor status, the DJ would have the 

right to work freely for himself at any time . 

If some of the many DJ expos and events of the past 
few months have offered you an opportunity to combine 
business with a little pleasure, be aware of the 
time you spent on each. Keep a copy of the 
convention or event's agenda and the meetings you 
attended. Travel, meals and lodging are deductible 
expenses, but if you combined a personal vacation 
along with it, you must allot the expenses 
accordingly. 


* 



To have 
event(s) listed, 
send information to 
Cued Up, Mobile Beat, 
P.0. Box 309, East Rochester, 
NY 14445-0309. Include name of 
event, date, location and phone 
number for information or to register. 
To insure adequate lead time, submit 
information as far ahead of time as 
possible, preferably at least two 
months. 


October 7-10 

AES 95TH CONVENTION 
NEW YORK, NY 
212-661-8528 

October 24 
DJ EXPO 93 
Southfield, mi 
313-689-7050 

October 29-31 

NORTH AMERICAN MUSIC 

TherXpy Conference 
Toronto. Ontario 
416-488-6363 

October 29-31 
Montreal Music Show 
Montreal, Quebec 
514-639-0806 

November 7-9 

Association Of bridal Consultants 
annual Conference 
Opryland Hotel 
Nashville. TN 
203-355-0464 . 

November 13 
Karaoke Awards 
San Francisco. CA 
510-848-KllSA 

November 13-15 
LDI ’93 
Orlando, FL 
212-677-5997 

January 11-12 

NIGHT CLUB 6 BAR 
Las Vegas, NV 
800-247-3881 

January 21-24 
Namm 1994 Winter Market 
Anaheim, CA 
619-438-8001 

March 16-20 
Frankfurt international 
Music Fair 
Frankfurt, Germany 
514-844-3051 
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Hi- 

110% PRICE PROTECTION! 

We will match any other dealers price plus subtract an additional 1 0% of the difference 

on any item we sell. Based on delivered cost including freight 


LIGHTING 


DCIfiL CD & 


WE HAVE THE BEST HESS PRICES! 
CALL FORA FREE NESS CATALOG 
OR SEND $15 FOR THE AWESOME 

NESS VIDEO! 



ETT 



WE CARRY: 

DENON 


Ask About The New DN-2700F 



CROWN 

Get The Lowest Price On 
PowerBase, PowerTech, 
MicroTech, & MacroTech 
from Hi-TECH PRO. 



MIX 

Hi-TECH has the largest 
selection of MTX Mixers 
& Amps ready to go.... 


SPEAKERS 





Just in time for the fall 
wedding season & back 
to school gigs check out 
these deals: 

Community 

CSX35.$278 

CSX57.$559 

EV 

SHI 502ER.$CALL 


SI 52 


I ft I M < M • • 


... $CALL 



STANTON 

Call for information on 
the latest mixers from 
the fine folks at Stanton. 
Check out the New 625. 



GEMINI 

NEW From Gemini., 
The PMX1008 Scratch- 
Master Mixer with a 
sampler, Call for Price. 


EVERYTHING FOR THE MOBILE DJ... SOLD TO YOU BY DJs! 


GRAND OPENING! 


Hi-TECH PRO PRODUCTS 

D.J.-I-STOP 

Visit Our New Showroom Located at: 
298 Worcester Road (Rt. 9) 
Framingham, MA 

Just East Of The Rt. 126 Junction 

STOP IN OR CALL FOR GRAND 
OPENING SPECIALS! 


WE TREAT YOU RIGHT 

7 1 0% Price Protection No Lemon Policy 
No Hidden Surcharges 30 Day Exchange 
30 Day Price Match Great Products! 

Hi-TECH PRO PRODUCTS 

298 Worcester Road, Framingham, MA 01701 

508-620-0993 


Weocc ept Mastercard, Visa, Amex, And Discover 
Fora Free Catalog write to the above address. 


CALL FOR OUR LOW PRICES ON PRODUCTS BY: 

* AB INTERNATIONAL * BBE * BOSE® * CALZONE * CROWN * COMMUNITY * DJ CD's 
* DENON * EV * FURMAN * GEMINI * GEM SOUND * GENESIS * KNIGHT * LIGHTCRAFT * UTTUTE * NESS * 
*MTX * RANE * ROLLS * PIONEER LASER KARAOKE* SAMSON * STAGES * STANTON * TECHNICS * ULTIMATE 




































































MOBILE 

LIBRARY 


Harlan Collins has been part of the entertainment business for 
twenty years. Along with being a gold record winner, he has been 
a recording artist for both CBS and Atlantic Records and has 
written for Island Music and Legend, His compositions have been 
recorded and performed throughout Europe, the Netherlands, Africa 
and Japan, as well as the U.S. and Canada, Collins is probably best 
known to Mobile DJs as director of the DJ division and Advertising 
Director of HO THUS , which provides professional DJs with popular 
music on compact disc. In addition, Collins currently writes a 


Today's Chuckle: 
2,500 One-Liners 
For Every Occasion 

By Paul Harlan Collins, pub. by Perigee Books, i 59 pgs., $7.95 
(S 10.95 Canadian). To order: Hot Hits. PO Box 41600, Nashville, 
TN 37204. 

syndicated humor column for the Ims Angeles Times Syndicate, 
Today's Chuckle. It has the distinction of being the largest front 
page feature in the world. Collins book, Today’s Chuckle: 2,500 
One-Liners For Every Occasion, includes some of the best " one- 
liners "from the daily feature. It’s a great source ofzingers for DJs, 
KJs and anyone who speaks publically, but be careful, even the best 
material can be hazardous if it lacks spontaneity and timing. With 
that in mind, here ’s ... 


How NOT to use 
this book: 



•As a crib sheet. This compilation 
of witty remarks is meant as a 
resource, not a crutch. A DJ 
standing at a mic thumbing through 
pages for an off-the-cuff comment 
is not funny. Memorize the jokes 
and retorts, and above all, don't 
read them word for word. 

Customize them to fit the event. 

• With complete abandon. While 
a line like, “Don’t be too hard on 
your spouse. After all, what can 
you expect of someone who was raised by your mother-in-law ?’’ might 
gel you a giggle from the bride/groom, the people writing your check 
may not be so amused. Many of these remarks are loaded. Fire at your 
own risk. 

• In place of actual conversation. Although it will help enlarge the 
scope of your show palter. Today’s Chuckle alone will not win you the 
presidency of i oast master’s Internationa]. Even the funniest lines in the 
universe will not help a DJ who can’t establish a rapport with his/her 
audience. We recommend thinking of this book as gravy: the “meat" is 
up to you. 

• To be the next David Letterman. True, this book could have terrific 
Comedy Karaoke applications, yet it pays to be selective. Some of the 
material is corny (“You can call a doctor a quack but you can’t duck his 
bill" > or a tad obscure (“The difference between a beach bum and a 
feudal landowner in the morning: one yells, ‘Surf’s up!" and the other 
yells. ‘Serfs, up!”’) NOTE: pre-recorded rimshots couldn’t hurt. 

• As a paperweight. Hey, don't let your copy sit around collecting dust! 

Pick ii up and use it now! It 's a great stress reliever and it is packed with 
lines you can work into your act. After all. “Now that we have digital 
clocks, we‘!l never be able to turn back the hands of time.” v 

*7 


A FEW OF TODAY'S BEST 
ONE-LINERS* FOR . . 

A 50th Birthday Party: You know you've 
reached middle age when a night out means 
moving the TV to the patio." 

While introducing the birthday person: ", . 
someone whose friends hope will never change, 
at least not in front of an open window." 

A class reunion: "Remember graduation day, 
when the world was your oyster? How many of 
you still have the strength to open the shell?" Or 
"It's good to see that so many of the men in the 
room can still hold their heads up high. . .or is 
that just so we can't see their ba d spots?" 

Adult Halloween Party: 'If you really want to 
scare someone, dress up like a congressman." 
New Years Eve Party: Before you turn over a 
new leaf, might I suggest you rake up all the old 
ones and burn them." 

When the boss at a corporate holiday party 
opens his gift: "It's probably an executive chew 
toy." Or, to wrap up the event, "Remember, 
behind every successful person is someone 
waiting to push him out of the way." 

Introducing a Boss at his birthday: According 
to his employees, he's a guy with all the answers. 
The prob em is, he can no longer remember the 
questions." 

Advice to a newlywed couple: If you want to 
start your kids in the right direction . . .lie about 
your past!" Or "Remember, marriage is like a 
midnight phone call: you get a ring, then you 
wake up." 

Ending an event: "Remember, if you drive drunk 
down life's highway, you're sure to reach your 
final destination more quickly." 

* Inspired by Today’s Chuckle: 2,500 One-Liners 
For Even 1 Occasion 
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Gemini Mixers 



PMX-15 



The Working Class. 


Let’s lace it, this business isn't about sitting at home. 

It’s about working—getting gigs, being out there where you 
can be seen, heard...and hired, 

That's why the smart DJ who wants to stay in the "working 
class” relies on Gemini mixers. 

Ranging trom 10" rack-mountables like the PMX-15 
ScratchMaster, to 19” rack models like the PMX-3500, our 
mixers are designed to deliver the performance and flexibility 
today's jocks need to keep the gigs coming. 

Whether it's our new PDM-7008 with 8 second digital 
sampling and tour 2-second memory banks, or our PMX-3500 
with sound effects and echo (both with 2 phono and 5 line 
inputs), you can rest assured that our mixers have what it takes 
to keep you busy. Of course, if you want to go outboard with 
out going overboard budget-wise, check out the DS-8, our new 


8 second digital sampler, compatible with any mixer 

Our mixers are also designed to deliver. Case in point, our 
mixers have in-demand features like rack mountability, 1/4* and 
XLR mic inputs, assignable and removable crossfaders. DJ booth 
output, auto mute talkover, cueing, XLR lamp adapter and more. 

Which should come as no surprise when you consider 
they're by Gemini—the leader in affordable, high performance DJ 
and sound equipment. 

If you're ready to join the working class, go with the mixers 
that are ready to work as hard as you do. Go with Gemini. 



Corporate Offices: 1100 Mihk St Carteret. NJ 07008 
908*969-9000 Fax: 908-969-9090 
Florida Branch: 2848 J Stirling Rd , Hollywood, FI 33020 
305-920-1400 Fax 305-920-4105 








































REA T FOR 1 
MJBS •MOBIL 
St STAGE EFi 


high quality uialeibaae log I hqihO arO w la 
3,000 cubic feet per minute. We of course i 
mend the very affordable American DJ Fog 
which is available unscented or in 8 differen 
Tropical, Strawberry, Lemon, Vanilla, Rum, 
Peach, and Apple. 


aiity, Affordable, & Reliable Products! 


MODEL S 


The $*101A strobe features a flash speed 
control, mounting bracket, and input & out¬ 
put jacks for linking up to 4 units. The unit 
comes complete ready to use. An optional 
remote control (Model S-10A) is available. 


WITH FIXTURE 


Black lights are always popular. Now you can 
pick some up at a very reasonable price. The 
Black light featured is a 2 foot fluorescent type 
(the best kind) and includes the fixture. All you 
have to do is plug it in, turn it on, and you have 
the effect! 4’ size available at similar savings. 


FOR A LIMITED TIME. 1 

M S.R P $39 
(Dealer price may vary) 


FOR YOUR NEAREST AUTHORIZED DEALER, A FREE COLOR CATALOG 

AND A FREE POSTER! CALL TODAY 


Prices effective month of publica¬ 
tion and through thirty days after. 
Products available from participating 
Authorized American DJ Dealers, 


F-150 

































































